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A Publication for the Conscious Woman

Mental  Gymnastics for Seniors

Cyber Criminals Target Children

ADHD Scholarship Program Awards Two 
Maryland Students



Women: Win Your Share of the Latest 
Government Business Contracts Being Awarded!

New Paradigm Management

Women Qualify and Compete for Multi-Year Multi-Million 
Dollar Contracts Set Aside for Small Business

WOSB Federal Contracting Workshop

October 2, 2013 

Omni Hotel - Independence Park

401 Chestnut Street

Philadelphia, PA

“Pennsylvania Awards 2013.”

Become a Prime contractor for 

Department of Defense

Think you may need a GSA Schedule?

In the last six months there have been over 5000 contracts were awarded 
to small businesses in Pennsylvania. Women owned small businesses have 
been awarded over $4.0 Million dollars in the State of Pennsylvania alone. 
See for yourself. Click the link and download for free a file named

Expand the Scope of your marketing. 
Include million dollar federal contracts 
in your focus. 

Click website to find out more

Skype: 954-560-6081

The President’s budget only came out on 
April 8. Between now and Sept. 30 all that 
money has to be spent. Position yourself 
to get part of the Federal pie. But you 
must act now.

Sign-up Today. Make sure you are part of 
the group that is qualified and selected to 
be awarded contracts under this set-aside 
program. Women love this workshop. 
Click for testimonials.
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Taking in the wisdom of one 
of the  great sages of  my life, 
my mother, she often said 
that problems themselves 
are not what hinder us, but 
how we react to them is of 
far greater importance.  I 
particularly  reflect on these 
words as I encounter the 
unpredictability of life and 
the baggage it brings which 
causes me to ponder on the 
idea that sometimes, these 
imposters are canvasses 
painted in multi-colored 
hues of life’s wisdom.  At 

different junctures, our lives can be rife them and depending 
on how we react when those errant snowballs are thrown 
our way,  indeed  will determine their  outcomes.  In essence, 
problems are opportunities but as they meet us on our life-
path, they can teach us how  and when to discern, to be pa-
tient and to be better individuals as we interact in our places 
of work, our homes and in fellowship with others.  Indeed 
problems are the threads that make up the intricately woven 
fabric of our lives that give us strength, test our faith and 
grant us fortitude.  To our readers, advertisers and support-
ers, may you too find life’s valuable instructions and wisdom 
inherent in the unexpected. 
 

 

All the best,  Joslyn Wolfe  
Publisher, Focus on Women Magazine

ADVERTISING:  
Focus on Women Magazine (FOWM) reserves the right to 
reject, revise or cancel any advertisement that does not 
meet the standards of its advisory board. Acceptance of 
advertising does not carry with it an endorsement by the 
publisher of FOWM. The advertiser assumes sole responsi-
bility for all statements contained in submitted copy and 
will indemnify FOWM’s owners, publishers, and employees 
against any and all liability, loss, or expense arising out 
of claims for libel, unfair trade names, patents, copyrights 
and proprietary rights. FOWM shall not be liable for failure 
for any reason to insert an advertisement nor shall it be 
liable for reason of error, omission, or failure to insert 
any part of an advertisement. FOWM will not be liable 
for the delay or failure in performance in publication or 
distribution, if all or any portion of an issue is delayed or 
suspended for any reason. FOWM will exercise provident 
judgement in such instance and will make adjustments 
for the advertiser whenever and where ever possible and 
as deemed appropriate. FOWM will not be responsible for 
unsolicited material or reproductions made by advertisers.
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“We are continually faced by great opportunities 
brilliantly disguised as insoluble problems.”

Click to View the latest Issue 
www.focusonwomenmagazine.com

23
25

27

Insights Into Cancer: A Mother’s Love for 
her Daughter - By Kenna P. Marriott

EEOC’S 2013 EXCEL Training Conference Adds 
Exciting New Private Sector Track

CORK POPS Keeps Cocktails and Wine 
Perfectly Chilled This Summer!

What Warring Couples Want: Power, Not 
Apologies, Baylor Study Shows

Treasury announces $337.7 million increase in 
Small business lending by maryland participants 
In the small business lending fund

Mattel Children’s Hospital UCLA: Recognized 
Among the Nation’s Best Pediatric Hospitals

State by State Data: How the Health Care Law 
Benefits You

Protecting Your Children from Internet Threats 
and Cybercrimes

ROSE PETAL JAM: Recipes & Stories from a 
Summer in Poland - By Beata Zatorska and 
SimonTarget

Habitat for Humanity of the Chesapeake is 
Bringing the HabiTown Challenge to Baltimore’s 
Inner Harbor

Will I Need to Pay A Penalty If I Do Not Have 
Automobile Insurance Coverage?

2013 - HAPPENINGS

Aquajogger

What is a Spiritual Entrepreneur and Conscious 
Capitalism?

New UNICEF report on female cutting not 
up to the challenge



You’re invited to join Habitat for Humanity of the Chesapeake for the �rst ever 
HabiTown Challenge! This festival is centered on forging community partnerships 
through a judged team competition to construct a typical town. If you like live 
music, food trucks and supporting a variety of local businesses and nonpro�ts 
from the Central Maryland community, save this date in your calendar and RSVP 
in the links below to receive updates.

Women Build Construction How-To 
Clinic: Insulation & Drywall, TIME: 6pm

Web URL: http://habitatchesapeake.org/calendar/

Women Build Construction How-To 
Clinic: Roo�ng, TIME: 6pm

HabiTown Challenge
TIME: 11am to 5pm

Youth Service Saturday
TIME: 9.30am to 12pm

Women Build Construction How-To 
Clinic: Finishing, TIME: 6pm

SEP 6

AUG 2

SEP 28

JUL 20

OCT 4

West Shore Park 

401 Light Street 

Baltimore, MD 21202

MAKE YOUR PRESENCE AT 
EVENT AND LEARN MORE...

HABITAT CALANDER 2013

SAT, SEP 28, 2013 
11:00am - 5:00pm
SAT, SEP 28, 2013 
11:00am - 5:00pm

call : (410) 366-1250

Habitat for Humanity of the Chesapeake  
3741 Commerce Drive Suite 309 Baltimore MD 21227 US 

Visit : www.habitatchesapeake.org
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www.focusonwomenmagazine.com
nicbri@focusonwomenmagazine.net

Focus on Women Magazine is a bi-monthly publication for 
women, to women, and about women which focuses on topics 
of interest to women and is geared towards a multi-generational 
audience.

Focus on Women Magazine (FOWM) is published bi-monthly,
on or about the 10th of the month by Focus on Women Magazine
LLC, 4615 Oakview Court, Ellicott City, MD 21042. Phone: 410-294-2932. 
It is available by subscription, or on display stands and at approved public 
and private venues throughout the Baltimore Metropolitan area, including 
Baltimore City, Baltimore County, Ellicott City and Columbia. The editorial 
content of Focus on Women Magazine does not necessarily reflect the 
views of our advertisers or readers. Focus on Women Magazine is not
responsible for editorial comment other than its own. For story ideas, 
calendar of events, or ads, contact Focus on Women Magazine at nicbri@
focusonwomenmagazine.net, or by Fax at 443-759-3001, or by phone at 
410-630-1224 or by mail at 4615 Oakview Court, Ellicott City, Maryland 
21042 or our second Inner Harbor address at 300 West Lombard Street, 
Suite 840, Baltimore, Maryland  21201.

© 2007 Focus on Women Magazine.
All rights reserved. No part of this publication can be reproduced 
without prior express written consent of the publisher.

Publisher: Joslyn Wolfe, Editor: Kathy Pettway
Design/Production: Robin, robin0976@gmail.com32

34

38

37

30

31

28

29

Click on any of the Book image or Text link below for Preview of book in eBook Version 

www.focusonwomenmagazine.com/books-fowm.htmlORDER ON-LINE

AUTHOR info: Contact details

1627217814689
 

ISBN 978-1468162721
90000 >

An Imam. A  Mode l .
A  Dream. A  Nove l .

A
 M
odel W

ife For A
 G
entle Im

am
 

La Femme de Prose eBookstore

eBOOK
STORE

*

La Femme De Prose Book Store’s Radio Show, 
hooks on books features our finest authors 
as they talk about the motivations and inner 
workings of their titles. 

La Femme De Prose eBoostore(LDPeB) is 
providing our visitors with a new step of 
further improving their shopping experience 
with our online bookstore.

onlineClick

Flu vaccines aimed at younger populations 
could break annual transmission cycle

Health centers to help uninsured Americans 
gain affordable health coverage

Shire Announces Award Recipients for 
2013 US ADHD Scholarship Program

Posit Science Supplies Brain Fitness Exercises 
for New AARP Service

Knowbe4 Warns Parents About Digital Crime: 
Cybercriminals Target Children; Identities at Risk

Study Finds Caregivers Unaware of Warnings 
and Side Effects in Delivering Cold Medicine 
to Young Children

American College of Foot and Ankle Surgeons: 
Sunscreen on Your Feet?

National Association of Social Workers(NASW)

eBOOKSTORE - FOWM

40
48

Children’s Healthcare of Atlanta Announces 
Summer Safety Tips 
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Kenna Marriott and her daughter had planned 
to coauthor a book about the struggles of 

living with cancer.

Unfortunately, the two never got the chance to 
make this dream a reality. On May 24, 2008, 
Marriott’s daughter, Jeannine, succumb to her 
illness after a courageous seven and a half year 
battle.

Driven by grief, recovery and a desire to help 
others while paying tribute her daughter, Mar-
riott penned Coulda, Shoulda, Woulda; a story 
of the lessons learned and insights gained from 
her daughter’s battle with cancer. It is Marriott’s 
hope that the book will help other families strug-
gling with life threating illness. She is confident 
that her memoir about Jeannine’s illness will 
assist patients, as well as their family and friends 
through the minefield of situations and emotions 
that come with serious illnesses.

“Jeannine’s story is poignant, griping and full of 
raw emotions,” says Marriott. “This book brings 
up challenges and situations that are often not 
discussed. Obstacles delved into include the 
stress of continuous treatments and hospital-
izations on the patients and family, the impact 

Coulda, Shoulda, Woulda
By Kenna P. Marriott
ISBN: 978-1-4759-9360-8
Paperback: $27.95
Avai lable at www.amazon.com

Kenna P. Marriott is a motivational 
speaker born in Pittsburg and cur-
rently living in Spring Hill, Florida. 
She is on the Board of Directors 
of the National Alliance on Mental 
Illness and the Dawn Center for vic-
tims of domestic & sexual violence. 
Marriott owns her own consulting 
firm for businesses which specializa-
tion in organization development, 
management and team training. She 
describes herself as an empathetic 
person who seeks to help others.

About the Author

Insights Into Cancer: 

A Mother’s Love for 
her Daughter

cancer has on self-esteem, relationships with children and even 
the sex life of a couple impacted by cancer.”

Jeannine Mongelli was forty years old when she was diagnosed 
with breast cancer. After a two year battle and a short remission, 
the cancer metastasized in her backbone. It was aggressive and 
incurable. The book weaves together mother’s and daughter’s 
perspectives, feelings and points of view to show the impact of 
cancer on the patient and the family. It reveals the progression of 
Jeannine’s illness, the milestones that held the greatest lessons. 
It even covers the heartbreaking end of Jeannine’s struggle and 
life after her death. Marriott provides readers with a courageous 
and inspiring memoir that honors her daughter Jeannine. 

“The book reveals my daughter’s battle with cancer so others 
understand what she endured and get a glimpse of what they 
might encounter. Cancer is not just one person’s disease, it im-
pacts everyone who loves and cares about them,” says Marriott. 
“Coulda, Shoulda, Woulda is not a technical book about cancer. 
It’s a moving story about one patient and her family. “

U.S. $27.95

JEANNINE MONGELLI was forty years old when she was 

diagnosed with breast cancer. After a two year battle and a 

short remission, the cancer metastasized in her backbone. It 

was aggressive and incurable. In Coulda, Shoulda, Woulda, author 

Kenna P. Marriott, Jeannine’s mother, shares her daughter’s intimate 

story. It weaves both mother’s and daughter’s perspectives, feelings, 

and points of view to show the impact of cancer on the patient 

and the family.
Coulda, Shoulda, Woulda follows Jeannine from just before her 

breast cancer diagnosis and through the next seven and a half years. 

It reveals the progression of her illness, the milestones that held the 

greatest lessons, and Marriott’s response as a loving mother. It covers 

the end of Jeannine’s struggle and what happened after her death, 

because the story doesn’t end there. 

Enlightening and inspiring, Coulda, Shoulda, Woulda presents both 

a tribute to Jeannine and a self-help guide to assist other patients 

and families who are facing the challenges of dealing with a life-

threatening illness or struggling with loss and death. � is memoir 

reveals one woman’s battle with cancer so others understand 

what she endured and get a glimpse of what they might encounter. 

It communicates that catastrophic illness is not just one person’s 

disease; it impacts everyone who cares about them.

KENNA P. MARRIOTT is president and 

owner of Linking To Success. With more 

than thirty-fi ve years of business experience, 

she is a pioneer in the fi elds of self-managed 

teams and breakthrough thinking. Since 

Jeannine’s passing, Marriott has devoted herself 

to cancer patients and their families. She is on 

the Board of Directors of the National Alliance 

on Mental Illness and the Dawn Center for 

victims of Domestic & Sexual Violence in 

Hernando County, Florida. Visit her online at 

livewithcancer.info.

A Mother’s Lessons, 
Learnings, and Insights 

from Her Daughter’s Battle 
with Cancer

f g
with Caancer

Coulda,
Shoulda,
Woulda

KENNA P. MARRIOTT
Foreword by Dr. Maria Rallis, PhD

COULDA, SHOULDA, W
OULDA

KENNA P. 
MARRIOTT

BIOGRAPHY/AUTOBIOGRAPHY/MEMOIR

w w w . i u n i v e r s e . c o m
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The Examining Conflicts in Employment Laws (EXCEL) Con-
ference is the premier Federal training conference for EEO 
professionals, HR professionals, agency attorneys, com-
plainant attorneys and representatives, ADR professionals, 
and Federal supervisors. Now it is also the premier training 
conference for HR Professionals, Managers, Supervisors 
and Attorneys in the private sector (Non-federal).  Come 
hear from experts, and stay on top of the employment law 
information you need.

New to EXCEL 2013 is a three day track designed for HR 
Professionals, Managers, Supervisors and Attorneys in the 
Private Sector (non-federal).  This special conference within 
a conference, offers the latest Hot EEO Topics. One of our 
featured speakers is Lily Ledbetter for whom the Lily Ledbet-
ter Fair Pay Act is named. You can attend sessions on Work-
place Harassment Investigations, Sex Discrimination, Social 
Media, Arrest & Convictions, Caregiver Discrimination, Legal 
Update and much, much more.   Join EEOC for its first three 
day private sector track at the 16th Annual EXCEL Training 
Conference.  The cost is only $1145.00 for all three days.   
MCLE & HRCI credits are being sought. 

Questions about the agenda or the conference, contact Mi-
chelle Crew at 216.522.4794 or michelle.crew@eeoc.gov or 
Sandra Rhodes at 202.663.4914, sandra.rhodes@eeoc.gov

A benefit to attending an EEOC conference is the opportu-
nity to network with EEOC staff and your peers.  There will 
be plenty of time and opportunity for you to visit with other 
professionals and with staff from the EEOC, your source on 
employment discrimination.

To view the agenda, hotel information and to register, click here:  
http://www.eeotraining.eeoc.gov/EXCEL2013/index.htm

EEOC Training Institute 
US Equal Employment Opportunity Commission
131 M Street NE
Washington, DC 20507

Habitat for Humanity DENVER, 
COLORADO 
SOAR to great heights with the 16th Annual EXCEL Training Conference

EEOC’S 2013 EXCEL TRAINING CONFERENCE 
ADDS EXCITING NEW PRIVATE SECTOR TRACK



call  (410) 366-1250

Visit  www.habitatchesapeake.org

Interview existing Habitat homeowners in 
Baltimore City and Anne Arundel County 
to provide and gather information that will 
help support the success of the program 
and the homeowner. Training and ongoing 
support will be provided for this rewarding 
experience.

Please email minje.martinez@gmail.com for more information. 

Please email minje.martinez@gmail.com 
for more information. 

Follow us on the following social network sites:

Seeking volunteers to join the 
Family Success Committee.
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CORK POPS Keeps Cocktails and 
Wine Perfectly Chilled This Summer!

About Cork Pops, Inc.

WHISKEY  STONES
SET OF 9

STAINLESS STEEL 
ICE CUBES

STIRCICLES
FREEZER GEL FILLED-

STAINLESS STEEL

Summer Entertaining Made Easy with the New Additions 
to Cork Pops’ Wine and Bar Accessories

Maintaining an ice cold drink could not get any easier than with Cork Pops’ new line of 
home entertaining and bar accessories that chill beverages to the perfect temperature 
without watering them down. With its vast selection of bar tools and beverage accessories 
for opening, presenting, serving, and preserving wine and spirits, Cork Pops is continuing to 
revolutionize the beverage industry for professionals and novices alike.

ARCTIC CHILL SHOTS
FREEZER GEL FILLED-STAINLESS STEEL

Some must-haves for any serious bourbon enthusiast are the 
Savor Stones (MSRP $23) and Stainless Steel “Ice” Cubes 
(MSRP $23) by Cork Pops, which are two additional innovative 
ways to ensure the perfect drinking temperature of spirits, mixed 
drinks or any other beverage. These ice alternatives perfectly 
chill cocktails while preserving their great flavor in every sip by 
ensuring that they do not become watered-down. The Whiskey 
stones are made of natural material and come in a set of nine. 
The “Ice” Cubes are made of food safe freezer gel encased in 
stainless steel with softened edges in order to keep drinks ice 
cold while also protecting the glasses they are served in and 
come packaged in a set of 4.  

