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Joslyn Wolfe
Publisher

The year 2010 gave birth to crisis and opportunity.  From the 
tragic earthquakes in Haiti and Central America to name a few, 
to thwarted terrorist attacks in both America and abroad, we 
read the various faces of challenge, prompting us to come to-
gether and  to act in ways to make our lives safer and our world 
better.  We saw the differences  and dialogues of world leaders 
create vast oceans of misunderstanding.  Through the eyes 
of  the Wikileaks crisis and  glaring through the stained glass 
window panes of religious intolerance,  on or near our soil and 
in other places in the world,  we saw  the desolate depths of 
discord and differences, play out a common thread of sym-
phonic notes thus creating  a chord of tolerance, determina-
tion, hope  and understanding.  On the brink of 2011, there are 
greater opportunities for health, happiness, prosperity and a 
better connection to others.   To our readers, advertisers and 
supporters, may you too find health, happiness and the best 
that 2011 has to offer.

All the best,

Joslyn Wolfe
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Focus On Women’s
Mavens & M imosas 

March Speakers Series
 

Look for Further  Information on  
Facebook and Twitter 

 
Saturday, March 19 , 2011

11:30-1:30 pm
Cafe de Paris
8808 Centre Park Dr, 
Columbia, MD 21045

 
Must Pre-Register & Pay with Registration $25 in Advance 

For further information contact fwintern@gmail.com,
nicbri@focusonwomenmagazine.net, or 

410-294-2932, 443-520-3992

January is Souper Saturdays month!
Stop by for some hot soup and chase away the January 

cold! 
Please make plans to join us on the 8th, 15th, 22nd, and/

or 29th. 
We'll be offering two different soups every weekend, and 
the price of $10.00 per person also includes a souvenir 

glass and winetasting. 
Also, if you have a Maryland Winery Passport, you can 

pick up
our "code" for your book. Don't have a Passport yet? - 

pick
one up for free! (after February 1st - or when the initial 

offering
of Passports are gone - they'll cost $2). 
So come on by, rain or shine - or snow!

(If the weather forecast is questionable, call for informa-
tion). 

-------------------------------------------------------------

----

BASIGNANI WINERY -  15722   Falls Road - Sparks  , MD 
21152  - 410  472  0703   

Rain or shine. No pets please.  

B A S I G N A N I
-------------------------------------------

 W      I      N      E      R      Y  

SOUPER SATURDAYS
January Saturdays

12-5pm
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FINEST AWARDS for 2010
Howard County General Hospital Foundation   For the Finest Non-Profit Organization

Spirits of Mt. Vernon For the Finest Wine Shop

Columbia Foundation For the Finest Charitable Organization

Casey Cares For the Finest Family Foundation

Marie Louise Bistro For the Finest Bistro

Cafe de Paris For the Finest French Cuisine

Lynn’s Day Spa For the Finest Day Spa

City Cafe For the Finest Restaurant

Miss Shirley’s For the Finest Cafe
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A New Lupus Research 
Study to Follow Sisters of 
Lupus Patients
Scientists at the Feinstein Institute for Medical Research have 
embarked on a search for sisters. 

T he SisSLE (Sisters of Women with Systemic Lupus Erythema-
tosus) research study is looking for sisters: one with a diagnosis 

of systemic lupus erythematosus (SLE), an autoimmune disease 
and one (or more) who does not have lupus. Betty Diamond, MD, 
and Peter Gregersen, MD, designed the study to understand how 
individuals may progress to lupus. By following sister(s) of a lupus 
patient the hope is to identify the disease in its earliest, pre-symp-
tomatic stage and track its progression over time. The pilot study 
will enroll 400 sisters over a 2-year period. Scientists will be able to 
identify auto-antibodies that play a role in lupus and study other 
changes in blood serum that may help predict disease. They will 
also be trying to figure out how auto-antibodies may interact with 
environmental factors to play a role in the development of lupus. 
 Lupus is nine times more common in women and the 
autoimmune disease can attack many different organs and tissues 
of the body. Lupus has a significant genetic component. The risk 
of developing SLE is .1 percent in the population and twice that in 
females. In first degree relatives the risk can be from 4 to 8 percent.

 Feinstein’s Dr. Diamond, a world-renowned lupus research 
and director of the Center for Autoimmune and Musculoskeletal 
Disorders, is teaming up with geneticist Peter K. Gregersen, MD, 
who is director of the Robert S. Boas Center for Genomics and 
Human Genetics. They want to understand how people progress 
from the start of the autoimmune process to end up with severe 
disability. What scientists know about the epidemiology of the ill-
ness is this: If they follow 4,000 sisters with a sibling with lupus that 
80 of them will develop the autoimmune disease at some point in 
their lives. They also know that some sisters with anti-DNA anti-
body in their blood will never get lupus. The question is why. Ulti-
mately they want to figure out who those people are and whether 
the auto-antibodies in their blood can reveal something about why 
they got sick or not. Then, what if they can begin treating people 
at risk for lupus before the disease causes organ damage? Could 
they stave off more serious symptoms and provide people with a 
better quality of life? They are hoping that this study will be able to 
help fit these puzzle pieces together.
 This study will be a collaborative effort.. There may be 
more than half a million lupus patients and more than half will 
have been diagnosed before their 35th birthday. By crude esti-
mates, it means that there are 300,000 people who got lupus in 
their 30s. If 70 percent have a sister that means that they have a 
population of 200,000 potential recruits for the study. They are 
ultimately looking to recruit 4,000 sisters. The plan is to also mine 
the genome to identify genes that put families at risk and start to 
link the various genes to the different symptoms of the disease.  
 The sisters who have anti-nuclear antibodies but no signs 
of disease will also help tell the story of how the body’s immune 
system fends off this autoimmune disease. Can they identify mark-
ers of progression to disease? Who will get lupus and when?  “The 
healthy person will help us understand the disease,” Dr. Diamond 
said.
 Women who were diagnosed with lupus up to and includ-
ing 40 years of age are invited to join the study if they have a sister 
or sisters (also between the ages of 10 and 45) without a diagnosis 
of lupus. Half-sisters are welcome to join the SisSLE study as well.  
For more information call Bonnie Gonzales, RN, or Sally Kaplan, 
RN, at 877-698-9467 or email SisSLE@nshs.edu or visit the web-
site www.SisSLE.org.
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The Maryland Women’s Heritage Center not only 
highlights numerous renowned Maryland women, 
many of which have been inducted into the Mary-
land Women’s Hall of Fame housed at the Center, 
but is also committed to telling and preserving 
the stories of unsung heroines in our communi-
ties. One such unsung heroine is Jerdine Nolen, 
an award-winning children’s author and former 
elementary school teacher from Ellicott City, Md. 