A great item for cocktail parties, Stircicles are stirring rods that keep cocktails at an enjoyable 
temperature without watering them down with ice. These teardrop shaped drink stirrers are 
filled with food safe freezer gel and come in a set of 4 for MSRP $23. Perfect for both indoor 
and outdoor entertaining, these handy, frozen stirring rods are great way to keep mixed drinks 
ice cold! Especially as the weather begins to heat up, Stircicles are sure to become a summer 
cocktail essential.

Arctic Chill Shot Glasses (MSRP $23) are stain-
less steel, double walled shot glasses that contain 
a food safe, freezer gel which freezes and provides 
an arctic shot of vodka, tequila…or during the cra-
ziest of flu seasons – Nyquil! Ideal for any occasion 
and celebration, the Arctic Chill Shot Glasses are 
sure to escalate the fun at any get-together and 
come attractively gift boxed in a set of 2.

To view the entire line of Cork Pops beverage 
accessories and to purchase product, please visit 
www.CorkPops.com. Products are also available to 
purchase throughout North America at major bever-
age retailers, grocery stores and gift boutiques.

A leader in the wine accessory business, Cork Pops, Inc. began with the introduction of a 
patented screwless wine opener that quickly became a common household utensil. The 
company’s success hinges on its practice of continually reviewing and testing its products to 
ensure that the highest levels of quality, product safety and reliability are maintained. Cork 
Pops is committed to using materials that are ethically sourced in its manufacturing process.

www.CorkPops.com
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Oriole Park at Camden Yards
Tickets are located in Left Field Club 
Box Section 284 

Location:

1st ANNUAL NAWBO FAMILY NIGHT OUT – O’s vs. Astros
5:00 PM BUFFET/7:05 PM GAME 

Description:

$45 Member / $55 Non-Member
$55 Member / $65 Non-Member Late Registration Fee After July 23 Surcharge of $10 
added to Late Registration Fee for Walk-ins.  

July 30, 2013 

Cost:  

REGISTRATION CLOSES JULY 29 AT 3 PM 

REGISTER HERE! 

Bring the family and join us for a night 
at the yard!  With a little networking, 
your favorite ballpark food and a seat to 
a great game, it’s sure to be a fantastic 
event.  Never enjoyed the all-you-can-
eat buffet?  Below are details to get 
your tummy grumbling! Fans with a Left 
Field Club Picnic Perch ticket should go 
to the specially marked booth behind 
Section 282 to have their ticket and 
hand stamped for all-you-can-eat ac-
cess. Once your hand is stamped, pro-
ceed to the specially marked conces-
sion areas for all-you-can-eat hotdogs, 
nachos, salads, peanuts, popcorn, ice 
cream, soda, lemonade, and more! And 
don’t forget to ask about our new, fresh 
Garden Salads available upon request. 
All-you-can-eat food items are avail-
able from when gates open until the 
conclusion of the 7th inning or 3 hours 
after the scheduled first pitch.  Alcohol 
is not included, but may be purchased 
by those over 21. Children 3 and under 
are Free! 

RUN+WALK

The 4th Annual

August 3, 2013 
With Balt imore Or ioles Out f ielder Nick Markakis

CaseyCares5K.org

20132013

HAPPENINGSHAPPENINGS
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11:30 a.m. to 12:30 p.m. - Registration, Networking, and Opportu-
nity to talk with Committee Chairs
12:30 p.m. to 12:45 p.m.  - Buffet Lunch
12:45 p.m. to 1:30 p.m.  - Program 

Chesapeake Wine Company
2400 Boston Street
Baltimore, MD 21224
Complimentary Parking in Lot and in Garage 

DoubleTree by Hilton – Baltimore North - Pikesville
1726 Reisterstown Road, Pikesville, Maryland, 21208 

Agenda:

Location: 

Location:

Welcome back!  Join us as we preview our fall 
speaker lineup and provide an overview of NAW-
BO. What’s NAWBO all about? Learn more about 
the many benefits NAWBO membership offers in-
cluding the opportunity to talk with each commit-
tee chair on how you can get more involved and 
increase your company’s brand awareness. 

Join your fellow NAWBO Members for an op-
portunity to discuss one-on-one with Mitchell 
Pressman your upcoming holiday gifts and din-
ner needs while sampling wines perfect for those 
hard-to-buy-for individuals. Get to know other 
NAWBO Members, BUILD your network, and 
kick off the holiday season with a little fun!

Coming Soon! 

Coming Soon! 

WELCOME BACK TO NAWBO! (11:30AM - 1:30PM)

TASTING WITH MITCHELL PRESSMAN – SELECTING IDEAL WINES FOR 
HOLIDAY GIFTS (5:30 - 7:30 pm) *Note this is an event on Wednesday 

Description:

Description:

Menu:

Menu:

$35 Member / $50 Non-Member
$45 Member / $60 Non-Member Late Registration Fee After September 17 Surcharge of 
$10 added to Late Registration Fee for Walk-ins.
$25 Special Exhibit Table Opportunity for Members (Total Cost $60)

$35 Member / $50 Non-Member 
$45 Member / $60 Non-Member Late Registration Fee After November 13
Surcharge of $10 added to Late Registration Fee for Walk-ins.

September 24, 2013

November 20, 2013*

REGISTRATION CLOSES SEPTEMBER 23 AT 3 PM 

REGISTRATION CLOSES NOVEMBER 19 AT 3 PM 

Cost:  

Cost:  

REGISTER HERE! 

REGISTER HERE! 



www.cafedepariscolumbia.com/CDP

Humanitarian Relief  Pilot and 
Author Rick Dean

Presents.. Post Fourth of July Scotch Tasting and Sliders,

Medical Patients in Need and Angel FlightHaiti Earthquake Relief

Contact Address : 8808 Centre Park, Dr Columbia 21045, MD 
Call: 410 997 3560

DATE: FRIDAY - July 5th,   TIME -  6pm

and

Men Don’t Pee Straight

Man Caves

Proceeds will be applied to:
- Afghan Women’s Relief  Fund  
- Continued Humanitarian Flights

voted as the Best 
Bathroom Read

 

And Lots Of Other Stuff You’ve Probably Realized About Us 

A Workbook For Women 

A Better Bathroom Books Release 

hock full of stuff about men that 

you’ve always known but never 

wished to fully grasp and always  

…. hoped would change, Men Don’t Pee 

Straight confirms your worst fear – 

those male stereotypes are real, they 

are accurate, and they are here to stay. 

Blunt and comedic, these cartoon 

illustrated pages soften the sad reality      

… 

A bit about the author: 
While carefully blundering through one relationship after another, 

Rick Dean has achieved an astonishing level of understanding and 

experience with how not to maintain a relationship.  He enjoys 

sharing that level of acumen (or at least what he would like to 

believe is acumen) with cartoon illustrated literature such as Men 

Don’t Pee Straight. 

Rick spends the balance of his time flying his small aircraft on 

humanitarian flights for organizations such as AngelFlight. 

for many mothers, girlfriends, and wives who have been hoping for 

change.  The best anyone can do is simply grimace, shrug, and then 

perhaps smile. 

From man caves and driving thru fragile egos and toilet seats, this 

poignant yet tactless book will assist with that smile. 

Men Don’t Pee Straight    Mr. Rick Dean 

 

 

 

 

  

  

 

 

 

And Other Stuff You Roll Your Eyes At About Us A Workbook For Women 
A Better Bathroom Books Release 

hock full of stuff about men that you’ve always known but never wished to fully grasp and always  …. hoped would change, Man Caves confirms your worst fear – those male stereotypes are real, they are accurate, and they are here to stay. 
Blunt and comedic, these cartoon illustrated pages soften the sad reality      … 

A bit about the author: 
While carefully blundering through one relationship after another, Rick Dean has achieved an astonishing level of understanding and experience with how not to maintain a relationship.  He enjoys sharing that level of acumen (or at least what he would like to believe is acumen) with cartoon illustrated literature such as Man Caves. 

Rick spends the balance of his time flying his small aircraft on humanitarian flights for organizations such as AngelFlight. 

for many mothers, girlfriends, and wives who have been hoping for change.  The best anyone can do is simply grimace, shrug, and then perhaps smile. 
From man caves and driving thru fragile egos and toilet seats, this poignant yet tactless book will assist with that smile. 

Man Caves    Mr. Rick Dean 

Book Signing Event for
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About Habitat for Humanity of the Chesapeake

Teams comprised of non-
profits, businesses, volun-
teer groups and/or individu-
als will construct a typical 
town—in miniature—in 
four hours or less! Through 
participation, each team 
will have the opportunity to 
raise funds for a community 
cause of their choice, plus a 
chance to win cash prizes in 
a fun and friendly competi-
tive environment.

Each team must be associated with a nonprofit organization 
of their choice and design creative ways to communicate their 
team’s mission. Structures must be made of recycled or recy-
clable materials and can be auctioned off afterwards, if desired.

Each team must be as-
sociated with a non-
profit organization of 
their choice and design 
creative ways to com-
municate their team’s 
mission. Structures must 
be made of recycled or 
recyclable materials and 
can be auctioned off 
afterwards, if desired.

call  (410) 366-1250

Visit  www.habitatchesapeake.org

The Catch? The Mission?

Habitat for Humanity 

On Saturday, September 28, Habitat for Humanity of the 
Chesapeake will host its first annual HabiTown Chal-

lenge, a festival designed to build a community of partner-
ships in Central Maryland. The public is invited to join the 
fun at West Shore Park on the Inner Harbor (between the 
Science Center and the Visitors Center) from 11am to 5pm 
for a day of fun activities, food trucks, live music by local 
bands, cash prizes, fierce competition, community aware-
ness and team building.

The HabiTown Challenge is a festival centered on forging 
community partnerships through a judged team competition.

Habitat for Humanity of the Chesapeake’s CEO Mike Posko 
said, “What makes the HabiTown Challenge such a fun and 
unique event is that it’s bringing two different communities 
together-nonprofit and for-profit organizations-for an event 
that will build community and change lives right here in Cen-
tral Maryland. And, to be perfectly honest, I am really looking 
forward to hearing the band again. They played at our recent 
fundraising party and folks danced all night! Combine great 
live music with an assortment of food trucks and volunteers 
with hammers-it all spells fun.”

In the spirit of healthy community building and team work, 
businesses and nonprofits are encouraged to come together 
to identify a cause, create a fundraising goal, and build a 
structure that represents your selected nonprofit’s mission in 
order to raise awareness and financial support for the charity 
of choice. One hundred percent of the funds raised by each 
team will be applied to their selected nonprofit.

This event is open to the public. Event Sponsorships are 
available and include the option of joining or sponsoring a 
build team and community cause, along with a host of high 
visibility recognition opportunities.

For additional information or to sign up for participation or 
sponsorship, contact Rachel Hess at eventsmanager@habi-
tatchesapeake.org

of the Chesapeake is Bringing the 
HabiTown Challenge to Baltimore’s 
Inner Harbor
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Will I Need to Pay A Penalty If I Do Not 
Have Automobile Insurance Coverage?

Maryland law requires all owners of motor vehicles to purchase 
and maintain a minimum of:

To find out more about automobile insurance, refer to our publication A Con-
sumer’s Guide to Automobile Insurance, which is available on our website at 
www.mdinsurance.state.md.us, or by calling us at 410-468-2000

$30,000 per person and $60,000 per accident of bodily injury liability coverage; 
$15,000 of property liability coverage; 
identical amounts of uninsured/underinsured motorist bodily injury coverage; 
$15,000 of uninsured motorists property damage coverage; and 
$2,500 of Personal Injury Protection coverage. 

State law also requires insurers to report to the Maryland Motor Vehicle Administration (MVA) when a policy has been 
cancelled or nonrenewed.  Based on the information contained in its records, if it appears to the MVA that a vehicle 
owner did not maintain the required minimum insurance coverage for a specified period of time, the MVA will initiate 
an insurance compliance investigation.  The MVA will notify the vehicle owner in writing and request that the owner 
provide a Maryland Insurance Certification Form (FR-19) that shows the required coverage was in place during the 
time period in question.  Insurers are required to provide FR-19 forms free of charge, without question, to all policy-
holders.  If a lapse in coverage is confirmed, the MVA will assess the vehicle owner a penalty for each day the vehicle 
was uninsured.  For a list of all the penalties that may be imposed by the MVA, go to www.mva.maryland.gov/Vehi-
cle-Services/INSURANCE/uninsured.htm . If you wish to challenge any of the penalties imposed by the MVA, you 
must contact the MVA at 410-768-7000

If your vehicle is uninsured for any period of time, you also may find that your insurance premium is higher after the 
lapse, or that some insurers will not insure you or your vehicle. Insurers sometimes do this because they have found 
that those who drive without insurance present a greater risk for future losses than those drivers who maintain con-
tinuous insurance coverage.

Signature on file with original
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The most common thing that cou-
ples want from each other during a 

conflict is not an apology, but a willing-
ness to relinquish power, according to 
a new Baylor University study.

Giving up power comes in many forms, 
among them giving a partner more inde-
pendence, admitting faults, showing re-
spect and being willing to compromise. 
The study is published in the Journal of 
Social and Clinical Psychology.

“It’s common for partners to be sensitive 
to how to share power and control when 
making decisions in their relationship,” 
said researcher Keith Sanford, Ph.D., 
an associat   e professor of psychology 
and neuroscience in Baylor University’s 
College of Arts & Sciences.

Following closely behind the desire 
for shared control was the wish for the 
partner to show more of an investment 
in the relationship through such ways 
as sharing intimate thoughts or feelings, 
listening, and sharing chores and activi-
ties, Sanford said.

The research results are based on 
two studies of married or cohabitat-
ing people and build upon previous 
research by Sanford. Earlier studies 
of more than 3,500 married people 
found that there are just two basic types 
of underlying concerns that couples 
experience during conflicts: “perceived 
threat,” in which a person thinks that his 
or her status is threatened by a critical 
or demanding partner; and “perceived 
neglect,” in which an individual sees a 
partner as being disloyal or inattentive 
and showing a lack of investment in the 
relationship.

In the first of the new studies, 455 
married participants (ages 18 to 77, 
with marriages ranging from less than 
one year to 55 years) were asked to 
independently list desired resolutions 
to a single current or ongoing conflict - 

Baylor University is a private Christian university and a nationally ranked research 
institution, characterized as having “high research activity” by the Carnegie Foun-
dation for the Advancement of Teaching. The university provides a vibrant campus 
community for approximately 15,000 students by blending interdisciplinary research 
with an international reputation for educational excellence and a faculty commitment 
to teaching and scholarship. Chartered in 1845 by the Republic of Texas through 
the efforts of Baptist pioneers, Baylor is the oldest continually operating university in 
Texas. Located in Waco, Baylor welcomes students from all 50 states and more than 
80 countries to study a broad range of degrees among its 11 nationally recognized 
academic divisions. Baylor sponsors 19 varsity athletic teams and is a founding mem-
ber of the Big 12 Conference.

The College of Arts & Sciences is Baylor University’s oldest and largest academic divi-
sion, consisting of 26 academic departments and 13 academic centers and institutes. 
The more than 5,000 courses taught in the College span topics from art and theatre 
to religion, philosophy, sociology and the natural sciences. Faculty conduct research 
around the world, and research on the undergraduate and graduate level is prevalent 
throughout all disciplines. Visit www.baylor.edu/artsandsciences.

anything from a minor disagreement or 
misunderstanding to a big argument. 
From those answers, 28 individual cat-
egories were identified, which research-
ers organized into six all-encompassing 
types of desired resolution.

After relinquished power, the desired 
behaviors from one’s partner - from 
most to least common - were: 
 
 
 
 

 
“We definitely respond 
to whether we gain or 
lose status,” Sanford 
said. “When we feel 
criticized, we are likely 
to have underlying con-
cerns about a perceived 
threat to status, and 
when that happens, we 
usually want a partner 
simply to disengage 

and back off.”

“The things couples want from each oth-
er during conflicts will depend on their 
underlying concerns, and to resolve 
conflicts, they may need to use different 
tactics to address different underlying 
concerns,” he said. “The husband might 
buy flowers, and that might be helpful if 
his partner has a concern involving per-
ceived neglect.  But if the partner has a 
concern involving perceived threat, then 
the flowers won’t do much to address 
the issue.”

ABOUT BAYLOR UNIVERSITY

ABOUT BAYLOR COLLEGE OF ARTS & SCIENCES

What Warring Couples Want: Power, 
Not Apologies, Baylor Study Shows

* TO SHOW INVESTMENT
* TO SHOW ADVERSARIAL BEHAVIOR
* TO COMMUNICATE MORE
* TO GIVE AFFECTION
* TO MAKE AN APOLOGY

*Sanford has developed a free interactive 
internet program for couples titled the "Couple 
Conflict Consultant" at www.pairbuilder.com. The 
program provides a personalized assessment of 
14 areas of conflict resolution and a large 
resource bank of information and 
 recommendations for couples.

To learn more about Sanford and his work, visit 
http://www.baylor.edu/psychologyneuroscience/
index.php?id=72589
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- Beata Zatorska, from Rose Petal Jam

  Apple pancakes  (Placuszki z Jablkami) 

  Pork and Cabbage “Hunter’s Stew” (Bigos) 

  Pierogi with Cheese and Potato (“Russian”)   
  Pierogi

Tabula Books/September 
2011$35.00/Hardcover
ISBN: 9780956699206

Recipes & Stories from a Summer in Poland  
- By Beata Zatorska and SimonTarget

ABOUT THE AUTHORSRecipes from the book 
For More Information,  
electronic materials, and 
to Request a review copy 
of the book, Contact:

“It was my job at age five to gather 
fresh rose petals from my grand-
mother’s garden. Those silky soft 
petals, sparkling with dew, came 
away easily in my hand, and 
landed gently in my wicker bas-
ket.  Their rosy fragrance lingered 
on my fingers for the rest of day. 
My grandmother Józefa put those 
petals in a large stone mortar, 
covered them with lots of sugar, 
and blended them into a think, 
magenta-colored paste.  Rose 
Petal Jam was her most precious 
preserve – a dollop of summer to 
be released during the long winter 
months.”

Beata Zatorska learned to make 
rose petal jam, pierogi, and other 

Polish recipes in the kitchen of her 
grandmother’s farmhouse in a remote 
village in the foothills of the Karkono-
sze Mountains where she grew up.  
When she returned 20 years later her 
grandmother, a professional chef, 
was gone but she found her handwrit-
ten recipes for preparing traditional 
Polish dishes and preserves.  These 
recipes, along with Beata’s memories 
and stories of growing up Poland in 
the 1960’s and 70’s are part of one 
of the most beautiful and unique 
books to come out this holiday sea-
son.  Rose Petal Jam (Tabula Books; 
September 2011; $35.00/Hardcover; 
ISBN 9780956699206) is a delightful 
collection of recipes, memories, and 
locations that celebrates the best of 
Poland.

Accompanied by her English husband 
Simon, Beata spent a summer explor-
ing her home country, travelling tiny 
roads lined with wild rose bushes, find-
ing castles and palaces among mead-
ows and forests.  This culinary journey 
became the basis for Rose Petal Jam, 
beautifully illustrated with hundreds of 
full color photographs of the recipes, 
the countryside, and the main cities 
of Poland including Warsaw, Gdan´sk 
and Kraków, as well as many family 
pictures.  This visually stunning book 
has other unique touches too, includ-
ing favorite poems, and paintings from 
the nation’s galleries, providing read-
ers with a wonderful introduction to 
the food, culture, people and places of 
Poland.

Rose Petal Jam features over 50 
recipes that reveal Polish cuisine to 
be both subtle and varied. Some of 
Beata’s cherished recipes include:

These enchanting recipes are interwo-
ven with stories of Beata’s childhood 
growing up in communist Poland. This 
holiday season take a delightful and 
delicious trip to Poland without leaving 
your kitchen and discover the culinary 
heritage of this unique country.

Contact: Trina Kaye, 
310-915-0970  
TrinaKaye@tkopr.com

- Beetroot-shoot soup,
- delicate Pierogi (Polish ravioli)  
- traditional Herrings in Sour Cream
                - Cabbage Rolls
- Pork with Caraway and onion
- Beef Goulash
                 - Hunter’s Stew
- Strawberry Roulade
- Apple Pancakes
                - Chocolate Waffles
- Carpathian Vanilla Torte  
- and of course, Rose Petal Jam.
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visit the website http://www.uclahealth.org/

Nephrology 
Gastroenterology and gastrointestinal surgery 
Diabetes and endocrinology 
Orthopedics 
Neurology and neurosurgery

Heart and heart surgery 
Neonatology 
Cancer 
Urology 
Pulmonology

Recognized Among the Nation’s Best Pediatric Hospitals

Mattel Children’s Hospital UCLA has been recognized among the 
nation’s best pediatric hospitals and ranked in all ten specialties 
reviewed in U.S. News & World Report’s 2013-14 Best Children’s 
Hospitals rankings.  

“These rankings acknowledge our dedicated doctors, nurses and staff, 
who proudly deliver great care and compassion to the children and 
families at Mattel Children’s Hospital,” said Dr. Sherin Devaskar, the 
hospital’s physician-in-chief and UCLA’s assistant vice chancellor for 
children’s health, who holds the Mattel Executive Endowed Chair in 
the UCLA Department of Pediatrics.

Nationally, the hospital was recognized for excellence in the following 
categories:

The rankings highlight the top 50 U.S. hospitals in each of the 10 
specialty areas. Eighty-seven hospitals were ranked in at least one 
specialty. In California, Mattel Children’s Hospital UCLA was one 
of only three hospitals ranked in all 10 categories. 

Connect with us on:
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TREASURY ANNOUNCES $337.7 MILLION INCREASE IN 
SMALL BUSINESS LENDING BY MARYLAND PARTICIPANTS 
IN THE SMALL BUSINESS LENDING FUND 

Business Lending is Up 41.5 Percent for SBLF Banks Nationwide

The U.S. Department of 
the Treasury today re-

leased a new report showing 
that, nationwide, participants 
receiving capital through 
the Small Business Lend-
ing Fund (SBLF) boosted 
small business lending by 
$9.0 billion over baseline 
levels since the depths of 
the recession. Maryland-
based SBLF participants 
have increased their small 
business lending by nearly 
$337.7 million, also over 
baseline levels, including a 
$50.7 million increase in the 
first quarter of 2013. Last 
month, Treasury released the 
First Annual SBLF Lending 
Survey, which estimated that 
SBLF participants have in-
creased small business lend-
ing by an estimated 38,000 
additional loans through the 
end of 2012, across all indus-
tries and in every region of 
the country. 
 
“The Obama Administration’s 
Small Business Lending 
Fund is supporting credit to 
tens of thousands of Ameri-
can small businesses as 
they invest, expand and hire 
in every region of the coun-
try,” said Deputy Secretary 
of the Treasury Neal Wolin. 

“The program has supported 
increases in small business 
lending by Main Street banks 
to Main Street small busi-
nesses, helping to power the 
economic recovery in com-
munities across America.” 
 
Community banks participat-
ing in SBLF have increased 
total business lending by 
41.5 percent, versus a 5.5 
percent median increase 
for a representative peer 
group of similar banks across 
median measures of size, 
geography, loan type, and 
financial condition. Increases 
in small business lending 
have also been widespread 
across SBLF participants, 
with 91 percent having in-
creased their small business 
lending over baseline levels. 
In the first quarter of 2013, 
SBLF participants increased 
their lending by $206 million 
nationwide.

Small businesses play a criti-
cal role in the U.S. economy 
and are central to growth and 
job creation.  In the aftermath 
of the recession and credit 
crisis, small business owners 
faced disproportionate chal-
lenges, including difficulty 
accessing capital.

The SBLF program, estab-
lished as part of the Small 
Business Jobs Act that 
President Obama signed 
into law in 2010, encour-
ages community banks to 
increase their lending to 
small businesses, helping 
those companies expand 
their operations and create 
new jobs.  Treasury invested 
more than $4 billion in 332 
institutions through the SBLF.  
Collectively, these institutions 
operate in more than 3,000 
locations across 48 states.  
This report includes informa-
tion on the 317 institutions 
that continued to participate 
in the program as of April 30, 
2013, including 267 commu-
nity banks and 50 community 
development loan funds. 
 
SBLF encourages lending to 
small businesses by provid-
ing capital to community 
banks and CDLFs with less 
than $10 billion in assets.  
The dividend or interest rate 
a community bank pays on 
SBLF funding is reduced 
as the bank increases its 
lending to small businesses 
– providing a strong incentive 
for new lending to small busi-
nesses so that these firms 
can expand and create jobs.  

Individual community banks 
can reduce the rate they 
pay to one percent if they 
increase qualified small busi-
ness lending by 10 percent 
over their baseline. 

To view the report, including 
a list of the change in lend-
ing at banks receiving SBLF 
capital, please click here.

The SBLF program is one 
part of the Obama Admin-
istration’s comprehensive 
agenda to help small busi-
nesses access the capital 
they need to invest and hire.  
Treasury also administers 
the State Small Business 
Credit Initiative (SSBCI), 
which allocates $1.5 billion to 
state programs designed to 
leverage private financing to 
spur $15 billion in new lend-
ing to small businesses and 
small manufacturers.

For more information on 
the Obama Administra-
tion’s small business initia-
tives, please visit www.sba.
gov.  For more information 
on SBLF,  
 
please visit  
www.treasury.gov/sblf.
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Health insurance companies now have to spend at least 80 cents of your premium dollar on health care or improvements to care, or 
provide you a refund.  In 2012, 8.5 million consumers received half a billion dollars in refunds – with the average consumer receiv-
ing a refund of around $100 per family.  Moreover, 77.8 million consumers saved $3.4 billion up front on their premiums as insur-
ance companies operated more efficiently as compared to 2011.
For the first time ever, insurance companies in every state must publicly justify any rate increase of 10 percent or more.  Since 
implementing the law, the fraction of requests for insurance premium increases of 10 percent or more has dropped dramatically, 
from 75 percent to 14 percent.  To date, the rate review program has helped save Americans an estimated $1 billion.
Insurance companies can no longer rescind your coverage because you get sick or because you made a mistake on an application.  
And they can no longer limit lifetime coverage to a fixed dollar amount. Already 105 million Americans no longer have a lifetime limit 
on essential health benefits, thanks to the law.
129 million non-elderly Americans have some type of pre-existing health condition, including 17.6 million children.  Today, insurers 
can no longer deny coverage to children because of a pre-existing condition, like asthma or diabetes, under the health care law. And 
beginning in 2014, health insurers will no longer be able to charge more or deny coverage to anyone because of a pre-existing con-
dition.  The health care law also established a temporary health insurance program for individuals who were denied health insurance 
coverage because of a pre-existing condition. Over 110,000 Americans with pre-existing conditions have gained coverage through 
the Pre-Existing Condition Insurance Plan since the program’s inception.
The health care law has allowed 3.1 million young adults who would otherwise have been uninsured to stay on their parents’ health 
insurance plans until age 26.

The health care law requires most insurance plans to cover recommended preventive care without cost-sharing.  Already, 71 
million Americans with private health insurance have gained preventive service coverage without cost-sharing, including nearly 
27 million women.  In 2012 alone, an estimated 34 million people with Medicare received one or more preventive services with no 
cost-sharing, including those who took advantage of the new Annual Wellness Visit. 
Beginning in 2014, the Affordable Care Act requires all new insurers in the individual and small group markets to cover ten essential 
health benefit categories, to include hospitalization, prescription drugs, maternity and newborn care, and mental health and sub-
stance use disorder services.  In the individual market alone, 8.7 million Americans will gain maternity coverage because of the 
health care law.  And the Affordable Care Act expands mental health and substance use disorder benefits and federal parity protec-
tions for 62 million Americans.
The health care law invests in training and support for thousands of new primary care doctors and nurses by providing bonus 
payments, scholarships and loan repayment, and new training opportunities.  The number of primary care providers in the National 
Health Service Corps are at all-time highs, and have more than doubled since 2008.
The Affordable Care Act makes an unprecedented investment in promoting wellness, preventing disease, and protecting against 
public health emergencies. Prevention and Public Health Fund initiatives like the Center for Disease Control and Prevention’s 

Because of the Affordable Care Act, the 
85 percent of Americans who have insur-

ance have more choices and stronger cover-
age than ever before. And for the 15 percent 
of Americans who don’t have insurance, or 
families and small businesses who buy their 
coverage but aren’t happy with it, a new day is 
just around the corner. 
Soon, we take a critical step forward when a 
new online Health Insurance Marketplace will 
provide millions of families and small busi-
nesses who currently don’t have insurance, or 
are looking for a better deal, a new way to find 
health coverage that fits their needs and their 
budgets. 
Open enrollment in the Marketplace starts 
October 1, with coverage starting as soon as 
January 1, 2014.  But families and small busi-
ness can visit HealthCare.gov right now to find 
the information they need prepare for open 
enrollment. 
As the law’s implementation continues, we’re 
ensuring that all Americans have access to af-
fordable, quality health coverage that leads to better value, better health, and better choices.

State by State Data: How the Health Care Law Benefits You 
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Beginning in 2014, 41.3 million uninsured Americans will have new opportunities for coverage through the Health Insurance Mar-
ketplace.  The Marketplace will make it easy for you to compare qualified health plans, get answers to questions, find out if you are 
eligible for lower costs for private insurance or health programs like Medicaid and the Children’s Health Insurance Program (CHIP), 
and enroll in health coverage that meets your needs. 
In 2014, 49 states, the District of Columbia, and four territories will have received a total of nearly $4.2 billion in grants to establish 
their marketplaces.  17 states (including the District of Columbia), will fully run their own Marketplace. The Department of Health and 
Human Services (HHS) will fully run a Marketplace in 19 states. In 15 states, HHS will work with the state to run a Marketplace.  But 
no matter what state a consumer lives in, he or she will be able to shop seamlessly for coverage through the Marketplace.
To date, more than 120 issuers have applied to offer qualified health plans in the HHS-run Marketplace. In the states with early 
data, an estimated 80 percent of the people who are expected to enroll in a health plan through the Marketplace will be able to 
choose from five or more insurance companies. Today, they can generally choose from only one or two.  On average, issuers plan 
to offer more than 15 qualified health plans per state.
Small employers will be able to choose from a range of coverage options for their employees through the Small Business Health 
Options Program, or SHOP.   Eligible employers may qualify for a tax credit worth up to 50 percent of the employer’s premium con-
tribution to a SHOP plan. In 2014, SHOPs will have the flexibility to decide whether employers can let their employees choose from 
a number of plans, or can offer their employees one plan that the employer chooses.
New member-run, non-profit health insurers, called Consumer Operated and Oriented Plans (CO-OPs) will offer coverage inside 
and outside the Marketplace. To date, 24 non-profits that plan to offer coverage in 24 states have been awarded nearly $2 billion to 
set up CO-OPs.
States have new opportunities to expand Medicaid coverage to individuals with family incomes at or below 133 percent of the 
federal poverty level (generally $31,322 for a family of four in 2013). This expansion includes non-elderly adults without dependent 
children, who have not previously been eligible in most states.
Consumers will be able to fill out one application to see if they qualify for a range of health coverage options - including plans in 
the Marketplace, Medicaid and CHIP - or lower costs on monthly premiums based on their income.  For many, the three-page ap-
plication for individual market Marketplace coverage can be completed, on average, in just 10 minutes, which is much shorter than 
the industry standard today. You can fill out the application online, in person, over the phone or via mail.  The SHOP employee and 
employer paper applications are two and three pages, respectively.
Consumers will have access to a number of resources to learn about the Marketplace and navigate their coverage options.  They 
can get in-person assistance from Navigators, non-Navigator assistance personnel, certified application counselors, and/or agents 
and brokers.  Community Health Centers in all 50 states have also received a total of $150 million in federal grants to help enroll 
uninsured Americans.
The newly remodeled HealthCare.gov is the destination for consumers to prepare for open enrollment and ultimately sign up for 
health coverage. It includes a 24/7 live chat function, and the newly launched Marketplace call center is open 24 hours a day, seven 
days a week (1-800-318-2596 toll free, or 1-855-889-4325 for the hearing impaired). Spanish-speaking consumers can go to Cuida-
doDeSalud.gov. 

The Affordable Care Act is closing the gap in drug coverage known as the “donut hole.” Since the enactment of the law, 6.3 million 
Americans with Medicare who reached the donut hole have saved a total of over $6.1 billion on prescription drugs, or an average 
of $706 per person.  The average person with Medicare will save approximately $5,000 from 2010 to 2022, while those with high 
prescription drug costs will save much more – as much as $18,000 over the same period.
The health care law helps stop fraud with tougher screening procedures, stronger penalties, and new technology. Over the last four 
years, the administration’s fraud enforcement efforts have recovered $14.9 billion from fraudsters.  For every dollar spent on health 
care-related fraud and abuse activities in the last three years the administration has returned $7.90.
The health care law extends the life of the Medicare Trust Fund by ten years.  From 2010 to 2012, Medicare spending per benefi-
ciary grew at 1.7 percent annually, substantially more slowly than the per capita rate of growth in the economy.
Every year, about 2.6 million seniors – or nearly one in five hospitalized Medicare enrollees – are readmitted within 30 days of dis-
charge, at a cost of more than $26 billion to the Medicare program.  The health care law ties Medicare reimbursement for hospitals 
to their readmission rates. In 2012, an estimated 70,000 readmissions were avoided.
The health care law focuses on driving a smarter health care system focused on the quality, not quantity of care.  Already, more than 
250 organizations are participating in one of Medicare’s Accountable Care Organization programs, which encourage quality and 
care coordination through the use of health information technology. Together, these initiatives are improving primary care for nearly 
4 million people with Medicare and are expected to save up to $940 million in the first four years.

Community Transformation Grants advance health and wellness and empower communities to design and implement strategies to 
prevent chronic diseases. 
The Affordable Care Act dramatically increased funding for the operation, expansion and construction of health centers nation-
wide. Today, 1,200 health centers operate nearly 9,000 service delivery sites that provide primary care to more than 21 million 
patients annually. 

Learn more about how the Affordable Care Act is improving health care where you live:

Visit HealthCare.gov to get ready for open enrollment in the Health Insurance Marketplace

Interactive Map: The Affordable Care Act in Your State
Learn More
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Because we choose to ignore very real safety and security concerns, we tend to overlook what should be obvious threats 
and precautions in our day-to-day activities…and that of our children. As responsible parents we must face and accept reality. 
There are literally millions of violent and criminally disturbed people in our society. Any one of these predators may very well 
target your child.As parents, we must learn more about them. We must take every possible step towards learning how to pro-
tect our children, both younger and older, and then properly educate them. That education may require actual training as well. 
Simple warnings are not enough. 