She is the author of numerous picture books. 
Her best-known books include Raising Dragons, 
i l lustrated by Elise Primavera, which was a SHOW 
ME Readers Award winner and received the Chris-
topher Award, and Harvey Potter ’s Balloon Farm, 
il lustrated by Mark Buehner, which was an ALA 
Notable Book and an IRA-CBC Children’s Choice. 
She and Kadir Nelson collaborated on Thunder 
Rose, winner of a Coretta Scott King award for 
il lustration, and Hewitt Anderson’s Great Big Life, 
which received the Society of I l lustrators’ Gold 
Medal. Recently, Plantzilla, i l lustrated by David 

Catrow, was named a BOOKSENSE 76 Selec-
tion. Her most recent picture book is Christmas 
in the Time of Billy Lee, a family story about a 
young girl  and her imaginary friend, Billy Lee, 
released in September 2010. 

Jerdine Nolen’s first novel and latest book, 
Eliza’s Freedom Road: An Underground Railroad 
Diary published by Simon & Schuster ($14.99), 
is geared towards readers’ ages 8 – 12 years 
old. This historical fiction book written in a di-
ary format tells the story of a 12-year-old slave 
girl  named Eliza and her journey to freedom. 

As Jerdine notes, “ This story draws much of its 
inspiration from a constant theme in human 
experience: the act of traveling to go to a bet-
ter way of l ife.”

The novel began as a collection of Jerdine 
Nolen’s favorite stories and folktales. As she be-
gan to construct the collection, a young slave 
girl ’s voice emerged, and Jerdine felt it made 
sense that these stories would be given to her 
by her loving mom. 

Eliza’s diary begins in the year 1854 in Alex-
andria, Va. The only life Eliza has ever known 
is the life of a slave and after her mother was 
traded to work for another family, she has 
been on her own, save for the guidance of 
her Master ’s cook, Abbey. At least Eliza has 
her mother ’s quilt and the years of stories her 
mother used to tell  her. When her Mistress gets 

"I  believe the world turns upon a story. And 
it is a telling of how things came to be. Fur-
thermore, I  believe each of us—our lives—is 
a story that shapes the world. Stories give 
us hopeful messages that move us to feel 
and see, dream and act on what could ever 
be in the world. And these stories connect 
us all.” 
-Jerdine Nolen
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AWARD WINNING Children’s Author Jerdine Nolen 
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sick and Master talks of trading Eliza, she decides to 
finally escape and journey north, taking her through 
Mary ’s Land (Dorchester County, Maryland), where 
she spends a good deal of her time, and into Wilm-
ington, Del. ,  Chester, Philadelphia, and Williamsport, 
Pa.,  and Elmira, and Rochester, N.Y.,   ending in St. 
Catharines, Canada (Ontario). 

Eliza’s struggle for independence, interlaced with 
the narratives passed down to her by her mother, 
provides an inspiring tribute to the power of story-
telling and the endurance of the human spirit. 

About Eliza’s Freedom Road: An Underground Rail-
road Diary, Alma Powell,  wife of former Secretary of 
State Colin Powell,  said, “A story of hope, determina-
tion, and the triumph of the human spirit.” 

The Maryland Women’s Heritage Center hopes that 
you will  also share a story of an unsung heroine in 
your life! Please submit your story, accompanied by 
photo, if  available to the Maryland Women’s Heri-
tage Center at www.MDWomensHeritageCenter.org/
Unsung-Heroines, or you can fil l  out a form directly 
at the Maryland Women’s Heritage Center. We will  be 
happy to preserve and transmit your story through 
the Maryland Women’s Heritage Center.

For more information about the Maryland Women’s 
Heritage Center, visit our website at www.MDWom-
ensHeritageCenter.org, call  410-767-0675, or e-mail 
mwhcjill@comcast.net.  

The Maryland Women’s Heritage Center is located 
at 39 West Lexington Street in Downtown Balti-
more. Hours of operation are Wednesday through 
Saturday from 10 a.m. – 4 p.m. Admission is free. 
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AWARD WINNING Children’s Author Jerdine Nolen 
By J i l l  Moss  Greenberg

The Maryland Women’s Heritage Center is honored 
to host the official book launch of Jerdine Nolen’s 
first novel and latest book, Eliza’s Freedom Road: 
An Underground Railroad Diary! 

This special book signing event with award-
winning children’s author Jerdine Nolen takes 
place Saturday, January 22, from 2 – 4 p.m. at the 
Maryland Women’s Heritage Center. Meet Jerdine 
Nolen as she speaks about her newest book and 
first novel.  Copies of Eliza’s Freedom Road: An 
Underground Railroad Diary will  be available for 
purchase at this special free event. 

The Maryland Women’s Heritage Center is also 
partnering with the Girl Scouts of Central Mary-
land on its annual Women’s Leadership Forum on 
Wednesday, March 9, 5 – 8:15 p.m., at the Mary-
land Women’s Heritage Center. 

Local authors, including Jerdine Nolen, are fea-
tured as part of a moderated literary panel discus-
sion. 