One threat, or vehicle, to learn more about is the Internet. We are hearing more and more about online sexual predators, but 
we are not necessarily learning enough about the various threats and methods associated with the Internet and these Cyber 
Predators. We are not necessarily taking the right precautions for our children. That includes not only education and training, 
but making rules and monitoring their activities. 

There are numerous reasons and answers for these sex crimes. However, one is that parents are not doing “enough” to pro-
tect their children against today’s increasing and sophisticated threats. Sexual deviants and human traffickers have learned 
how to use this global communication network to their advantage. Traditional stalking now includes cyber stalking. These 
criminals can now electronically invade our homes, our minds, and our lives-if we let them. 

Many children are easily manipulated and tempted by the overwhelming amounts of sexual content on the Internet, which 
makes them even more vulnerable. Social media, such as chat rooms and Facebook, allow predators to create false personas 
and identities they use to entice, seduce, and then attack our children. These online predators are no longer strangers. They 
become a new intriguing friend; someone who excites them or professes to care about them. Up until they meet. 

Individual sex crimes and Human Trafficking (commercial exploitation) are two very serious threats we must learn to recognize 
and combat. The real and practical solution to combating these threats is “awareness and prevention”. This includes having 
a “family security plan” in place. There are simple security measures we can take to prevent our children from being targeted 
by sexual predators over the Internet. This includes the Internet computers they use at home and away from home. Even their 
cellular smart phones (iPhone). First, we must educate our children. Second, we must establish rules. Last, we must scrutinize 
their activities when they go online.

GetNetWise.org
missingkids.com

To learn more, and be better prepared, it is suggested that you research GetNetWise.
org and the National Center for Missing and Exploited Children (missingkids.com). 
These two resources are just a start. Both provide valuable security advice and educa-
tional material. GetNetWise will give you specific information and security measures 
you can take as it relates to your children accessing and using the Internet on comput-
ers, notebooks (iPad), cellular phones, etc. This information pertains to the proper use 
of security features, logins, passwords, content restrictions, social media, personal 
information, browsing, etc.See the tab on, Keeping Children Safe Online. You can also 
learn about software programs and devices that allow you to monitor your children’s 
activities on computers and cell phones. Start by educating yourself. Then teach your 
children and establish firm rules. It is for their safety and it may very well save their life.

We all seem to think, at various points in life, we are invincible. Even as educated and 
mature adults we prefer to believe nothing bad will ever happen to us…or our chil-

dren. Sometimes it is simply easier not to think about unpleasant matters such as criminal 
assaults and family tragedies. Why contemplate and prepare for something that is not 
going to happen? 

Protecting Your Children 
from Internet Threats and 
Cybercrimes

By Leon Ives, the author of Vanished! How to Protect 
Yourself and Your Children

Leon Ives
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$ 44.95

$ 99.95

www.aquajogger.com

The Aquajogger retails for between 

The Aquajogger is a fantastic in-water exercise system that comfortably
suspends you at shoulder level in deep water allowing you to breathe
normally and move freely while performing a wide variety of water exercise.
The Aquajogger components allow the person working out to determine the
level of resistance they want for their leg and arm motions, ranging
everywhere from very low, approximating a walk, to very strenuous, similar
to a full-body fitness machine workout only without the joint discomfort and
machinery. Makes low-impact, in-water exercise much more enjoyable,
effective and beneficial. 

and

depending on size and accessories and can 
be purchased at www.aquajogger.com or 
at retail stores nationwide.



Baltimore Hebrew Congregation presents

Sunday, September 4, 2013
Oregon Ridge Park
13555 Beaver Dam Road, Cockeysville, MD 21030

4:30 PM – Park Opens      
 With the Peabody Ragtime Ensemble
 Bring a picnic, blanket and lawn chairs

6:00 PM –  Family Service, led by 
 Baltimore Hebrew Congregation’s  
 Rabbi Elissa Sachs-Kohen and Cantor Robbie Solomon

Admission is FREE! 
Tickets: 443-524-0284 or 

www.RHUnderTheStars.com

Sponsored in part by the John J. Leidy Foundation
and the Herbert Bearman Foundation.
American Sign Language interpreting provided.

Remember 

Non-Perishable 

Food Items 

for the 

GEDCO Cares Pantry 

High Holy Day 

Food Drive Kick-o�!
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What is a Spiritual Entrepreneur 
and Conscious Capitalism? 

What is “Conscious Capitalism” and why are many firms 
large and small embracing its concepts?

John Koeberer  
co-founder, CEO, and President of... 

The California Parks Co., 

Simply said, it makes good 
business sense and it works 

successfully for companies for 
a variety of reasons.  Spiritual 
entrepreneurs around the globe 
are embracing its concepts which 
involve integrating valuing pro-
grams for customers, employees, 
suppliers, investors, communi-
ties and the environment - not 
as a substitute for profits but for 
the sake of profits.  Maybe it is 
best described as “Purpose Then 
Profits” - understanding that prof-
its over the long run can best be 
achieved by doing what is right 
for every business constituency.

John Mackey, CEO of Whole 
Foods, does a magnificent job of 
describing Conscious Capitalism in his 
book of the same name and in an essay 
he wrote in 2006 entitled “Conscious 
Capitalism: Creating a New Paradigm 
for Business.” 

I have borrowed liberally from his article 
as well as the websites of companies 
like Southwest Airlines, Nordstrom, 
Apple, the Container Store, Grameen 
Bank, and Patagonia, many of which 
have been started by the driving force 
of one single spiritual entrepreneur who 
attracted through the advancement of 
this kind of culture, a dedicated group of 
same-minded executives. Some include 
Herb Kelleher of Southwest Airlines, 
Kip Tindell of the Container Store, 
Steve Jobs at Apple, Yvon Chouinard of 
Patagonia, and John Mackey of Whole 
Foods.

Unfortunately, capitalism has produced 
some very bad eggs since Adam Smith 
in his “Wealth of Nations” first intro-
duced it in 1776.  There has been a 
long and sorrowful history of paying 

less than subsistence wages, avoiding 
regulations and taxes, horribly degrad-
ing the environment, and ignoring their 
responsibility to their communities -- not 
to mention taking advantage of vendors 
and generally taking customers for 
granted.  Not a good track record that 
has created some huge hurdles for all 
of us more enlightened capitalists.

Fortunately, the sun is arising on a new 
way of doing business...
Conscious Capitalism and those who 
embrace it are beginning to turn the 
tide of old entrepreneurial ways and a 
whole new breed of Spiritual Entrepre-
neurs are making progress in valuing all 
their constituent groups and partners.  
Consciousness means being aware...
in fact, it is self-awareness!! It acknowl-
edges our weaknesses and frailties and 
the necessity to take responsibility for 
our actions.  It forces us to look inside 
and see what is in there. And it is con-
fronting our fears while it offers us the 
opportunity to be real, vulnerable, and 
committed to new frontiers.  Lastly and 
most profoundly, consciousness is most 

appropriately linked to doing good.

It is not necessary to choose sides 
between consciousness and capitalism 
and between purely self-interest and 
what is doing right and fair.  What we 
find when we start practicing valuing our 

Customers Environment

Employees Communities

Suppliers Investors

Integrating Valuing Programs

%
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customers, our employees, our vendors, 
our communities, and our planet before 
profits is that they are all magnificently 
linked and end up serving each other.  The 
commitment needs to be deep, aggressive 
and focused or it won’t work.  You really do 
need to put your money where your mouth 
is.  The firms that our able to do this are 
characterized by Raj Sisodia (who co-
authored “Conscious Capitalism with John 
Markey) as “firms of endearment”.

I say “before profits” with tongue in cheek.   
Sisodia looked at 28 socially conscious 
companies and 18 of them outperformed 
the S&P 500 Index by a factor of 10.5 over 
the years 1996-2011.  When you think 
about this it should not be a surprise -- why 
wouldn’t a company do better when suppli-
ers are motivated to do their best for you, 
when employees can hardly wait to get to 
work and feel well compensated, when the 
communities you operate in cherish your 
presence, when the rapidly growing, envi-
ronmentally focused, younger generations 
appreciate you and when your customers 
are waiting in line at your doors at opening 
because they know they can trust you in 
many different ways.

We at The California Parks Company have 
for long time been embracing some of 
the principles discussed above; however, 
upon a closer view after reading what John 
Mackey has had to say, I find ourselves 
lacking in some categories and missing all 
together some of them.  We do a lot of talk-
ing about our social responsibilities and our 
somewhat inflated goalsbut our focus and 
commitment is not what it should be if we 
expect to reap the great rewards psycho-
logically, morally, and financially.  We would 
be recommitting ourselves to the principles 
above and diligently so.

My parting message to all entrepreneurs...
get on the Conscious Capitalism bus ... 
soon it may be only one left running.  The 
public is taking notice and there is strong 
evidence that given the choice of patron-
izing a socially conscious company or 
another… they will choose the full flavored 
version.

A highly successful businessman and spiritual 
entrepreneur, John Koeberer is co-founder, CEO, 
and President of The California Parks Co., a com-
pany serving the hospitality needs of visitors to 
state and national parks. A graduate in business 
administration from San Jose State University, 
Koeberer has also had successful careers as a 
real estate broker, hospitality consultant, and co-
founder and CEO of a local community bank that 
eventually grew to become a billion-dollar institu-
tion. He also served as Chairman of the Board of 
Directors of the California Chamber of Commerce 
in 2004 as well as received the “Tourism Entrepre-
neur of the Year” award for California in 2000.  
 
For almost twenty years, Koeberer served as Chair-
man of the Lassen National Park Foundation, an 
organization committed to helping challenged 
and disadvantaged youth to learn about and enjoy 
camping and outdoor activities. A wine aficiona-
do, Koeberer is also passionate about playing golf 
and fly-fishing.

Green-Lighting Your Future is now available onAmazon and Barnes and Noble, and is 
sold in bookstores throughout the world. E-books are also available on Kindle.

www.Greenlightfuture.com
Website: 
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Saida Hodžić is an assistant 

professor of Anthropology and 

Feminist, Gender and Sexuality 

Studies at Cornell University. Her 

forthcoming book, “Of Rebels, 

Spirits, and Social Engineers: 

The Awkward Endings of Female 

Genital Cutting,” examines the 

logics and effects of surprisingly 

successful Ghanaian NGO inter-

ventions against cutting. She has 

also written an article in Cultural 

Anthropology about the making 

of global data on cutting.

www.unicef.org

New UNICEF report on female 
cutting not up to the challenge

Hodžić responds to this week’s new UNICEF report on 
female genital cutting:

For interviews contact:

John Carberry

office:        607-255-5353 

cell:        607-227-0767

johncarberry@cornell.edu

And finally, since the data aimed at national representation, it is stronger for 
countries in which cutting is practiced evenly throughout the country than for 
those where cutting has been practiced only in some pockets of the country. The 
report considers the importance of disaggregated data one of its largest find-
ings, but does not take the next step –which would be to say that it needs thicker 
data from the pockets where cutting is practiced, rather than thinner nation-
wide data.”

The authors assume that surveys yield ‘real’ truths about women’s and men’s 
deepest and most ‘hidden’ beliefs and values – that they don’t share with each 
other. They do not. Other kinds of research are necessary for this – for instance, 
ethnographic research, and even that has its limits.

The report admits that it cannot evaluate the efforts that have taken place in the 
last decade.

The new UNICEF report on female genital cutting has numerous problems. For 
one thing, the report admits that educational level and wealth are strongly 
associated with lack of support for cutting (in most but not all countries stud-
ied). But rather than promoting formal education and opportunities for ending 
poverty, the report obfuscates the implications of this finding and claims that 
the only relevant education is about the harmful consequences of cutting and 
levels of social support for it.

The Data in the report also has issues:
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Children’s Healthcare of Atlanta has released its 2013 Summer Safety Tips, which focuses on five aspects of summer safety 
that parents and children can put into play to ensure that more time is spent poolside than bedside.   The list includes helpful 
advice to promote water, play, sun and skin, heat and fireworks safety.

“Unintentional Injuries are the leading cause of death in children ages 1 to 14,” said James Fortenberry, M.D., Pediatrician-in-
Chief, Children’s Healthcare of Atlanta. “Kids can’t wait for summer. However, along with school vacation, warm weather and 
outdoor sports comes an extra dose of responsibility for parents.”

Children’s has created a special section of their website dedicated to summer safety awareness. Parents can visit choa.org/
summersafety to educate themselves and their children on ways to have a safe and healthy summer. The tips include:

         www.choa.org

Children’s Healthcare of Atlanta, a not-for-profit organization, is dedicated to mak-
ing kids better today and healthier tomorrow. Our specialized care helps children get 
better faster and live healthier lives. Managing more than half a million patient visits 
annually at three hospitals and 17 neighborhood locations, Children’s is the largest 
healthcare provider for children in Georgia and one of the largest pediatric clinical 
care providers in the country. Children’s offers access to more than 60 pediatric spe-
cialties and programs and is ranked among the top children’s hospitals in the country 
by U.S.News & World Report. With generous phil-
anthropic and volunteer support, Children’s has 
made an impact in the lives of children in Georgia, 
the United States and throughout the world. 

Children’s Healthcare of Atlanta “Summer shouldn’t be a scary time, but 
it also shouldn’t be spent in the hospital,” 
said Dr. Fortenberry.  “By taking a few 
extra measures, parents can make sure 
that their kids have a healthy and safe 
summer.”

For more detailed information about 
Children’s summer safety tips, please 
click on the links above.  These tips are 
intended for media use.  Please credit 
Children’s Healthcare of Atlanta.

Five part initiative on summer safety for kids

Children’s Healthcare of Atlanta Announces 
Summer Safety Tips 

Fireworks Safety

Heat Safety Play Safety

Water Safety

Sun and Skin Safety

When it comes to 
fireworks safety, stick to 
the professionals and 

keep kids away. Doing so can prevent 
burns, the most common fireworks 
injury.

Each year, young 
athletes and children 
die from heat-related 

illness, which is completely prevent-
able. Learn ways to prevent heat 
illness, keep kids hydrated on and 
off the field, and understand how to 
protect babies and young children 
from the heat.

The season for 
extended daylight 
and outdoor activity 

is also the season for broken bones 
and accidental injuries. Being aware 
of playground, ATV, helmet, bike 
and summer equipment safety can 
prevent injuries.

Drowning takes the 
lives of nearly 900 kids 
each year. Practicing 

water safety including boat, pool, 
swimming, life jacket and general 
water safety can help prevent this

Melanoma, the most 
dangerous form of skin 
cancer that can spread 

rapidly to different parts of the body, 
accounts for up to three percent of 
pediatric cancer. Protect your kids by 
taking measures to prevent sunburn, 
and know the effects of excessive sun 
exposure.



Doctors Urge Sunscreen Use and Exams to Prevent Skin 
Cancer on Feet

For more information on skin cancer of the foot or other foot and ankle health information, 
visit the American College of Foot and Ankle Surgeon’s patient education

Website  - www.FootHealthFacts.org

Check your feet and toes 
regularly for symptoms 
such as an abnormal-
looking mole or freckle 
anywhere on the foot – 
even under toenails and on 
your soles.

Look for moles or freckles 
that change in size or 
shape. If you notice any-
thing suspicious, promptly 
schedule an appointment 
with your foot and ankle 
specialist to have the 
mark examined.

Schedule routine exams 
with your foot and ankle 
specialist so he or she can 
keep track of suspicious, 
changing marks.

Lather up with sunscreen 
from head to toe—liter-
ally—when at the pool or 
beach to protect your skin 
from the harmful rays of 
the sun.

Many people do not think about their feet when applying sunscreen, but did you know that the skin on your feet is 
highly susceptible to melanoma and other forms of skin cancer? The American College of Foot and Ankle Sur-

geons (ACFAS) warns that skin cancer of the foot is prevalent and can even be fatal if not caught early.

While all types of skin cancer, including squamous cell and basal cell carcinoma, can be found on the foot, the most 
common is the most serious form, melanoma. Symptoms can be as subtle as an abnormal-looking mole or freckle 
found anywhere on the foot, and often go unnoticed without routine foot exams.

The foot and ankle surgeons of ACFAS offer these tips to keep your feet safe this summer:

Sunscreen on Your Feet?

According to Boston foot and ankle surgeon Thanh Dinh, DPM, FACFAS, early diagnosis is key to effective treatment 
for the condition. But because people aren’t looking for the early warning signs or taking the same precautions they do 
for other areas of the body, often times skin cancer in this region is not diagnosed until later stages.
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email: jan.medlock@oregonstate.edu

Flu vaccines aimed at younger  
         populations could break annual  
 transmission cycle
The huge value of vaccinating more children 

and young adults for influenza is being 
seriously underestimated, experts say in a new 
report, while conventional wisdom and historic 
vaccine programs have concentrated on the 
elderly and those at higher risk of death and 
serious complications. 

 A computer modeling analysis was just pub-
lished in the journal Vaccine, in work supported 
by the National Institutes of Health. The study 
suggests that children in school and young 
adults at work do the vast majority of flu trans-
mission. Programs that effectively increase 
vaccination in those groups would have the best 
payoff, the research concluded. 

The key point: If you don’t catch the flu, you 
can’t die from it. Breaking the cycle of trans-
mission benefits everyone from infants to the 
elderly, the researchers said. And at stake are 
thousands of lives and billions of dollars a year. 

“In most cases, the available flu vaccine could 
be used more effectively and save more lives 

den, and millions of hours of lost time at school and 
work – not to mention feeling sick and miserable. 

The flu vaccine up until 2000 was only recom-
mended for people over 65, Medlock said, and oth-
er age groups were added in the past decade as it 
became clear they also were at high risk of death 
or complications – children from age six months to 
five years, and adults over 50. Just recently, age 
was taken completely out of the equation. 

“Clearly we would want people at high medical 
risk to get a flu vaccine as long as it is abundant,” 
Medlock said. “But what we’re losing in our cur-
rent approach is the understanding that most flu 
is transmitted by children and young adults. They 
don’t as often die from it, but they are the ones 
who spread it to everyone else.” The population 
and disease transmission modeling done in the new 
study outlines this, and concluded that a 25-100 
percent reduction in deaths from flu or its complica-
tions could be achieved if current flu vaccine usage 
were shifted to much more heavily include children 
and young adults, as well as those at high risk. 

by increasing the number of vaccinated children and young 
adults,” said Jan Medlock, a co-author of the study and 
researcher with the Department of Biomedical Sciences in 
Oregon State University’s College of Veterinary Medicine.
“That approach could really limit the cycle of transmission, 
preventing a great deal of illness while also reducing the 
number of deaths among high risk groups,” he said. “Ap-
proaches similar to this were used in Japan several decades 
ago, and they accomplished just that. Our new analysis sug-
gests we should reconsider our priorities for vaccination.” 

In a perfect world and in accord with recommendations from 
the Centers for Disease Control and Prevention, researchers 
agree that almost everyone over the age of six months should 
get the flu vaccine, unless they were allergic to the shot or 
had other reasons not to take it. But in the United States, only 
about one-third of the population actually gets a flu vaccine 
each year. Historic efforts have been focused on peo-
ple at higher risk of death and severe disease – often 
the elderly, and those with chronic illness, weakened 
immune systems, health care workers or others. 

With existing patterns of vaccine usage, the problem 
is enormous. Seasonal influenza in the U.S. results 
each year in an average of 36,000 deaths, more than 
200,000 hospitalizations, an $87 billion economic bur-

One obstacle, experts say, is the historic reluctance to add 
even more vaccines to those already received and often 
mandated for school-age children.

“A simple program we could consider in our K-12 schools 
would be to have the school nurse, or other local profes-
sional, give every child an annual flu shot, with the parents 
being informed about it in advance and having the option to 
decline,” - Medlock said.

“Vaccinating children could prevent a great deal of illness and 
save many lives at all ages, not just the children,” he said. 
“More aggressive educational campaigns to reach young 
adults would also be helpful.” Collaborators on this research 
included scientists from Yale University and the University of 
Texas. It was supported by the National Institute of General 
Medical Sciences.

The primary mission of the college is to serve the people of Oregon and various 
livestock and companion animal industries by furthering understanding of animal 
medical practices and procedures. Through research, clinical practice and exten-
sion efforts, the college provides Oregon’s future veterinarians with one of the 
most comprehensive educations available. 

About the OSU College of Veterinary Medicine:
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Health centers to help uninsured 
Americans gain affordable health 
coverage

          Obama administration 
awards $150 million to provide 
enrollment assistance 

For a list of health centers receiving this funding, visit: 

To learn more about the Affordable Care Act, visit:

To learn more about HRSA’s Health Center Program, visit:

“
Health and Human Services (HHS) Secretary Kathleen 

Sebelius today announced $150 million in grant awards 
to 1,159 health centers across the nation to enroll uninsured 
Americans in new health coverage options made available 
by the Affordable Care Act.  Speaking at the Mountain Park 
Health Center in Phoenix, Ariz., later today, the Secretary will 
highlight that, with these funds, health centers are expected 
to hire an additional 2,900 outreach and eligibility assistance 
workers to assist millions of people nationwide with enroll-
ment into affordable health coverage. 
 
HHS Secretary Sebelius said, “Investing in health centers 
means that people in neighborhoods and towns across the 
country have one more resource to help them understand 
their insurance options and enroll in affordable coverage.” 
 
Health centers have a long history of providing eligibility as-
sistance to patients along with delivering high-quality, pri-
mary health care services in communities across the nation.  
Today, health centers serve more than 21 million patients 
annually. 
 
With these awards, which health centers in all 50 states have 
received, consumers will get help understanding their cover-
age options through the new Health Insurance Marketplace, 
Medicaid and the Children’s Health Insurance Program; 
determine their eligibility and what financial help they can get; 
and enroll in new affordable health coverage options. 
 
These awards, issued by the Health Resources and Services 
Administration (HRSA), complement and align with other 
federal efforts, such as the Centers for Medicare & Medicaid 
Services-funded Navigator program. 
 
Today’s announcement is part of the administration’s broader 

effort to make applying for 
health coverage as easy as 

possible. The new, consumer-
focused HealthCare.gov website 

and the 24-hour-a-day consumer call center help Americans 
prepare for open enrollment and ultimately sign up for health 
coverage.  These new tools will help Americans understand 
their coverage options and select the plan that best suits their 
needs when open enrollment in the new Health Insurance 
Marketplace begins Oct. 1, 2013. 
 
“Health centers are excited to help individuals in their com-
munities take advantage of the benefits of new health insur-
ance coverage options that start January 2014,” said HRSA 
Administrator Mary Wakefield, Ph.D, R.N. “Having trained, 
face-to-face assistance in enrollment from trusted resources 
at local health centers means that more people will get the 
help they need.”

http://www.hrsa.gov/about/news/2013tables/
outreachandenrollment/

www.HealthCare.gov

http://bphc.hrsa.gov/about/index.html
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- Mallory

Shire Announces Award 

Recipients for 2013 US 

ADHD Scholarship Program

Scholarship Program designed for individuals with 

Attention-Deficit/Hyperactivity Disorder (ADHD) going 

on to higher education

www.shireadhdscholarship.com

Media

Shire Pharmaceuticals  

Shire, a global specialty biop-
harmaceutical company, has 

named the recipients of its 2013 
US ADHD Scholarship Program. 
The program is for individuals in 
the United States diagnosed with 
Attention-Deficit/Hyperactivity 
Disorder (ADHD) who are pursu-
ing higher education at a college, 
vocational school, or technical 
school. Fifty award recipients have 
been selected from 2030 appli-
cants across the United States. 
The recipients were selected on 
the basis of an essay explaining 
how ADHD has impacted their 
lives, letters of recommendation, 
community service, and volunteer 
and extracurricular activities.

In 2011, Shire introduced the 
ADHD Scholarship Program and 
awarded 25 scholarships. Due to 
the tremendous response, Shire 
doubled the number of scholar-
ships to 50 in 2012. Shire will offer 
50 scholarships in 2013. The schol-
arship program is part of Shire’s 
patient-centric approach that offers 
support to patients with ADHD and 
their caregivers.

The Shire ADHD Scholarship 
includes a $2,000 monetary award 
and a prepaid year of ADHD 
coaching services. The coaching 
services are intended to assist the 
recipients in their pursuit of higher 
education and are provided by the 
Edge Foundation. For more infor-
mation on the program, please visit  
www.ShireADHDscholarship.com.

THE 2013 WINNERS are: Bates, 
Meagan, Delaware; Bowman, 

education. The Shire team is thrilled to be able to 
help these individuals with both tuition assistance 
and ADHD coaching services.”

Award recipients will be offered ADHD coaching 
from the  Edge Foundation, which includes weekly 
sessions with trained ADHD coaches. The stu-
dents set weekly goals and action plans to meet 
those goals and have e-mail and phone support 
from their coaches to help keep them on track.

“This program is in its third year and has now 
gone international to include students in Canada. 
Shire has consistently supported post-secondary 
students with ADHD, and has encouraged the 
growth of this program, which is now double 
in size to where we were when it started,” said 
Robert Tudisco, Executive Director of the Edge 
Foundation. “We applaud Shire’s continued and 
increased support for students with ADHD.”

The Edge Foundation is a Seattle-based non-
profit organization that offers support for students 
with ADHD. The Edge Foundation’s primary mis-
sion is to provide access to qualified, professional 
coaches for students with ADHD as part of their 
multimodal treatment program.

Gwen Fisher ( gfisher@shire.com)
1-484-595-9836

Charlotte Zang ( czang@benchworks.com)
1-410-810-8862

Christian, Maryland; Butler, Ena-
marie, Maryland; Carray, Mariah, 
California; Copeland, Lewis, Vir-
ginia; Craft, Joshua, Mississippi; 
Erwin, Emily, Nebraska; French, 
Gabriel, Kentucky; Gilliam, Zach-
ary, Texas; Hansen, Mallory, New 
Jersey; Jirsa, Jessica, Missouri; 
Kriz, Connor, Kentucky; Kuebbing, 
Joseph, Kentucky; Larkin, Zachary, 
California; Lewis, Austin, Georgia; 
Luberda, Joshua, Virginia; Lukas, 
Christopher, Mississippi; Martin, 
Jacqueline, Alabama; Meek, Lau-
ren, Washington, DC; Moses, Kris-
ten, Illinois; Peterson, Ryan, New 
Hampshire; Ruiz, Jessica, Cali-
fornia; Sanders, Jordan, Florida; 
Scalisi, David, California; Shelton, 
Stuart, Tennessee; Silva, Ryan; 
Louisiana; Stickney, Haley, Florida; 
VandeLune, Christopher, Illinois; 
Wesler, Katherine, Alabama.

The remainder of the 2013 recipi-
ents requested that their names 
not be publicized.
“I am proud to recognize the award 
recipients of the ADHD Scholarship 
Program,” said Scott Applebaum, 
Senior Vice President of Shire’s 
Neuroscience Business Unit. “The 
program received thousands of 
applications from individuals with 
ADHD who are pursuing higher 

Scholarship
ADHD
Recipents

2013 Shrine

Maryland

- Carray

Virginia

- Christopher

California

- Shelton

New Jersey

- Jirsa, Jessica

French

- Gabriel

California

- Lewis



Get even more news, read more about 
our mission, view photos, videos, and 
more by visiting our website.

Julia makes the hang with 
the Harlem Globetrotters 
thanks to the Baltimore Sun 
Insider’s ticket donation

Casey Cares 5K comercial 
featuring Baltimore Oriole 
Outfielder Nick Markakis

July 13, 2013
Sergio Flores Soccer 
Camp for Kids

August 3, 2013
5K and One Mile Walk

September 21, 2013
Rock ‘N’ Roll Bash

Casey Cares Pirate and 
Sailing Caring Connections 
Party as covered by WMAR

Casey Cares kids enjoy a 
tour of WPVI-TV Channel 6 
ABC in Philadelphia

Visit Us Online!

Help Now!

REGISTER 
HERE !

Fallow Us!

Don’t miss the first-ever 5K Run/1-Mile Walk 
at Oriole Park at Camden Yards!! Sign up 
today for this once-in-a-lifetime event to help 
critically ill children.

The chip-timed 5K course and 1-mile Family Fun Walk will kick 
off at Oriole Park at Camden Yards. Don’t miss your chance for a 
“Home Plate Finish” photo after the 5K on the O’s field.  Com-
panies, teams and individuals are encouraged to register, raise 
pledges and run!  Sponsorship opportuntiies are still available, 
Jamie@CaseyCaresFoundation.org 

Donate Volunteer

Events

What’s New

Casey Care Online
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                                          the brain fitness 
company, announced it is supplying online 
exercises through its BrainHQ platform to 
AARP for a new AARP service called “AARP 
Brain Fitness powered by BrainHQ.”  The 
service is now live at brain.aarp.org.

“While many people want to take steps to 
stay sharp, they don’t know what they can do 
that actually works,” said Dr. Henry Mahncke, 
CEO of Posit Science. “We are very excited 
that AARP is offering these exercises, which 
have been vetted in many clinical trials, to 
millions of AARP members.”

Posit Science, the brain fitness company, 
announced it is supplying online exercises 
through its BrainHQ platform to AARP for a 
new AARP service called “AARP Brain Fit-
ness powered by BrainHQ.”  The service is 
now live at brain.aarp.org.

“Staying mentally sharp is important to AARP 
members,” said Deb Abernathy, Director of 
AARP Brain Health. “The launch of AARP 
Brain Fitness powered by BrainHQ is a first 
step in expanding our work on brain health.”

The exercises on AARP Brain Fitness 
powered by BrainHQ were developed by 
a global consortium of scientists and have 
been shown effective in multiple NIH-funded 
university-based trials, resulting in some 70 
peer-reviewed articles in science and medi-
cal journals on user benefits.  Those benefits 
for healthy aging include gains in memory, 
attention and processing speed, as well as in 
multiple standard measures of quality of life.

A study published earlier this month by 
researchers at the University of Iowa pitted 
one of these brain exercises against cross-
words. Researchers found participants who 
did just 10 hours of the exercise, with no 
further training, had gains of 1.5 to 6.6 years 
across several standard measures of cogni-
tion that persisted even a year later.  No 

AARP Brain 
Fitness

[  AT TENTION > 
DOUBLE DECISION 

> TRAIN ]

AARP Brain 
Fitness
[ HOME > LOGIN ]

gains were seen from doing crosswords.

“It’s the ‘use it or lose it’ phenomenon, with a twist” said the study’s lead re-
searcher Dr. Fredric Wolinsky. “We learned that what you are using matters.  
Here, the exercise designed by neuroscientists delivered significant gains 
that generalized to daily life, and the crosswords, which a lot of people have 
placed their faith in, showed no measurable benefits.”
The study also showed that participants aged 50-64 had gains just as large 

Posit Science,  

Posit Science Supplies Brain Fitness Exercises 
for New AARP Service
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Posit Science is the leading provider of clinically proven brain fitness training. BrainHQ provides exercises that 
have been shown to significantly improve brain speed, attention, memory and numerous standard measures 
of quality of life in multiple studies published in some 70 peer-reviewed articles in leading science and medi-
cal journals. Three public television documentaries as well as numerous stories on news programs, in national 
magazines, and in major newspapers have featured Posit Science’s work. 

http://positscience.com/

AARP Brain  
Fitness
[ HQ - DEVELOPED BY A 
GLOBAL CONSORTIUM OF 
SCIENTISTS ]

as those 65 and older.  “This suggests that as with physical exercise, anyone can improve at any age,” said Dr. Wolinsky. 
“And, as with physical exercise, why would you wait until you are old to get into better shape?”

The BrainHQ platform currently offers 20 exercises.  Each exercise continuously adjusts and customizes to each user to opti-
mize benefits.  Users can play for as little as a minute at a time or for much longer periods.  While based on serious science, 
the exercises are configured in a game-like format, and users can invite friends and family into the offering to share the experi-
ence of sharpening one’s brain.

AARP Brain Fitness powered by BrainHQ is available to anyone; participants can access four of the exercises for free.  In 
addition, AARP members currently get a one-week free trial of all 20 exercises and a special discounted price on a full 
subscription, with pricing that works out to as low as $5 per month for those who buy the annual $60 subscription, or $9 for 
those who subscribe month-to month. Non-members of AARP can also use AARP Brain Fitness powered by BrainHQ, but 
without the discount.

Dr. Henry Mahncke; henry.mahncke@positscience.com, skype - 415-672-0582 FREE

About Posit Science



Lost Children of the World 
by Ernie Hasler

ISBN-10: 1477429379 
ISBN-13: 978-1477429372

The Way Up 
by Ward Jones 

Taima’s Woman 
by Trish Dudek 

Miles and Jo
Love Story in Blue 
by Jo Gelbard

A legacy of a Rescue 
by Marta Fuchs
ISBN-10: 0977873501 
ISBN-13: 978-0977873500 

ISBN: 1466448040
ISBN-13: 9781466448049

ISBN-10: 1461181216 
ISBN-13: 978-1461181217
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ISBN-13: 978-1621417132
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ISBN-10: 0615208347 
ISBN-13: 978-0615208343

ISBN-10: 1477289577 
ISBN-13: 978-1477289570
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ISBN 13: 9781475142365
ISBN eBOOK: 978-1-62110-840-5
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ISBN: 978-1-4525-5000-8 (hc)

Fifty Years of Polygamy 
by Kristyn Decker

If I Knew Then 
What I Know Now 
by Ruby Hillsman

Touched by Grace  
by Peter Andrew Sacco

Freedom To Fall 
by Carol Hanson

End the Silence 
by Dorothy & Ilse Evelijn Veere Smit 

Pretty Painted Picture 
by Cheryl Lynn

Life Chooses Us 
by Gregory Mills 

Reflections of a 
Cat Whisperer  
by Mary Ann 
Clifford 

NOTE: For minimum shipping & delivery for an item takes 10 days.

www.focusonwomenmagazine.com/books-fowm.html

A Model Wife For A 
Gentle Imam 
by Tariq Rana 

“People just stop being interesting—know what I mean? They go so 
far and then they stop. There’s no more. Somehow I’m never with 
a woman more than seven years. Some don’t go longer than a few 
minutes. When the music stops, I’m done and need to move on.”

—Miles Davis
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Miles and Jo
Love Story in Blue

This is a mother’s story.
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For the Love of My Boys
by sherri - Lee with Susan 

Gemini Jones: “My Past 
Came Knocking” - The 
Savannah Wooten Case 
by Veronica Faye

There is much ado about polygamy these 
days. Media coverage, HBO’s Big Love, 
TLC’s Sister Wives, the acts committed 

by cult leader Warren Jeff s and his followers—
all of these keep a slew of polygamy-related 
issues at the forefront of society. But none 
can depict the ongoing, daily atrocities and 
heartaches that are hidden behind the scenes, 
behind closed doors, within the hearts and 
souls of thousands of smiling faces.