Admission to this event is $25 for adults or two 
cans of non-perishable food items for youth under 
age 18 to be donated to the Girl Scouts’ Harvest 
for the Hungry Campaign. To RSVP to attend, or for 
more information about the Girl Scouts of Central 
Maryland’s Women’s Leadership Forum, call  410-
358-9711, ext. 287. 

The Maryland Women’s Heritage Center is located 
at 39 West Lexington Street, at the corner of Lex-
ington and Liberty Streets, in Baltimore City. Visit 
www.MDWomensHeritageCenter.org or call  410-
767-0675.
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Come, be part of a story---one that will  not repel you, but one that will 
compel you.  

   A story that will  repair,  not dispair.   A story that will  help weave a tap-
estry of hope.  

   Historically a servant class,  the women of the Hindu Kush in Afghani-
stan face  the unthinkable:  

   Imprisoned for being raped
   Mutilated for leaving abusive spouses

    In some cases set afire and abused by family or community members
   Marginalized from the marketplace

    Psychologically scarred from centuries of war and being persecuted over 
centuries. 

 
   Be part of the story---to help these women move towards a life of self 

sufficiency and hope
   Support the Focus on Women Magazine Afghan Women's Craft Project

   Purchase their goods.
  

 This is a Fair Trade Project
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Numerous Afghan 
Women are abused. 
Most recently, accord-

ing to a recent CNN report, a 
woman named Aisha who was 
considered to have “shamed” 
her family,  ran away from an 
abusive spouse. Her husband, 
a Talib was instructed to exact 
the penalty of  
mutilation.  
 
Aisha suffered having her 
nose and ears cut. Left for 
dead, she survived the  
attack.  
 
She is now seeking plastic 
surgery in the United States. 
Other women are setting 
themselves afire or are 
targets of such acts. Others 
face abandonment from their 
families and are otherwise 
throwaways and outcasts. And 
there are many other, both 
told and untold, stories that 
make up this tragic tapestry. If 
we don’t act, then who? If not 
now then when? 

F o c u s  o n  W o m e n  M a g a z i n e

IS A PROUD SPONSOR OF THE WOMEN CAN 
CHANGE AFGHANISTAN CRAFT PROJEC T.

How we can help?
Support the Women Can Change Afghanistan 
Project sponsored by Focus on Women Magazine. 
Support their economic initiatives by purchasing 
Women Can Change Afghanistan Project crafts so 
that they can rebuild their lives and work towards 
self sufficiency. 

For further information contact 
nicbri@focusonwomenmagazine.net 
or call 410-294-2932.



or father can later be transferred onto someone 
of a different race, religion, sex, nationality .  .  .  
without our having any awareness whatsoever 
of that occurring.

There’s a wonderful l ine in the 2009 book, The 
Help, a book about black maids working for 
white women in Mississippi.  I t ’s actually a line 
dear to the author, Kathryn Stockett,  and one 
that speaks to the heart of the issue:  “Wasn’t 
that the point of the book? For women to real-
ize, We are just two people. Not that much sepa-
rates us. Not nearly as much as I’d thought.”**
 
Three of the deep roots of prejudice in our 
psyches and our world.
We will  be prejudiced, whether consciously or 
unconsciously, and somehow, whether ever-so-
subtly or absolutely blatantly, we will  act on our 
prejudices .  .  .  until  we each commit to explore 
and heal the prejudices that live within us. 
We will  do this over and over until  each of us 
does our own individual inner work with preju-
dice. 
Where does your fear of those who are different 
from you come from? 
It is a deep choice:  Are you willing to explore 
and heal your fear of “the other” and in doing so, 
help to heal prejudice in yourself and our world? 

* © Oscar Hammerstein II ,  1949 http://www.
stlyrics.com/lyrics/southpacific/youvegottobe-
carefullytaught.htm 
** Kathryn Stockett,  The Help, 2009, G. P. Put-
nam’s Sons, pp 418 and 451. 

Whether we know it or not .  .  .  whether we want 
to know it or not .  .  .  we all  have currents of 
prejudice within our psyches. Although many 
think of their prejudices as simply “the truth,” 
others realize that there are some major roots to 
our prejudice .  .  .  roots that need to be named, 
known, and worked with.
 
One of the roots of our prejudices is .  .  .  we are 
taught to be prejudiced by the active teachings 
of those with whom we grow up, and also by 
their modeling. This is poignantly expressed in 
the song “Carefully Taught” from the Broadway 
show and the movie, “South Pacific.”  
 
“You've got to be taught before it 's too late,
Before you are six or seven or eight,
To hate all  the people your relatives hate,
You've got to be carefully taught”*

A less well known and understood root of preju-
dice is .  .  .  most people are afraid of the dark.
The literal dark in the outer world of night and 
winter – so easily seen by the number of l ights 
we keep on 24 hours a day 365 days a year. But 
not just the literal dark or the dark in the outer 
world.  We are afraid of the dark in our inner 
worlds – the dark unknown within where we are 
afraid we’ll  discover terrible dark things about 
ourselves. And the dark in our inner worlds that 
we have come to symbolize as “evil”.  This fear of 
the dark has caused all  sorts of problems in our 
world, including transferring our fear and our 
symbolic meaning onto people with dark skin.
If  we would only heal our fear of the darkness, 
particularly the darkness within, we could work 
through and heal our feelings about our own 
darkness and the destructive aspects of our own 
personalities, and clearly see people with dark 
skin as unique people rather than symbolic ex-
pressions of our own inner “darkness.