Kristyn Decker’s memoir recounts the harsh 
realities of being born and raised in the second 
largest polygamist sect in America—the 
Apostolic United Brethren, or the AUB (Allred 
Group). For fi ve decades, Kristyn, then Sophie, 
was caught up in a cult of plural marriage … 
and lived it until she thought it would kill her. 
When she fi nally had the courage to leave, she 
knew she had to share her story.

Fifty Years in Polygamy: Big Secrets and Little 
White Lies describes a life of religious submission, 
lies, secrets, poverty, abuse, jealousy, depression, 
and loneliness. � e gripping, detailed events in 
this book will shock you but will also inspire 
compassion, understanding, and perhaps even 
the courage to change your own life.

� ough Sophia (Kristyn Decker,) wasn’t entirely aware of it until she began 
writing this book, she had always been on her way out of polygamy. It started 
with baby steps—from early years of neglect, molestation, and abuse—to 
giant steps, after marrying at seventeen and then eight years later encouraging 
her husband to take another wife—and further onward. To avoid feelings 
of anger, jealousy, and pain, Sophie graciously kept a sweet smile plastered 
across her face and became a numb but “righteous” workaholic. 

During many tumultuous years as a polygamist wife, mother, leader, 
teacher, and passionate person, most of her questions and concerns were 
never fully answered. Her heart struggled with what were deemed God’s 
commandments and his myriad of puzzle pieces that never quite seemed to 
fi t. Her fl ight from polygamy truly began to soar when a friend rescued her 
from years of self-loathing and suicidal depression. Propelling her onward 
was Sophie’s plight to get her sixteen-year-old daughter off  the streets and 
off  drugs. As her daughter began receiving court-appointed therapeutic help, 
Sophie began to discover herself—a woman she now loves and honors.

After fi ve decades of anguish and lies—of watching herself and others fail a 
commandment fraught with impossible rules and threats of heaven or hell, 
Sophie chose heaven.

� is is her story.  

Kristyn Decker was the twelfth 
of her father’s twenty-three biological children. 
In 1970, she became the fi rst of her husband’s 
two wives. In the fall of 2002, she ended her 
marriage. While Kristyn raised her seven 
children, she taught on and off  for eighteen 
years in the Apostolic United Brethren’s private 
school. When her last child was four years old, 
Kristyn began taking college classes. She was an 
assistant Head Start teacher for four years and 
the lead teacher for four more years. She also 
sponsored in several self-help groups, worked 
on a research project for the Utah State Child 
Care Association, received an AS degree, began 
teaching early childhood classes to adults, 
presented at Early Childhood conferences, 
received a $500,000 SBA loan, and started a 
business. In 2002, after Kristyn earned a BA 
in early childhood and elementary education, 
she began teaching in the public schools. She 
will retire from teaching this year to spend 
more time with her family, promote her 
books, and continue as president of the Hope 
Organization, which is dedicated to assist those 
who want to leave polygamy.

Kristyn will continue to live her multifaceted, 
fulfi lling life in an abundance of love and joy. 

Fifty Years in POLYGAMY
K
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“Fifty Years in Polygamy is a compelling read, full of raw emotion that reveals the abuses hidden 
under the cloak of religion. Kristyn Decker’s book depicts the cries of thousands of women 
across the world—another voice who through fear remained silent for too many years.” 

- Irene Spencer, 
author of New York Times bestseller 

Shattered Dreams: My Life as a Polygamous Wife

Please visit her website, fi ftyyearsinpolygamy.com

This is a mother’s story.
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doxylamine and phenylephrine.  All of these medicines become more dangerous 
when used in combination with other medicines. 

Honey and saline were included in the study, which may be useful and safe to 
give to children with cough and cold symptoms.  Saline nose drops may be benefi-
cial for congestion and can be used in children as young as a few weeks.  Honey 
has been found to be just as beneficial as over-the-counter cough medications 
and can be used in children older than 12 months, but is not recommended for 
children under 12 months. 

In October 2007, after a citizen-led petition about the safety of cough medica-
tions in children younger than six years old, the Consumer Healthcare Products 
Association announced a voluntary withdrawal of infant cough and cold prepara-
tions targeted at chil¬dren younger than 2 years of age.  In October 2008, the 
FDA’s Nonprescription Drugs and Pediatric Advisory committees voted against the 
marketing of over-the-counter cough and cold medications intended for children 
younger than six years of age.  Despite the FDA’s recommendations, manufactur-
ers have continued to market these products to children younger than 6 years of 
age. These medications are usually given by caregivers for per¬ceived symptom-
atic relief of coughs, colds, and allergies in their children.

Children’s Healthcare of Atlanta, a not-for-profit organization, is dedicated to mak-
ing kids better today and healthier tomorrow. Our specialized care helps children get 
better faster and live healthier lives. Managing more than half a million patient visits 
annually at three hospitals and 17 neighborhood locations, Children’s is the largest 
healthcare provider for children in Georgia and one of the largest pediatric clinical 
care providers in the country. Children’s offers access to more than 60 pediatric spe-
cialties and programs and is ranked among the top children’s hospitals in the country 
by U.S.News & World Report. With generous phil-
anthropic and volunteer support, Children’s has 
made an impact in the lives of children in Georgia, 
the United States and throughout the world. 

         www.choa.org

Study Finds Caregivers Unaware of 
Warnings and Side Effects in Delivering 
Cold Medicine to Young Children

MISSION   <>   VISION   <>   VALUES

Children’s Healthcare of Atlanta 

In the article, Cold Preparation 
Use in Young Children After FDA 

Warnings: Do Concerns Still Ex-
ist?, which will publish this June in 
Clinical Pediatrics, a study shows 
that a significant portion of caregiv-
ers remain unaware of FDA warnings 
and potential side effects related 
to common cough medicine, which 
has led caregivers to inadvertently 
give improper doses of medicine to 
their young children. The data was 
collected from patient families at 
Children’s Healthcare of Atlanta by 
Sarah G. Lazarus, DO, a Children’s 
urgent care pediatrician and a pedi-
atric emergency medicine fellow at 
Emory University.

The purpose of the study was to char-
acterize the use and delivery of over-
the-counter cough and cold medicines 
to children younger than age six.  
Despite the 2008 FDA regulation that 
children under four years old should 
not consume this type of medication, or 
the label warning on medications that 
parents should “ask a doctor” before 
administering the drugs to children 
under age six, the study showed that 
82 percent of participating caregivers 
would  opt to give their children im-
proper medicine.  A significant portion 
of caregivers reported that they were 
unaware of these public warnings and 
potential side effects.

Caregivers were presented with six 
commonly used cough medicines and 
asked to demonstrate if and how they 
would administer these to their chil-
dren under six years old.  The study 
revealed that 53 out of 65 participating 
families (82 percent) would give their 
children younger than six years old 
cough or cold medicines to treat the 
common cold.  Of that percentage, 72 
percent (38 out of 53) misinterpreted 
the directions on the label, leading to 
an improper dosage of medicine admin-
istered. 

Cough medicines are commonly de-
fined as  any medication containing a 
combination of  more than one  antihis-
tamine, decongestant, expectorant or 
antitussive.  The research  study  used 
medicines with ingredients including 
pseudoephedrine,  diphenhydramine, 
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Don’t be so eager to share everything 
about you or your family online.  By do-
ing so, you give cybercriminals the ammo 
needed to assume your identity.  Set your 
privacy settings to only allow personal 
information to be shared with family or 
close friends.

Know your friends.  Befriending strang-
ers makes it easy for them to access 
personal information and assume your 
identity, unbeknownst to you.

Don’t store financial information on 
your laptop unless absolutely neces-
sary.  If you must, use a strong password 
with a combination of letters, numbers 
and symbols.  Always remember to log 
off when you’re finished—if your laptop is 

Cybercriminals Target Children;

Identities at Risk

Social Media Gone Wrong

Best Social Media Practices for 
pre-teens and Teens:

Knowbe4 Warns Parents About Digital Crime: 

Internet security awareness 
training firm KnowBe4 
educates consumers how to 
protect children against 
online criminals amidst social 
media craze.

Digital crime is on the rise - a type of 
crime in which your credit, financial 

security and good name are at risk.  
Identity theft is now considered to be 
one of the fastest-growing crimes in 
America, made worse by the fact that 
criminals do not discriminate-cyber-
criminals are now targeting children. 
As cybercriminals begin focusing their 
efforts on 6 to 16 year-olds, Inter-
net security awareness training firm 
KnowBe4 (www.knowbe4.com) advises 
parents to take the threat seriously and 
to quickly enact safety measures to 
limit risk for their children.

KnowBe4 CEO, Stu Sjouwerman, says 
hackers could obtain a child’s personal 
information in a variety of ways, but 
the most common method is by using 
personal information shared online 

Children often underestimate the 
potential danger of sharing seemingly 
unimportant information online.  Sjouw-
erman insists that personal information 
should always be kept private, or at 
least tightly controlled, lest children run 
the risk of compromising their iden-
tity or become the victim of an online 
predator:

Studies show that many social me-
dia users include common personal 

via social media sites.  Because most 
children have some kind of online 
presence, they present an easy target 
for identity thieves and predators-and 
becoming a victim of identity theft is 
common.

information on their profiles that thieves 
crave, such as full name, address, par-
ents’ names (in particular your mother’s 
maiden name), telephone numbers, place 
of birth, hobbies, club memberships, etc.

Scammers also often send phony emails 
(known as “phishing”) that appear to be 
from the social media provider, asking 
for additional personal information-the 
information is then used to assume your 
identity. (1)
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stolen, it presents another hurdle for the 
thief.

Update your Browser.  Be sure your 
browser is updated to the most recent 
version, which has all known bugs fixed.

Do not download files or open hyper-
links sent by strangers.  This could 
potentially expose your system to a 
malware program, trojan or virus.

Do not open emails from unknown 
sources.  Cybercriminals often use this 
route to carry out “phishing attacks,” or 
the act of attempting to acquire informa-
tion such as usernames, 
passwords, credit card 
details and sometimes 
money, by masquerad-
ing as a trustworthy 
entity.

In addition to the above 
tactics, Sjouwerman 
insists that Internet secu-
rity training (http://www.
knowbe4.com/) is benefi-
cial in teaching children 
how to protect their own 
information online. Kids 
are vulnerable because 
they’re often unsuspect-
ing, and they need to be 
educated in cybercrimi-
nal techniques.  Knowl-
edge is power, especially 
for those who are grow-
ing up in a digital age.

“The ease with which criminals can 
access personal information is astound-
ing, and parents would do well to invest 
in some protection for their children,” 
said Sjouwerman.  “Children often think 
they’re safe online, but they’re con-
stantly being exposed to threats over 
the Internet.”

To help combat children becoming the 
victim of an online criminal, KnowBe4 
now offers a family-friendly Home In-
ternet Security Course (http://home.
knowbe4.com/) especially designed for 
non-tech-savvy consumers.  Knowbe4 
has primarily been in the business-to-
business security awareness training 
(http://www.knowbe4.com/products/
kevin-mitnick-security-awareness-

training/) market, but observed that 
American families were also becom-
ing targets in cyberattacks.  To better 
provide at-home security to individuals, 
Knowbe4 developed the Kevin Mit-
nick Home Internet Security Course 
(http://home.knowbe4.com/).  Once the 
world’s most wanted hacker, Mitnick 
now applies his expertise to help orga-
nizations and individuals defend against 
security breaches.

Sjouwerman says that many cyber-theft 
cases go unreported due to embarrass-
ment or lack of ability for cases to be 
properly investigated by police.  More-

over, he believes that without proper 
security training, the volume of teen 
identity theft cases will increase.

“Not only has [security training] been 
proven in business, but the proper safe-
ty measures translate over to personal 
security, as well,” said Sjouwerman.  
“Security training gives families, and 
especially children, the tools needed to 
become proactive in their protection.”

For more information on how KnowBe4 
can protect against cybercrime, visit 
http://www.knowbe4.com/products/kev-
in-mitnick-security-awareness-training/.

Stu Sjouwerman (http://www.knowbe4.com/about-us/) is the founder and CEO 
of KnowBe4, LLC, which provides web-based Internet Security Awareness 
Training (ISAT) to small and medium-sized enterprises.  A data security expert 
with more than 30 years in the IT industry, Sjouwerman was the co-founder of 
Inc. 500 company Sunbelt Software, an award-winning anti-malware software 
company that he and his partner sold to GFI Software in 2010.  Realizing that 
the human element of security was being seriously neglected, Sjouwerman de-
cided to help entrepreneurs tackle cybercrime tactics through advanced secu-
rity awareness training.  He and his team in KNowBe4 work with companies in 
many different industries, including highly-regulated fields such as healthcare, 
finance and insurance.  Sjouwerman is the author of four books, with his latest 
being Cyberheist:  The Biggest Financial Threat Facing American Businesses 
Since the Meltdown of 2008.

About Stu Sjouwerman and KnowBe4

Visit www.knowbe4.com or www.knowbe4.com/cyberheist-the-book 
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Parents, how will your child score on an SAT test?

Sponsored by AAUW of Howard County,  Administered by The Princeton Review

SAT Practice Test – bring #2 
pencils and calculator

Scores Back Session 

Parents of  Howard County Middle and High 
School Students TEST FEST

Preregistration is required for the 
SAT and Scores Back Session

Register at: Princetonreview.com

For questions about the test,  
call 800-2Review (800-273-8439)

®SAT

Have your child take a full-length practice SAT under actual testing conditions and find out.  
It’s a great way for your child to test using the type of questions on the SAT exam, build 
confidence and get comfortable with the exams’ formats. Then attend a Scored Back 
Strategy Session and receive personal scores report and learn more about the results.

for the SAT practice test 
and Scores Back sessions

Date: July 20, 2013
Time: 10:30AM – 3:30PM

Date: August 10, 2013 
Time: 2:30PM - 4:00PM

Location:  Vantage House Auditorium
5400 Vantage Point Rd.,  
Columbia, MD 21044

Test names are the trademarks of their respective owners 
who are not affiliated with The Princeton Review. The Princeton 
Review is not affiliated with Princeton University.

Sponsored by:

is donated to AAUW 
scholarship fund

Remit $15 cash or check made out to AAUW Howard County and send to:
Amy Robinson, 5563 Nettlebed Ct., Columbia, MD 21045 
Questions about donations, email aauwhocomembers@gmail.com

Cost: $15
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GIFT          GALLERY

For any Fall and Holiday entertaining stories you may be working on, 
please consider this 3 Tiered Fruit and Cheese Serving Set from Home 
Wet Bar. The fall is right around the corner and as the harvest air gets 
cooler wine and cheese become a staple for entertaining nights in 
the house. Traditional pieces with a whirl of refinement, these swivel, 
tiered, wooden serving trays offer an imaginative but practical approach 
to home entertaining. Ideal for serving a variety of hard and soft chees-
es, crackers, and fruits, the three, 360º swivel cheese boards allow 
you to create your own unique appetizer display for wine and cheese 
parties or cocktail hour. Carved moat borders (to collect cheese brine 
or fruit juice) surrounds each cutting board, and the pull-out cheese 
knife tray lets you keep your serving-ware accessible for guests and 
store easily when not in use. Three handsome utensils included, a fork-
tipped cheese knife, hard cheese knife, and cheese spreader, combine 
polished stainless steel blades with parawood handles. Perfect for 
home entertaining.

The Holidays are around the 
corner and with that comes 
parties, family gatherings and 
feasts! There is a lot to keep 
clean and now there is an easy 
and organic way to do! So, I 
wanted to be sure you knew 
about the newly introduced 
reusable bamboo towel, Bam-
booee that may be a fit for your 
readers this holiday season. 
Bambooee is earth friendly, 
sustainable and an extremely 
versatile product for any 
kitchen or household cleaning 
and can be reused and washed 
up to 25 times! One roll of Bambooee is equivalent to 60 
standard paper towel rolls. They are a great way to bring 
a little “green” into your kitchen or to the table this fall, 
winter and New Year!

Available for MSRP $37.99 at  (www.HomeWetBar.com)

Available for $9.95 per roll  at  (www.Bambooee.com)

3 Tiered Fruit and Cheese Serving Set from Home Wet Bar

Bambooee Reusable Bambooee Towels
Empowering Families for Success

Uniting and Strengthening 
the Family!

Motivational 
Speaking, Seminars, 
Life Coaching, 
Counseling

Online: www.FamilyEmpowermentMinistries.com

Presented by Family Empowerment Ministries Inc. 
(FEMI) (501c3) CFC 52317

For more information, 
please contact FEMI at:  
Email: FEMI.07@hotmail.com; 
Ph. 240-271-6201

Services include:

Raymont and Brenda Johnson

Services include:

What is your leadership style?
Are you a servant leader?
A transactional leader?
A transformational leader?
Do you know what those are?

Do you need to improve or enhance your relationships with your family, 
husband, wife, children or grandchildren? Do you want to have a better 
marriage or are you preparing for marriage? Are you a single parent needing 
some advice or a single person who wants to live a successful life?  Then FEMI 
has a service for you! Log on to our website for more information and details.  

If you cannot answer those questions affirmatively, this book is for you.  
Whether it’s a Chief Executive Officer of a Fortune 500 company, a manager 
in a local factory or office, a teacher in a classroom or raising a family, one 
essential skill required is effective leadership.  

Check out the new book by Raymont!  This book is a must have for any 
current or aspiring leader, manager or business owner! 

SO YOU CALL YOURSELF A LEADER
A SIMPLE GUIDE TO IDENTIFYING YOUR LEADERSHIP STYLE

Presented by Family Empowerment Ministries Inc. (FEMI) (501c3) CFC 52317

For more information, please contact FEMI at: Email: FEMI.07@hotmail.com; Ph. 240-271-6201

Empowering Families for Success 

Uniting and Strengthening the Family!

Motivational Speaking, Seminars, Life Coaching, Counseling 

Online: www.FamilyEmpowermentMinistries.com
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GIFT          GALLERY

The maker of the 
must-have beauty ac-
cessory for men and 
women is proud to 
launch its newest at-
omizer, Travalo Touch. 
Made of durable alu-
minum, the Travalo Touch is a 5 mL refillable fragrance 
wand with rollerball technology and can hold up to 50 ap-
plications so your favorite cologne or perfume is always 
available. TSA-approved, Travalo Touch is a portable 
fragrance wand designed to internally refill in seconds. 
Its spill-free patented Genie-S pump system allows you 
to easily transport your favorite scent anywhere you go 
whether it’s in your carry-on, luggage, purse, gym bag, 
car or desk drawer. Refilling Travalo is as simple as re-
moving the nozzle from your perfume, placing the Travalo 
on bottle pump stick and filling as much as you need.

Comotomo’s new-
est product has kept 
babies in mind with a 
non-toxic and finger-
like feel.  Once babies 
begin teething, they 
usually head straight to 
their fingers, if nothing 
else is available.  Co-
motomo has reinvented 
the wheel with a choke-
proof design that is the 
ideal bite-size and will even help prevent finger sucking

soiréehome is innovating 
tradition once again with high 
quality, yet flavorless stain-
less steel with its newest 
product. tilt (MSRP $34.99 for 
a set of 2) is an iceless and 
flavorless chilling sphere that 
keeps drinks chilled longer 
without diluting or interfer-
ing with the flavor. tilt’s easy 
to use design allows users 
to simply store the stainless 
steel sphere in the freezer and in a matter of 4-6 hours, 
it’s ready to be inserted into any beverage, wine glass or 
even party dip to keep chilled for at least 30 minutes. tilt’s 
surface area/volume ratio allows for a better, more even 
chill, and the food grade stainless steel shell ensures 
purity of any taste from whiskey to lemonade.

This new standard 
in shaving offers a 
sleek, lightweight 
design that gives 
users a convenient 
USB charging 
option that will 
save them not only 
space but also the 
aggravation of find-
ing a free electrical 
outlet. The premi-
um power source 
USB shaver, 
ShaveTech can be powered up by plugging it directly into 
any USB port. A single full charge holds for 30 minutes of 
shaving. 

MSRP $6.99

Available for $39.99  at  (http://www.shavetech.com)
(http://www.us.travalo.com)

(http://www.soirehome.com)

For the Traveler and Beauty Maven:  
TRAVALO

For Baby:For the Wine and Beverage Enthusiast: 
soiree home

SHAVETECH



Come, be part of a story –– one that will not repel you,
but one that will compel you.

A story that will repair, not dispair.
A story that will help weave a tapestry of hope.

Be part of the story –– to help these women  
move towards a life of self sufficiency and hope.

Support the Focus on Women Magazine Afghan Women’s Craft Project.
Purchase their goods.

This is a Fair Trade Project

The women in Afghanistan face the unthinkable:
Imprisoned for being raped  

Mutilated for leaving abusive spouses  
In some cases set afire and abused by family or community members  

Marginalized from the marketplace  
Psychologically scarred from centuries of war  

and being persecuted over centuries.



*eBOOKSTORE - 2013
Search for your favorite authors

Author Quotes

Go Online for any of the Books Preview Version

Passing the Trash 
by Charlie Hobson 

Blood Sweat and High Heels 
by Cheryl Waiters 

The Lament 
by Ercell Hoffman

Extension of Life 
by Robert J Bauman 
ISBN: Hardcover 978-1-4691-9244-4
Softcover 978-1-4691-9243-7
Ebook 978-1-4691-9245-1

ISBN: 1478309121
ISBN 13: 9781478309123
eNOOK ISBN: 978-1-62345-669-6

ISBN: 978-1-4620-5496-1 (sc)
ISBN: 978-1-4620-5495-4 (hc)
ISBN: 978-1-4620-5494-7 (ebk)

ISBN-10: 1432743465 
ISBN-13: 9781432743468

*eBOOKSTORE - 2013
Search for your favorite authors

Author Quotes

Go Online for any of the Books Preview Version

Aliah Uddin
Author - Her Demise

Consolee Nishimwe
Author - Tested to the Limit 
Torture, Rape and Genocide Survivor

Amy Madge
Author - Memories of My Parents

Her Demise gives readers an inside 

look into an abusive relationship, 

the signs at the beginning, and how 

both parties are affected by do-

mestic violence. Being a first time 

writer, I never expected to reach 

such a broad audience, and feel 

honored to have Her Demise placed 

in Focus on Women Magazine’s La 

Femme De Prose Bookstore.   It 

was surprising and exciting to have 

readers take such an interest  and 

to have received a royalty check 

within 45 days. 

I am so happy of the amount of copies of my e book that 

was sold by Focus on Women Magazine within 40 days 

of it becoming available on their website. Every book sold 

represents a contribution towards women who have been 

raped, mutilated and set on fire.

Memories of My Parents was networked to La 
Femme De Prose eBookstore. With the help of 
Focus on Women Magazine. As a result, I saw 
sales increase in the first week. I am and will be 
forever grateful to Joslyn,her magazine and La 
Femme De Prose Bookstore for helping me get 
my book and its message out to the world.

Robert J. Bauman (b. Brooklyn, NY 1943) is a recently retired consultant from the 
plastics industry. �is is his first novel. He traveled extensively domestically and 
internationally and, as a hobby, collected old paper money, particularly notes and related 
items on anti-Semitism and the Holocaust. During a trip to Vienna, �eresienstadt and 
Auschwitz, the idea for this novel took root. Anti-Semitic and concentration camp 
money, documents, propaganda and other material from his collection, recently donated 
to the Houston Holocaust Museum, are interspersed throughout the book. It is also 
personal. His father’s entire family in Poland was exterminated during the Holocaust.

As a mortician, Michael Baumann, a Jew pretending to be Aryan, devised 

a highly unorthodox surgical procedure that converted Jews to Aryans. 

�is helped more than 400 Jews escape from Vienna to Switzerland. 

With five other Jews pretending to be Aryan, an elaborate escape and 

spy network was created. While most of the operations were successful 

there were some failures. Some died so that others could live.  Carefully 

researched, the story blends fiction with factual history incorporating 

actual events and people. �e novel creates a realistic portrayal of Jewish 

life and death before and during the Nazi takeover of Austria.  

EXTENSION OF LIFE
ROBERT J. BAUM

AN



I’ve Been Called the BWord 
by Dr.KayGreen

Search for your favorite authors
Go Online for any of the Books Preview Version

Coping with Un-cope-able 
Parents 
by Carol Ann Hamilton

No Boxing Allowed 
by Nola Anne Hennessy Why Dreams but to 

Make Your Dreams 
by Rosanne Martins

Insights from the Heart by 
by Tania Thornton
ISBN: 978-1-4525-6685-6 (sc)
           978-1-4525-6686-3 (e) ISBN: 1477615423

ISBN-13: 9781477615423

ISBN: 978-1-4772-0591-4 (sc)
ISBN: 978-1-4772-0592-1 (e)

ISBN: 978-1-4525-5487-7 (sc)
ISBN: 978-1-4525-5488-4 (hc)
ISBN: 978-1-4525-5486-0 (e)

ISBN: 978-1-4697-3570-2 (sc)
ISBN: 978-1-4697-3571-9 (hc)
ISBN: 978-1-4697-3574-0 (e)

ISBN: 978-1-4685-3922-6 (sc)
ISBN: 978-1-4685-3921-9 (hc)
ISBN: 978-1-4685-3923-3 (e)

ISBN-13: 978-0-615-74447-6
ISBN-10: 0-61574-447-8

ISBN 13 (TP): 978-1-4797-0343-2
ISBN 13 (HB): 978-1-4797-0344-93
ISBN 13 (eBook): 978-1-4797-0345-6 ISBN 13: 978-0-9858901-0-0

ISBN: 978-1-4525-4771-8 (sc)
ISBN: 978-1-4525-4769-5 (hc)
ISBN: 978-1-4525-4770-1 (e)

ISBN: 1468150871
ISBN 13: 9781468150872ISBN: 1469934523

ISBN 13: 9781469934525  
eBook ISBN: 978-1-62111-702-5

ISBN: 978-0-9874599-0-9(sc)
ISBN: 978-0-9874599-1-6 (hc)
ISBN: 978-0-9874599-2-3 (e)

ISBN: Softcover  978-1-4797-9582-6
           Ebook  978-1-4797-9583-3

Build-A-Boob 
by Lisa Masters

Thoughts That 
Dont Rhyme 
by Marwa Farouq

A Family’s Secret  
by Carol Horan

PINNACLE BOOK 
ACHIEVEMENT AWARD

Counting The Days 
by Leslie Rutkin 

Womankind - Years of Sorrow  
by Dia Lynne Cardo

Ultimate Inspiration 
by Effie Darlene Barba

The “How to Love Manual” 
by Natalia Love 

Taima’s Woman 
by Trish Dudek 

Don’t Just Give your 
stuff away  
by Princess Love Mills

Search for your favorite authors
Go Online for any of the Books Preview Version

NOTE: For minimum shipping & delivery for an item takes 10 days.

www.focusonwomenmagazine.com/books-fowm.html

ULTIMATE INSPIRATION-god’s plan of love 
begins with the question, “What is Man’s Purpose on 
this Earth?” It delves deeply into mankind’s search 
for meaning and inspiration in this life. Religions, 
philosophers, scientists and even the atheists continue 
on this search for a purpose for man and why evil exists. 
This book deals with the hard questions and proposes 
a logical answer to both man’s questions and man’s 
dilemma. It step by step breaks down the answers to 
many of the questions that the modern day church tries 
to avoid, presenting the truths found within the Bible 
in such a way as to make it simple to understand and 
at the same time even answer those questions raised 
by the agnostics and atheists. This book deals with 
the question of evil, justice, God’s righteousness and 
most of all God’s desire to share in His Joy and His 
love. It is a must read for anyone who has ever asked 
the questions, “Why do I exist?” and/or “What is my 
purpose in life?”
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BUT TO MAKE YOUR

COME TRUE

WHY DREAM

DREAMS
By Rosanne Martins

Business/Marketing $19.95

Many successful businesswomen have been called the B word. But that, 
according to Dr. R. Kay Green, is about to change, and women will be the 
ones who change it. 

In I’ve Been Called the B* Word… Now What Do I Do? Dr. Kay presents a tested 
framework for success in business and in life. Bold, brave, beautiful—with 
these strategies women can choose new B words to reinvent themselves 
and make their visions into reality.

Dr. Kay’s proven process will:
Teach you how to ignore the traditional B word label and rede�ne 
yourself.
Find your niche and revitalize your strategies.
Create the right network on your path to success.
Build a strong brand for yourself and your company.

Including interviews with twelve female leaders in technology, �nance, 
and more, I’ve Been Called the B* Word reveals what it means to be an 
empowered woman in business. If you’ve ever been called the B word, this 
book will change your life.

www.ivebeencalledthebword.com

About the Author
Dr. R. Kay Green is the CEO and president of RKG 
Marketing Solutions, Inc. and an online professor 
and course developer for several major universities. 
She holds a doctorate of business administration 
in marketing and has 
been featured on Great 
Women Speakers, Black 
Experts, and Guru.com.

ISBN: 978-0-9858901-0-0 $19.95

“The roadmap to success for women entrepreneurs. Simply amazing.”
—Savannah Britt, owner of Girlpez.com

“The B* Word o�ers bold solutions for getting ahead.  
Part manual, part inspiration.”

—Juliette Brindak, cocreator and founder of Miss O and Friends

RKG
 M

arketing  
Solutions, Inc.

“Counting the Days” is a warm, entrancing  book fi lled with 
extreme pain, sexual longing that the reader can feel and 
ever churning emotions. A read for those that have loved.”  

Dr. Constance Silver, M.S.W., Ph.D
The Silver School of Social Work
New York University

“…clear and compelling.” 
Richard Greenberg
Former Director of Strategic Communications & Equal Justice Fellow
New Jersey Institute for Social Justice

“I feel as if I should be at the fi nishing line with roses. Well done!”
Dr. Lou Stanik
Former teacher in the Writing Program at The New School; 
Memoir and Fiction Workshops in NYC

Counting the Days is a cop story and a love 
story that took place in the era of the Knapp 
Commission in the 1970’s. Matthew Smith, 

a decorated cop, had been handed $3000 after a drug 
bust – his share of the take. To accept the money 
would compromise his principles; not to take it 
would put his career in jeopardy. Either way he’d be 
in trouble. While on his honeymoon he was indicted 
on charges of grand larceny and went to prison after 
refusing to turn state’s evidence against corrupt cops. Written by Matthew’s 
wife, Leslie, this memoir is based on more than 650 letters written by them 
while he was away. It is a story of integrity, honor, commitment, survival, 
and true friendships, and most of all, an enduring love.  

Cover Design: Dorene Warner, WDesignGroup.com
Author Photograph: 4 Sea-Sun Photography

Leslie Rutkin

Leslie R
utkin BY PRINCESS LOVE MILLS

DON’T JUST GIVE  
YOUR STUFF AWAY
LEARN TO MANAGE YOUR HEART, MIND, BODY, & TIME 

FOR BETTER RELATIONSHIPS TODAY

YOUR RELATIONSHIP GAME CHANGER

If you have ever been involved with an unavailable man, immature man, a dangerous man, or a 
toxic friendship and want to create healthier and more satisfying relationships, this book is for you. 
Learn to manage all of “your stuff:” your heart, mind, body, time, money, and your joy for better 
relationships today. 

Don’t Just Give “Your Stuff” Away, is an appeal for women of all ages to take an inventory of their 
relationship her-stories under a new light of ownership and accountability. Real women share 
relevant personal stories reflecting poor relationship decisions created by inadequate modeling, 
poor boundaries, or soul wounds. Join the movement of reclaiming “your stuff” and self-value by 
reflecting on your past relationships, journaling, and completing a powerful reconstructive Personal 
Forgiveness Project. 

YOU WILL LEARN:
 How to prepare yourself for the relationship you want
 Methods to evaluate  potential suitors and friends
 To identify warning signs for relational challenges
 Steps to end the damaging effects of unhealthy relationships 
 How to reorganize, rebuild, and protect your most valuable assets

Self-Help/Women &Relationships

PRINCESS LOVE MILLS holds a Master’s Degree in Human Services: Marriage 
and Family Counseling from Liberty University and a Bachelor of Fine 
Arts from Howard University. She is an Author, Holistic Life Coach, 
Motivational Speaker, and Certified Reflexologist. Princess has a gift of 
getting to the truth of proposed challenges and she refers to herself as an 
“assistant healer” who collaborates with family, friends, and clients. Princess 
has always used her hands or her words to heal and uplift those placed 
in her life’s path. Through Love Speaks Productions, Princess conducts 

workshops and seminars on self-empowerment, social fitness, and stress management.

Princess Love rocks!  She has light years of wisdom far exceeding her chronological age.  She is loving, 
compassionate, driven, balanced and wise.  Her counsel has helped me see my own life experiences 
differently.  Although I am her elder, she contributed to my spiritual growth and is helping me work 
through my nurturing challenges and giving my stuff away to folks who don’t value my time, love, 
counsel, money, friendship or wisdom.  Listen to her!  She knows, and she can help you hold onto your 
stuff until the right people are there to accept it with respect and gratitude!

~Evelyn Hunt-Williams
Certified Life Coach, Master the Maze

 D
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Author

Tania �ornton

Email: tania@insightsfromtheheart.co.nz

PO Box 9968, Marion SQ, Wellington, New Zealand

Website: www.insightsfromtheheart.co.nz

Book Illustrated by Artist Maureen McWilliams

Recommendations to help you Evolve:

Kira Kay - www.kirakay.com.

Suzanne Skyring – metaphysically@bigpond.com

Recommendation for Website Design - www.dezignscene.co.nz
The Web Designer that listens, cares about what You want,

creates a website that truly represents You and Your business
and transforms your online marketing Dreams into Reality.

“Your Success is My Success...” lynda lee

 
 
 
“Princess Love rocks!  She has light years of wisdom 
far exceeding her chronological age 

your 

Princess Love Mills 
Author, Relationship Coach, 

Motivational Speaker 
 

Women in our audience who feel 
challenged with the state of their 
relationships and personal care 

practices will benefit from what this 
author has to say. 

 
“Princess Love rocks!  She has light years of 
wisdom far exceeding her chronological age.  
She is loving, compassionate, driven, balanced 
and wise.  Her counsel has helped me see my 
own life experiences differently.  Although I 
am her elder, she contributed to my spiritual 
growth and is helping me work through my 
nurturing challenges and giving my stuff away 
to folks who don’t value my time, love, counsel, 
money, friendship or wisdom.  Listen to her!  
She knows, and she can help you hold onto 
your stuff until the right people are there to 
accept it with respect and gratitude!” 

~Evelyn Hunt-Williams 
Certified Life Coach, Master the Maze 

Princess Love Mills has the 
experience, knowledge, and 
credentials to communicate with the 
women in your audience.  Her 
passionate and commanding on-air 
presence motivates and captivates 
audiences of all sizes.  
 
Princess is an Author, Relationship 
Coach, Motivational Speaker, and 
Certified Reflexologist. She often 
refers to herself as an “assistant 
healer” who collaborates with her 
family, friends, and clients.  
 