And the root of prejudice of which people seem 
to be the least aware is based on the most primal 
experiences from our childhoods. Those experi-
ences in our earliest years when we are hurt or 
frightened by ‘the other,’ meaning, in essence, 
anyone who is not us. Those first fears of ‘the 
other ’ later get transferred onto many other peo-
ple and things. So, for example, fear of  mother 

WHY DO WE HAVE TO DO THIS OVER AND OVER?
Exploring The Roots of Prejudice By Judith Barr
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BIO:
Judith Barr has been a depth psychotherapist in 
private practice for over 30 years.  Her unique 
and innovative work helps people make a con-
nection between our own individual relation-
ships and experiences, and the state of our 
nation and our world.   Judith has helped many 
see how their relationship with such things as 
money, power, fear, elections, grief,  healthcare, 

themselves and others has had a communal 
impact greater than they ever imagined.  She 
offers her healing expertise in an array of 
formats: working with individuals, groups, 
workshops, consultations for the public, and 
training and supervision for healing profes-
sionals. Through her book Power Abused, 
Power Healed, her dozens of articles for both 
professionals and the general public, her blog 
PoliPsych, and her speaking engagements, 
media appearances and teleconferences, 
Judith teaches about how we can help heal 
the misuse and abuse of power in all  arenas 
of l ife – from the inside out -- and how we can 
help to create sustainable safety in our world. 
For more information, please visit http://www.
PowerAbusedPowerHealed.com or email Ju-
dith at JudithBarr@PowerAbusedPowerHealed.
com.
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BALTIMORE, MD- Decem-
ber 6, 2010- Better Business 
Bureau is warning consumers 
to be on the alert for an em-
ployment ad scam targeting 
residents in the Greater Bal-
timore area. An investigation 
identified phony employment 
ads in the Baltimore Sun, Sim-
plyhired.com and CNNMoney.
com. 
 
"This time of year sometimes 
triggers the search for a new 
job for the New Year," said 
Angie Barnett, president/CEO, 
BBB | Greater Maryland. "Job 
seekers need to exercise cau-
tion when communicating over 
the phone or via email with 
persons identifying themselves 
as hiring agents. Otherwise, 
you could end up a victim of 
identity theft or fraud." 

 Upon investigation by BBB, 
the following ad copy was 
found to be a fake: 
 
"Managers-for Negotiations 
and contracts department of 
large natural gas dril l ing corp. 
Manager will lead a large staff 
which will negotiate with land 
owners the mineral rights for 
our gas dril l ing.  Must have 
strong leadership and/or or-
ganizational skills...Excellent 
Salary and Benefit Package..."

 An applicant who responded 
to the ad, and later contacted 
BBB serving Central Virginia, 
was told by the "company" that 
he had the job. The prospec-
tive employee was instructed 
that in order for the company 
to be assured his appearance 
at the interview, he would 

have to wire them the price of 
the plane ticket. Growing suspi-
cious, the applicant did not wire 
the money or call the Beverly Hills 
landline he had been provided by 
the phony employer and phoned 
BBB instead.   

 BBB's investigation found the 
phone number was linked to ads 
for different positions including a 
travel agent, restaurant manager, 
and other restaurant-related op-
portunities in Baltimore and Hunt 
Valley, Md. 

 Phony employment red flags

 Employer requests money up-
front. Valid employers do not ask 
for money upfront to cover admin-
istrative costs or to ensure the 
applicant's presence at an inter-
view, or require you to wire money 
through Western Union or Money-
Gram. 
Grammatical and spelling errors. 
Since the source of many of these 
online scams are outside of the 
U.S., the scammers' first language 
is not English, as is evident in 
their poor grasp of the language. 
Personal information. The "em-
ployer" asks you to provide per-
sonal information, such as a bank 
account or social security number. 
Hired without an interview. Appli-
cants shouldn't expect to be hired 
without an interview, especially 
right after contacting the company.
 
Tips from Your BBB

 When searching for employment 
opportunities online, your BBB 
wants to help you avoid employ-
ment scams by offering the follow-
ing tips.

 Seek employment only on repu-
table sites. But beware that even 
legitimate sites may not screen 
advertisers, so scams can get 
through. 
Research the business - Google 
the phone number, the address 
and any other details about the 
company or the job that you might 
find. If you find unrelated indus-
tries connected to the same phone 
number, l ike ads for restaurant 
managers and energy company 
contract negotiators, be cautious.   
Go to bbb.org and check for infor-
mation on the company.

About BBB | Greater Maryland: 
Headquartered in Baltimore, BBB 
| Greater Maryland is a non-
profit organization that was es-
tablished in 1922. It serves 18 
Maryland counties and Baltimore 
City.  In 2009, BBB provided over 
1,107,000 Reliability Reports on 
businesses and processed over 
7,000 marketplace disputes.  BBB 
is supported by Accredited Busi-
nesses that have passed a com-
prehensive review, met BBB's 
Standards for Trust and agreed to 
the organization's Code of Busi-
ness Practices governing sound 
advertising, selling and customer 
service practices that enhance 
customer trust and confidence in 
business.  For more information 
please contact your BBB at 410-
347-3990 or visit bbb.org.
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BBB Warns Job Seekers of 
Employment Ad Scam
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No matter your age, no matter 
whether you are a teacher, ac-
countant, or stay-at-home mom, 
the importance of having balance 
in our lives is becoming clearer 
and clearer. Balance is not simply a 
" feel good" factor in our lives.  I t  is 
increasingly showing up in scien-
tific studies as an essential part of 
a healthy life, providing numerous 
benefits.
 
I  did not learn this lesson until  I 
was about 50 years old.  Without 
even realizing it,  I  had let my life 
get out of balance. I  felt pride at 
working very long hours, sleep-
ing little, rarely taking the time 
to read a good book simply for 
the enjoyment of it.  Mine was a 
good life with two children, two 
sisters, my mom and significant 
other (now my husband, Lloyd), 
many friends and interests, travel 
on several continents, and though 
not wealthy, no financial problems.  
Then I had a setback in my career 
and brought more introspection to 
my extrovert l ife.  I  began attending 
programs and seminars at TAI, the 
Traditional Acupuncture Institute, 
and then located in Town Center 
Columbia.  There I  was exposed to 
eastern philosophy not simply in 
an academic way, as I  had been in 
college, but rather as a way of l ife. 
Through practice and coaching at 
the Institute from Dianne Connelly 

and Bob Duggan, I  learned to apply 
the principles to my own life.  Just 
"being", rather that always "doing" 
became part of my routine, and with 
that came more peace.  Though I 
had been a happy person, now I ex-
perienced a deeper joy and a clearer 
mind/body connection.
 