Princess Love is the author of Don’t 
Just Give Your Stuff Away: Learn to 
manage your Heart, Mind, Body & 
Time for better relationships today! 
 
Ms. Mills holds a Master’s Degree in 
Human Services with a focus in 
Marriage and Family Counseling 
from Liberty University and a 
Bachelor of Fine Arts from Howard 
University.  
 
Through Redefining Love & 
Relationships, Princess conducts 
workshops and seminars on self-
empowerment, social fitness, &stress 
management. 
 

Women in your audience members will be inspired when they hear 
Princess Love Mills talk about these topics: 
 

  How to prepare yourself for the relationship you want 
  Methods to evaluate potential suitors, friends & partnerships 
  How to identify warning signs for relational challenges 
  Steps to end the damaging effects of unhealthy relationships  
  Personal Care Strategies 
  Heart Management & Emotional Intelligence 
  Responsibilities In Relationships 
  How To Communicate With Your Partner  
  The Real Sexy  
  Family Dynamics: What Really Matters 
  The Work-life Juggle 

Every woman has the power to make the better decisions and create 
joy filled lives for herself and her family. The process begins with 
self-knowledge, healthy boundaries, and knowing the value of your 
assets, your heart, mind, body, time, and money. Princess openly 
shares her personal failures, in additions to the remedies that put her 
back on track. Through her book and workshops she leads sister-
readers and participants into conversational activities, reflections, 
journaling, and a reconstructive personal forgiveness project. 
Audience members will learn to identify specific warning signs for 
relational challenges and receive genuine methods to stop the 
damage, reorganize, rebuild, and protect their most valuable assets. 
 

CONTACT 
www.RedefiningLoveRelationships.com 
princess@RedefiningLoveRelationships.com  

443.538.6980 
 

 



Coulda Shoulda Woulda 
by Kenna Marriott

Memories of My Parents 
by Amy Madge 

The Silent Partner 
by Terrence King

From Pre-Menstrual Syndrome 
to Positive Mental Attitude 
by Nola Anne Hennessy 
ISBN: 978-0-9874599-3-0  (sc)
ISBN: 978-0-9874599-4-7 (hc)

ISBN-10: 1477429379 
ISBN-13: 978-1477429372

ISBN-10: 0615555632 
ISBN-13: 978-0615555638 

ISBN: 978-1-4497-8071-5 (sc)
ISBN: 978-1-4497-8072-2 (hc)
ISBN: 978-1-4497-8070-8 (e)

ISBN: 978-1-4759-9360-8 (sc)
ISBN: 978-1-4759-9362-2 (hc)
ISBN: 978-1-4759-9361-5 (e)

ISBN: 978-1-4697-3570-2 (sc)
ISBN: 978-1-4697-3571-9 (hc)
ISBN: 978-1-4697-3574-0 (e)

ISBN: 978-1-4685-5251-5 (sc)
ISBN: 978-1-4685-5252-2 (hc)
ISBN: 978-1-4685-5253-9 (e)

ISBN: 978-1-4525-5238-5 (sc)
ISBN: 978-1-4525-5237-8 (e)

ISBN: 978-1-4772-9884-8 (sc)
ISBN: 978-1-4772-9885-5 (hc)
ISBN: 978-1-4772-9886-2 (e)

ISBN: 978-1-4669-1639-5 (sc)
ISBN: 978-1-4669-1637-1 (hc)
ISBN: 978-1-4669-1638-8 (e)

ISBN-13: 9781477453599
ISBN-10: 1477453598

ISBN: 978-1-4772-8932-7 (sc)
ISBN: 978-1-4772-8933-4 (hc)
ISBN: 978-1-4772-8934-1 (e)

ISBN: 978-1-4624-0402-5 (sc)
ISBN: 978-1-4624-0401-8 (e)

ISBN: Hardcover 978-1-4797-6286-6
ISBN: Softcover 978-1-4797-6285-9
ISBN: Ebook 978-1-4797-6287-3

The Crooked Path 
by Melinda J Abersold 

Loving yourself 
by Sherrie 
Campbell 

VANISHED! How to Protect 
Yourself and Your Children 
by Leon Ives

From Foster Care to Fabulous 
by Capri C Cruz 

MANipulated Into Fear 
by Marvela Dawnay 

Murphy Lives Here 
by Dr . Merryl J.Polak

The Other Side of the Flood 
by Sarah Kelly Albritton

The Way Up 
by Ward Jones 

Taima’s Woman 
by Trish Dudek 

NOTE: For minimum shipping & delivery for an item takes 10 days.

www.focusonwomenmagazine.com/books-fowm.html

From Pink to Blue 
by Marilyn Louise Lawrence

4535997814779
 

ISBN 978-1477453599
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VANISHED!
How to 

A simple and inexpensive step-by-step guide

VANISHED 

By Leon Ives

How to 
PROTECT YOURSELF 
and YOUR CHILDREN

MISSING

Revised Edition

Like everyone else, John and Lorraine Madge 
had ups and downs in life. They loved and 
respected each other for sixty-three years, 
motivated by the idea that the hard times 
only made them stronger. Theirs is a 
simple yet inspiring story, told here by 
their sixth child, Amy, who 
faithfully cared for them in the  nal 
years of their lives, ultimately 
helping them cross over to the 
other side to meet God.

Beginning with her parents’
childhoods, Amy chronicles 
John and Lorraine’s journeys 
through life as they grew up 
and eventually joined their 
lives in marriage. As they 
brought seven children into the 
world and enjoyed all that life had to offer, 
the couple also endured struggles, including 
illness and the loss of a child. While sharing applicable 
Scripture, Amy details their  nal years on Earth, not only 
providing an inspirational glimpse into her role as their caregiver, but 
also into the loneliness that accompanied her personal journey as she 
grieved the loss of the most important people in the world to her.

Memories of My Parents is a faith- lled story of love shared with the 
hope that compassionate caregivers will always know they are not on 
this path alone.

U.S. $XX.XX

BIOGRAPHY-AUTOBIOGRAPHY-MEMOIR

Amy E. Madge works as a medical secretary and is the author of The 
Adventures of Kwungee and Uba Dooba Boy. She lovingly cared for her parents in 
the  nal years of their lives. Amy currently lives in Westwood, Massachusetts.
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Pink
Children are born with it; most 
adults have long forgotten it. Now is 
the time to reawaken your “Truth of 
Being” and Life Purpose. From Pink 
to Blue is a divinely guided message 
initially designed to enlighten the 
purpose path of children by creating a 
knowingness, awareness, and concept in the adults around them.

Much to the author’s surprise, this concept deeply touches the very essence 
of purpose and awakens a truth, not only in children but in every person 
who reads these words, including herself.

� is truth has been hidden deep inside, shut down, suppressed and closed 
in a dark room since a young age, when one felt a need to protect oneself 
based on the words and actions of others.

In this book, you will learn that helping a child with a life purpose path is 
just the beginning of what can be accomplished.

� e time is now for awakening the injured child inside of people, so the 
healing process can begin for the betterment of all.

� roughout her life, Marilyn Lawrence 
knew that there was a special purpose for 
her, but being a single mom and focusing 
on a busy career, she lost sight of her path. 
� en a series of unavoidable, undeniable 
experiences gave her the message loud and 
clear and made it diffi  cult to avoid her 
purpose any longer. A spiritual author and 
teacher, Marilyn’s work is grounded in the 

strong belief that every person has been placed in this world with a special 
“divine gift” to share and a purpose to guide them. With Marilyn’s passionate 
commitment to spiritual service through classes, retreats, personal readings, 
and healings, she has helped many people remove obstacles in their lives so they 
can once again feel the infi nite joy of their own purpose.

Blue
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An Enlightening
Concept That Awakens 

“Truth of Being”
and

Reminds You To Focus On 
The Path That You Were 

Born To Follow.

From 
the creator of the philosophy 

“foster children are fabulous champions”, 
author and previous foster child herself, Capri 

Cruz, shows us how to overcome childhood trauma by 
implementing the eff ective healing strategies she’s used throughout 

her life of turmoil, which ultimately catapulted her voyage From 
Foster Care to Fabulous. As an authority in the psychology of emotional 

healing, she presents techniques to initiate profound subconscious and spiritual 
transformation, which include perception realignment, inner-mind awakening, and 

the art of surrendering. 

Although designed with the foster child in mind, this book is a must read for all as it 
addresses two fundamental threads encompassing humanity: the human experience and the 
interpretation of that experience. � e eff ects of negative childhood experiences often linger 
with lasting toxicity, which confi nes the mind to constricted and often unforgiving ideals birthed 
thereafter. Capri shows us that no longer has to be true! It’s time to let the inner healing begin 
as she peels back the layers to reveal secrets for reprocessing those damaging experiences. � e 

simplicity of it is astonishing. 

By disassembling our various experiences ranging from childhood abuse to adulthood divorce, 
then analyzing them through a lens of wisdom, and reconstructing healthier subsequent 
perceptions, dynamic change in the trajectory of your life will be imminent. Tie this in with 

the knowledge of deliberate creation and the master piece called your future becomes 
limitless as pain gets transformed into freedom!

“Time waits for no one!”, she exclaims. “� e sand in the hour glass of life continues 
to slip away, whether we are mindful of it or not.” � us, let urgency lead the 

way as you journey into her world for a fresh look at what IS possible. I 
assure you, the quality of your life depends on it!

� e healing work within is the seed for the 
guaranteed reward without. 
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We’ve all heard of the problems associated with children coming out 
of the foster care system, now let’s talks about some solutions!

U.S. $27.95

JEANNINE MONGELLI was forty years old when she was 
diagnosed with breast cancer. After a two year battle and a 
short remission, the cancer metastasized in her backbone. It 
was aggressive and incurable. In Coulda, Shoulda, Woulda, author 
Kenna P. Marriott, Jeannine’s mother, shares her daughter’s intimate 
story. It weaves both mother’s and daughter’s perspectives, feelings, 
and points of view to show the impact of cancer on the patient 
and the family.

Coulda, Shoulda, Woulda follows Jeannine from just before her 
breast cancer diagnosis and through the next seven and a half years. 
It reveals the progression of her illness, the milestones that held the 
greatest lessons, and Marriott’s response as a loving mother. It covers 
the end of Jeannine’s struggle and what happened after her death, 
because the story doesn’t end there. 

Enlightening and inspiring, Coulda, Shoulda, Woulda presents both 
a tribute to Jeannine and a self-help guide to assist other patients 
and families who are facing the challenges of dealing with a life-
threatening illness or struggling with loss and death. � is memoir 
reveals one woman’s battle with cancer so others understand 
what she endured and get a glimpse of what they might encounter. 
It communicates that catastrophic illness is not just one person’s 
disease; it impacts everyone who cares about them.

KENNA P. MARRIOTT is president and 
owner of Linking To Success. With more 
than thirty-fi ve years of business experience, 
she is a pioneer in the fi elds of self-managed 
teams and breakthrough thinking. Since 
Jeannine’s passing, Marriott has devoted herself 
to cancer patients and their families. She is on 
the Board of Directors of the National Alliance 
on Mental Illness and the Dawn Center for 
victims of Domestic & Sexual Violence in 
Hernando County, Florida. Visit her online at 
livewithcancer.info.

A Mother’s Lessons, 
Learnings, and Insights 

from Her Daughter’s Battle 
with Cancer
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Coulda,
Shoulda,
Woulda

KENNA P. MARRIOTT
Foreword by Dr. Maria Rallis, PhD
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The purpose of this book is to set you free to be who you really are. As 
you love who you are you will  nd that you move through life holding 
your head slightly high and your chest will be expanded and open for 
love and receiving. Your neck will be long and lean, your throat open 
showing you are always ready to share and relate. You will know who 
you are and therefore will feel comfortable to be fully expressed. You 
will no longer worry about what others think of you. Why? Because you 
love yourself  aws and all. When you love your Self, and have your 
boundaries in place, there is not much that can take you off center for 
too long. This book encourages you to shine in your own full expression 
in this beautiful life where you know you are loved just for being exactly 
who you are. 

I am a licensed out-of-the-box Psychologist with over 
nineteen years of clinical training and experience. 
I earned my Ph.D. in Clinical Psychology in 2003. I 
work in private practice and write for several online 
magazines. I specialize in love and relationships. I work 
with everything from eating disorders, low self-esteem, 
body image issues, self-hatred, guilt, grief, trauma, life 
threatening diseases such as cancer and AIDS, not 

 tting in, bullying, abandonment, loneliness, sex issues, isolation, not 
feeling good enough, lack of motivation, fear, sadness, death and 
dying, and hopelessness. I have also worked with people in their most 
successful moments, glorious highs and dreams achieved. It is always 
important to see the good! Therapy is not just about the negative. It is 
about the WHOLE experience of life, the good and the bad.

LOVING YOURSELF
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S (K) A 
is  the  mother  of  f ive  and 
grandmother of eleven.  She has a 
bachelor’s degree from Belhaven 
College and a master’s degree 
in English.  Sarah loves family 
history and has a deep love of her 
Scottish Presbyterian roots.  She 
is retired and lives in Clinton, 
Mississippi, where she has lived 
for the last forty-two years.

Elizabeth and Anna Torrey grew up in a small 
Mississippi town during Civil War times.  � eir 
love and friendship for a young slave girl named 

Simmy tells of the interweaving of the lives of slave and 
slave-master.  Papa, the voice of wisdom, and Mama, a 
pillar of love, infl uenced their lives.  Half fi ction and half 
family history, this book will have you guessing if it has 
been written about you.  A wholesome book for all ages.
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D r .  M e r ry l  J .  P o l a k

Murphy
L i v e s  H e r e

5556387806159

ISBN 978-0615555638

I nitially apprehensive about becoming a mother, Emma mapped out 
her life plans steered by fulfillment of a happy marriage and career. 
She thought she might one day feel ready and willing to add the role 

of mother to her life’s responsibilities, but she had not quite figured out when 
that would occur. When Emma’s biological clock smacked her upside the head 
and she suddenly craved motherhood over every other aspect of life, she was 
stunned to discover that she could not get pregnant.
 After a year of ovulation test kits and timed baby making under her belt, 
it was inevitable that other avenues needed exploration. After pursuing every 
option, including adoption, Emma learned that becoming a parent was not as 
simple a process as she had always envisioned.

Murphy Lives Here is engrossing and informative, sincere and often heartbreak-
ing. Those struggling with infertility will thank the author for her candor; hers 
is a rare, honest account of real options and choices and their consequences. 
The Polaks’ unwavering determination is an inspiration, and the story of their 
journey is one that readers are not likely to forget.

ForeWord Clarion Review

Murphy Lives Here is an excellent pick, resonating with many women who have 
also felt such struggles.

Midwest Book Reviews

An in-depth look at the nuances of infertility, helpful for couples facing similar 
circumstances.

Kirkus Reviews

Murphy Lives Here is in a category of its own. What a compelling, insightful 
journey.  The author gifts us with realistic prose and compassion as she navi-
gates through disappointments. Her book instructs us that at the end, despite 
the setbacks, there is always hope.

Focus on Women’s Magazine Review
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"Enthralling . . . convincing . . . a well told coming of age story."
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ISBN 978-0-9874599-3-0
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Get even more news, read more about 
our mission, view photos, videos, and 
more by visiting our website.

August 3, 2013
5K and One Mile Walk

September 21, 2013
Rock ‘N’ Roll Bash

Visit Us Online!

Help Now!

Fallow Us!

We have fantastic news!!  Casey Cares will be featured nationally on this sea-
son’s premiere episode of “Secret Millionaire” Sunday, August 4th at 8pm ET 
on ABC!

We need your help!  The publicity from the show will substantially increase the 
number of family applications Casey Cares receives. Parents of newly diag-
nosed critically ill children, after seeing the show, will apply for our programs 
in droves.  We know that we will need your support to fulfill the requests of the 
new families!

Before the show airs, help us spread the word about the show to your friends and 
family via email, phone, social media, or in person.  Send out our facebook event link 
to spread the news here. Host a viewing party - invite your friends, family, and neigh-
bors to join you as an advocate for Casey Cares and watch the show together.

For those that can’t organize a viewing party, we encourage you to join our Virtual 
Viewing Party - click here for details - follow the Casey Cares Facebook and Twitter 
feeds as we watch the show together! Update your status, post comments and tag pic-
tures on your Facebook and Twitter pages. Help us spread the news to the rest the of 
the social media world!  Don’t forget to tag Casey Cares in your posts @CaseyCares.

We hope that you know how important you are to Casey Cares!  Please realize, Casey Cares’ programs would have never been 
featured on this show had it not been for the hard work of our 
supporters and volunteers over the past 13 years.  We cannot 
thank you enough for all you have done, and will continue to do 
for Casey Cares and our special families.

Hosted in partnership with Orioles Reach, this year’s race will be held 
at Oriole Park at Camden Yards. Join race ambassadors Nick and 
Christina Markakis and sign up for your team to run or walk! MORE

Moving to its new location, at Maryland Live! Casino, this year’s Rock 
‘N’ Roll Bash will be a night of fantastic music, awesome performanc-
es, great food and drink, all for a spectacular cause! MORE

Donate Volunteer

Events

What’s New

Casey Care Online

Thank you, and enjoy the show!
Sincerely,



Proceeds benefit the Casey Cares Foundation, a 501 (c) 3 charity that provides 
uplifting programs with a special touch to critically ill children and their families.

Casey Cares 11th Anniversary Bash features a special lineup 
of classic rock entertainment highlighting 

music from the 70's and 80's.
For music lovers, it’s a night not to be missed!  

For tickets call 443-568-0064 or visit www.CaseyCares.org