Now at the age of 66, I  have broad-
ened my practice to include an 
annual week-long silent retreat 
led by a lay Buddhist monk.  Five 
years ago, my dear friends, David 
Glaser and Judy Vogel, urged me to 
go with them to this retreat.  I  was 
reluctant at first,  thinking I would 
not do well with a week of no talk-
ing.  So when we set off,  I  chose to 
drive the 200 or so miles by myself 
in order to have a getaway vehicle 
in case I  needed it.   To my surprise 
I  eased into the silence, 5am rising, 
5:30 chanting, and meditation "sits" 
during the day ranging from half an 
hour to an hour and a half,  ending 
with an hour long 9pm dharma talk 
from the monk, Shinzen, and a walk 
back to my room to sleep
 
When I take the time to meditate, 
to simply "be" for a while, to walk 
in the beautiful woods along our 
precious Little Patuxent River in 
Columbia, I  f ind that when I get 
back to my work, I  have more clarity 
about it.   I t  has been during some of 
my quiet walks along the river that I 
have gathered the knowledge I need 
to do my work on the Environmental 
Matters Committee in the Maryland 
House of Delegates.
 

Today more and more light is being 
focused on the importance of hav-
ing balance in our lives.  Opportuni-
ties and programs showing us how 
to do so are readily available.  There 
is no need to wait til l  the age of 50 
or for a setback in our lives.. .   Any 
age is a good age to incorporate 
balance into our lives. The earlier 
the better.
 
Women go through stages in their 
l ives: education, career, possi-
bly marriage and possibly a fam-
ily, caretaker for our parents, etc.  
We were taught that during all  of 
these stages it is important for us 
to balance health, finances, family, 
friends, recreation, and personal 
development.  Now we know of an-
other equally important, if  not more 
important balance - the balance 
between being and doing.
 

Bringing 
Blessed 
Balance 
to Our 
Lives
By Elizabeth Bobo,Delegate



List includes dams in California, Maine, Maryland, 
Massachusetts, Michigan, New Hampshire, New 
York, North Carolina, Pennsylvania, Ohio, Oregon, 
Rhode Island, Virginia and Vermont. 

Briggsville Dam, North Branch Hoosic River, Mas-
sachusetts: The breaching of the 15 foot high and 
200 foot long Briggsville Dam in the town of Clarks-
burg restored over 30 miles of high quality headwa-
ter streams and exemplary trout habitat. Removal 
of the dam helped its owner, Cascade School Sup-
plies, avoid abandoning the facility due to the fi-
nancial burden of removing the dam, and prevented 
employee layoffs. Cascade School Supplies is one 
of the community’s largest employers and has been 
in business more than 78 years.   

Gold Ray Dam, Rogue River, Oregon:  In addition 
to the 38 foot tall concrete structure built in 1941, 
the original 1904 timber crib structure also needed 
to be removed. The removal has improved access 
to 333 miles of high quality spawning habitat, in-
cluding 1.5 miles of habitat previously inundated by 
the dam’s reservoir.

For information on 2011 dam removals, please visit: 
http://www.americanrivers.org/our-work/restoring-
rivers/dams/projects/2011-dam-removal-resource-
guide.html

WashingtonDC, January 4 2011

   American Rivers, the leading conservation 
organization fighting for healthy rivers so com-
munities can thrive, today announced their l ist 
of dams that were removed in 2010. The list 
includes dams in California, Maine, Maryland, 
Massachusetts, Michigan, North Carolina, New 
Hampshire, New York, Pennsylvania, Ohio, Ore-
gon, Rhode Island, Virginia and Vermont. Ameri-
can Rivers is the only organization maintaining 
a record of dam removals in the United States.

“This list signifies the many ways and reasons in 
which communities are turning to dam removal 
as a way to restore their rivers and enhance 
their local economy and recreational opportuni-
ties as well as work toward ensuring a clean 
and ample water supply,” said Serena McClain, 
Director of American Rivers’ River Restoration 
Program.

Working in a variety of functions with partner 
organizations throughout the country, American 
Rivers contributed financial and technical sup-
port in many of the removals and was solely 
responsible for the removal of a number of 
others. This list includes all known dam remov-
als, regardless of the level of American Rivers’ 
involvement.

The full l ist is available: www.AmericanRivers.
org/2010DamRemovals

Highlights include:

Simkins and Union Dams, Patapsco River, 
Maryland: At 12 feet tall and 250 feet wide, the 
Simkins Dam originally powered a textile mill 
and was removed in 2010 to restore habitat for 
American eel, alewife, blueback herring and 
American shad.The 24 foot tall and 355 foot 
long Union Dam was built in 1900 for the pur-
poses of powering a textile mill. These removals 
restored 23 miles of the river for migratory fish 
and eliminated a safety hazard for boaters and 
other users.

Contacts:

Amy Kober, Sr. Director of Communications, 503-
708-1145
Molly McCluskey, Associate Director of Communi-
cations, 202-243-7079
American Rivers is the leading conservation orga-
nization fighting for healthy rivers so communities 
can thrive. American Rivers protects and restores 
the nation’s rivers and the clean water that sus-
tains people, wildlife and nature. Founded in 1973, 
American Rivers has more than 65,000 members 
and supporters, with offices in Washington, DC 
and nationwide.
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Imagine crisp mountain breez-
es, awe-inspiring views, and 
the thril l of a rustic dirt trail 
under your feet: the perfect 
respite from everyday life.  
This is what Roam the Woods, 
a women specific backpack-
ing company, calls the “of-
fice”.  The “office” doubles 
as a classroom and a true 
adventure for clients out on a 
trek.  Roam the Woods offers 
one and two week backpack-
ing trips for women in some of 
the most spectacular National 
Parks and Wilderness Areas 
across the United States.  
Roam’s focus is to give wom-
en the skills needed to gain 
the confidence and self-reli-
ance to venture out and ex-
plore the woods on their own.  
A trip with Roam is not a spec-
tator vacation; it is truly YOUR 
adventure and the energy that 
you put in will show at the end 
of your trek.

Inspiration for Roam the 
woods was derived from the 
various adventures of co-
founders Rosie Enos and Todd 

needed to safely and successful-
ly adventure, whether with others 
or out on their own.  

In the spring of 2010 the compa-
ny co-founders decided to tackle 
a new challenge: the Pacific 
Crest Trail, a 2,663-mile trail that 
meanders through California, 
Oregon, and Washington.  The 
long distance hike became a 
grass roots marketing campaign 
for Roam the Woods as well as 
an opportunity to scope out new 
trails for the young business. 
Roam the Woods strives to be a 
resource for the hiking commu-
nity and welcomes all questions 
about the outdoors.

This will be Roam’s first year 
running a full trip schedule and 
they are looking forward to shar-
ing their passion for backpacking 
with others.  Embrace the free-
dom of the outdoors and enjoy 
the sight of a golden sun rising 
over dew-spangled pines. They 
hope to see you on a Roam the 
Woods trip soon; find them at 
www.roamthewoods.com. 

Soprych.  Todd Soprych, a former 
architect turned Appalachian Trail 
hiker turned dog sled musher, 
began guiding trips for a weight 
loss backpacking company several 
years ago.  He came across many 
female clients who were participat-
ing in trips, not for weight loss, but 
to learn the ins and outs of back-
packing.  Rosie Enos, a life-long 
adventurer and wilderness therapy 
guide turned dog sled musher, 
came across Todd in the midst of 
all of this.  Shared experiences 
inspired a melting pot of ideas and 
resulted in a shared vision.  They 
settled on the idea of a business 
that would provide women-focused 
backpacking trips with the intent 
to give women the skills needed to 
successfully enjoy the outdoors in 
a supportive environment.  In the 
backpacking community the number 
of men grossly outweighs the num-
ber of women. When talking with 
women it appears a large factor 
for this is fear, ranging from uncer-
tainty on what gear was needed to 
concerns for their personal safety.  
Roam fil ls this need by educating 
women on these specific concerns, 
instil l ing the confidence and skills 
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Roaming the Woods
By Rosielani Enos
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New Year, new partner; 
find love with your 
iPhone and
the New Date Radar App

The latest and 
easiest way to f ind a 
new 
partner or fr iend local ly 
through your iPhone is 
to switch on 
Date Radar from HG 
Apps Store and let love 
f ind you.
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London, 12 January 2011 - a new free to download iPhone 
app from HG Apps Store has been launched that al lows 
anyone to f ind their perfect or less than perfect bl ind date, 
local ly. The start of a new year is a great t ime to look for 
new fr iends, f ind your perfect partner and fal l  in love. Date 
Radar helps you by lett ing you know who is looking for 
the same thing in the local area. Date Radar constantly 
searches for l ike minded people that are interested in 
chatt ing, meeting up or even dating. Once contact is es-
tabl ished via the chat feature and i f  there is some chemis-
try, Date Radar can be used to arrange a meeting. 
Al l  that is needed is to tel l  Date Radar what you are look-
ing for, female, male, age range and type of date and i t 
wi l l  continuously search in the local area and let you know 
who is around, who are looking and the rest is up to you. 
The l ist  of l ike minded Date Radar users wi l l  be regularly 
updated on your iPhone and you can choose whether or 
not you want to chat. Date Radar can be used to meet new 
fr iends, f ind love or just for a fun night out.
Data Radar is unique because unl ike other dating apps 
there is no need to bui ld a prof i le or upload a photo; i t  is 
a real bl ind dating app. I t  is entirely up to the users i f  they 
want to meet up after chatt ing, so is total ly private and 
secure. Date Radar, l ike al l  responsible social networking 
al lows users to block people that are not of interest.  
Once a connection is made, Date Radar al lows you to 
send virtual gi f ts, impress with roses, chocolates or 
cocktai ls, blow kisses or send a lovely hug or love heart. 
A romantic gesture or just a fr iendly connection, meeting 
l ike minded people anywhere in the world via Date Radar 
is easy and fun.
Emma Chablo, Marketing Director, HG Apps Store says 
“We are incredibly excited by the launch of Date Radar. 
This is a fun and easy way to f ind fr iends, meet new 
people and even fal l  in love local ly, and safely, without the 
r igor of a dating site, more akin to the old fashioned bl ind 
date. We want to hear the hits and misses of Date Radar 
love and encourage app users to share their dat ing stories 
on the date radar web forum via stories@hgappsstore.com 
and give hope to al l  those other people who are st i l l  look-
ing – love can l i teral ly be found just around the corner.”
Date Radar is avai lable now to download free from the 
Apple App Store for al l  iPhone users over 17 years old. 
HG Apps Store is the app developer with a difference 
and develops great app ideas in partnership, sharing the 
rewards with the content or idea owners. HG Apps Store 
is the home of I ’ve Been Fired, WorkSeek HD, WordSeek 
Christmas and Date Radar.

For more information please contact Emma Chablo 
on emma.chablo@hgappsstore.com or + 44 020 3397 
2996.
About HG Apps Store – www.hgappsstore.com
The HG Apps Store is the Smartphone appl icat ion 
development house with a difference.
HG Apps Store develops apps in partnership with 
people who have great ideas or content but aren’t 
developers, sharing the r isks and rewards. I f  i t  is a 
good idea, HG Apps Store wi l l  develop i t  for free, test 
i t  and then launch i t ,  we can even help market i t  and 
wil l  share the download revenues. 
HG Apps Store also develops apps for businesses at 
competi t ive rates. Many businesses recognize now 
that they would benefi t  from having an app to add 
value to their customer and at the leading edge of 
customer communications.
The HG Apps Store has been created by a team of 
industry veterans, al l  experts in the software and 
appl icat ion development f ield with a strong track 
record in bui lding successful businesses global ly. 
Our development, commercial and marketing team 
have extensive experience in the apps and software 
sectors and the abi l i ty to turn ideas into real i ty and 
revenue very quickly. 
HG Apps Store is an HG Tech Fund Limited invested 
company – l ink here for more information www.high-
gatetechfund.com

‘
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An Inside Look at Sustainable Community Living
                Is Theme of Just-Released Book
 

insights that enhance Lisa Paulson’s story.

An Unconventional Journey: The Story of 
High Wind from Vision to Community to Eco-
Neighborhood is available for $16.95 and may 
be ordered online at Thistlefieldbooks.com, 
where further information about the book and 
author is available.  The book may also be 
ordered through Thistlefield Books, W7122 
County Rd. U, Plymouth, WI 53073 (email: 
thistlefieldbooks@gmail.com).  Information 
about Voices from a Sacred Land, Lisa’s first 
book about High Wind, published by Thistle-
field Books in 2008, is additionally available 
on the Thistlefield website.  The website also 
describes Belden Paulson’s autobiographical 
book, Odyssey of a Practical Visionary, a story 
of adventure and idealism.  This acclaimed 
book provides an in-depth description of his 
experiences ranging from innovative projects 
of resettling WWII refugees to decades as 
a university professor focusing on inner-city 
poverty and racism, futures studies, solutions 
for dysfunctional schools, and sustainability 
l iving – redefining presumably insurmountable 
problems to build a better world.  

#   #   #

 

Plymouth, Wis. -- A book chronicling the 
development of High Wind – a successful 
experiment in sustainable community liv-
ing and ecology in east central Wisconsin 
– was just released by Thistlefield Books.   
An Unconventional Journey: The Story of 
High Wind reveals the author ’s own un-
conventional journey as well as lessons 
she learned as she helped to develop the 
unique intentional community of High Wind 
in a small rural area near Plymouth, Wis-
consin.

Written by High Wind’s cofounder, Lisa 
Paulson, An Unconventional Journey de-
scribes the values and lessons she learned 
from her visits to Findhorn, the renowned 
spiritual/ecological community in Scotland, 
and how they served as the impetus for 
the creation of High Wind.  Paulson details 
the evolution of High Wind and shares its 
significant achievements while providing a 
look at the enormous challenges that she 
personally and the community as a whole 
faced.  Lisa’s husband Belden Paulson, 
along with several associates, assisted her 
in cofounding this experiment in sustain-
able community living.

The 160-page book assesses High Wind 
experiences through the eyes of its partici-
pants, evaluates High Wind’s place in the 
broader intentional community movement, 
and provides an overview of communal 
groups through the ages, with an emphasis 
on the last half of the twentieth century.  

An Unconventional Journey describes the 
challenge of trying to keep the community 
in overall harmony when conflicting opin-
ions had to be resolved.  Paulson empha-
sizes the importance of recognizing cul-
tural differences in order for people to live 
together cooperatively.  She also discusses 
the difficult task she and her husband 
faced as founders of the community — not 
to impose their will when other members of 
the community held opposing views.  

The use of photo spreads adds details and 
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Indulge in the “Art of Chocolate”  at Mohonk  Mountain House
Historic Victorian castle resor t to host chocolate-themed weekend

this Februar y, just in t ime for Valentine’s Day

NEW PALTZ, NY – (December 8, 2010) – Choc-
oholics unite! Milk, dark, crunchy and savory … 
Taste it all at Mohonk Mountain House’s delecta-
ble Art of Chocolate weekend. The historic Victo-
rian castle resort, located just 90 miles north of 
New York City, is holding its annual sweet theme 
program February 11-13, 2011. The Art of Choc-
olate offers guests the opportunity to learn about 
chocolate from a team of award-winning pastry 
chefs, sample some of the best varieties, and 
celebrate Valentine’s Day in a decadent fashion.
 
Mohonk Mountain House Executive Chef Jim 
Palmeri and Executive Pastry Chef Eric Smith 
lead the weekend activities, along with special 
guests Oliver Kita of Oliver Kita’s Fine Confec-
tions and best-selling cookbook author Lora 
Brody. Highlights include: 
- Cooking demonstrations and tastings, teaching 
guests how to use chocolate to enhance dishes. 
Featured recipes include Decadent Chocolate 
Bread Pudding; Toasted Chocolate Brioche and 
Creamy Chocolate Soup; and Encacahuatado, 
braised chicken with Mexican chocolate and 
peanuts. 
-  Paris-trained chocolatier Kita presents a wine 
and chocolate pairing and tasting, complete with 
a pictorial chocolate journey and a visual tour of 
Paris’ best chocolate shops.
-  A design-your-own-chocolate bar workshop 
led by Brody, provides guests the opportunity 
to conjure up their inner chocolate artist, mix-
ing chocolate and favorite ingredients like nuts, 
coconut and caramel.  
Overnight rates for the Art of Chocolate week-
end start at $217 per person, per night, based 
on double occupancy (taxes and service charge 
additional). This special rate represents a 15% 
discount off regular room rates. The nightly rate 
includes charming accommodations, three meals 
daily prepared by award-winning chefs, After-
noon Tea and Cookies, and most resort activi-
ties. Overnight guests of the National Historic 
Landmark resort delight in complimentary ac-
tivities such as ice-skating, along with cross-
country skiing, snowshoeing, and snow tubing 

(weather permitting). The award-winning 
Spa at Mohonk Mountain house offers 
seasonal treatments, a yoga/motion studio, 
comprehensive fitness facility, and indoor 
heated swimming pool with underwater 
sound system. To book the Art of Chocolate 
package, please call 800.772.6646 or visit 
www.mohonk.com.

Mohonk Mountain House’s 
Marvelous Chocolate Fudge

Get ready for Mohonk’s Art of Chocolate 
by making our Pastry Chef’s marvelous 
dark chocolate fudge! 

Ingredients:  2 ½ cups Sugar,  2 oz.  Butter, 
6 oz.  Evaporated milk,  6 oz.  Marshmallow 
f luff ,  ½ tsp Salt ,  ½ tsp Pure vani l la extract, 
and 12 oz Dark chocolate chips 
Directions: Combine the sugar,  butter and 
milk in a heavy bottom pan.  Bring to a boi l  and 
add salt .  Boi l  for 5 minutes,  st irring constantly 
unti l  the temperature reaches 234 degrees on 
a candy thermometer.   Fold in the chocolate, 
vani l la extract and marshmallow f luff  unti l  wel l 
mixed.  Pour onto an 8" x 8" buttered pan l ined 
with parchment paper.   Al low to cool  before 
cutt ing.  

An Inside Look at Sustainable Community Living
                Is Theme of Just-Released Book
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Heading Back to School? 
Look for Seven Red Flags 

When Applying to a 
For-Profit College

BALTIMORE, MD- January 13, 2011- Enroll-
ment at for-profit schools-including trade 
schools and online universities-has skyrock-
eted in recent years. Unfortunately, not all 
schools offer a quality education and enroll-
ing in a sub-par program can be a waste of 
time and money. When checking out for-profit 
schools, Better Business Bureau recommends 
doing your research and looking for five red 
flags. 

 

For-profit colleges enroll 1.8 mill ion students-a 
number that has increased significantly in the 
last decade, according to the US Department 
of Education. In 2010, BBB | Greater Mary-
land received 1,647 inquiries on business and 
vocational schools in its service area. While 
for-profit schools are becoming a more popu-
lar option for students, a recent investigation 
by the US Government Accountability Office 
found that some are misleading students about 
the cost and quality of the education they will 
receive.

 

"According to the Maryland Higher Education 
Commission, there are six for-profit schools 

operating in Md., serving about 14,000 students 
in 2008. If you're looking to expand your hori-
zons and get a better education, take the time 
to explore all of your options and do your re-
search," said Angie Barnett, president and CEO, 
BBB | Greater Maryland. "Not all post-secondary 
schools offer the same level of education and 
you can waste tens of thousands of dollars 
and years if you sign up with an institution that 
doesn't meet standards." 

 

When applying to a for-profit school, BBB rec-
ommends looking out for the following 

red flags: 
 

The recruiter uses high-pressure sales tactics. 

If a sales rep is subjecting you to high pressure 
sales tactics-including bullying you or claiming 
you have to sign up immediately, just walk away. 
A reputable school will take the time to answer 
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your questions, allow you to talk to a financial 
aid advisor and not push you into making a hasty 
decision.

 

The recruiter exaggerates potential income or 
guarantees a job.

Beware of any school that guarantees you will get 
a job after completing their program. Landing a 
job is never a sure thing, especially in this econ-
omy.  If the representative tells you how much 
money you'll make after completing their program, 
confirm it with a third party-don't just take their 
word for it.

 

The prices are inflated when compared to other op-
t ions.

A recent GAO investigat ion al leged price gouging at some 
for-prof i t  schools. As an example, one school charged 
$14,000 for a cert i f icat ion in massage therapy while a simi-
lar cert i f icat ion at a local publ ic col lege would have cost 
only $520. Before signing up with any for-prof i t  school,  do 
your research and compare costs against other for-prof i t 
schools and publ ic col leges.

 

The school is not accredited. 

Accreditat ion is extremely important, but not always easy 
to confirm. Ask the school 's representat ive about national 
and regional accreditat ion and then confirm with the ac-
credit ing organization. You can check with the US Depart-
ment of Education at http:/ /ope.ed.gov/accreditat ion/ to 
learn which post secondary schools are accredited by 
approved agencies. More information on the importance 
of accreditat ion is avai lable through the Maryland Higher 
Education Commission.

 

The degree or program seems too easy to obtain.  

Diploma mil ls pose as onl ine schools and often promise to 
give you a cheap and easy degree. Unfortunately, such di-
plomas aren't  worth the paper they're printed on and won't 
be recognized by the mil i tary, employers or other col leges. 
I f  the degree seems too easy to earn-this includes simply 

taking a test onl ine or earning your degree based largely on 
l i fe experience-i t  probably isn't  legit imate.

 

The school does not disclose information as re-
quired.

Some of the for-profit schools the GAO investigated 
"failed to provide clear information about the col-
lege's program duration, costs, or graduation rate 
despite federal regulations requiring them to do 
so." Don't be afraid to ask plenty of questions when 
talking to recruiters and if you get the runaround 
instead of clear, concise answers, it 's a bad sign. 

 

The recruiter encourages you to lie on financial aid 
forms.

The GAO report also found that some recruiters 
encouraged students to lie on their financial aid ap-
plications in order to get more money from the gov-
ernment to pay for tuition. If you get caught lying on 
your financial aid forms, not only will you have to 
pay the government back the money you borrowed, 
you could be fined and sent to prison.  

 

For more advice on managing your personal financ-
es and finding trustworthy businesses, visit bbb.org.
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Hello from Annapolis to All of You Back Home,

 As you are most likely aware, the legislative ses-
sion convened in Annapolis on January 12.

 I am continuing in my position as the Chairperson 
of the Land Use and Ethics Subcommittee of the 
Environmental Matters Committee.  I will also con-
tinue to be in the forefront on campaign finance 
reform and clean energy and to follow financial 
regulations carefully

 I believe the following summary from the Balti-
more Sun does a good job of describing some of 
the more controversial issues.

 Some other useful websites that deal mainly with 
environmental issues are Environment Maryland, 
www.EnvironmentMaryland.org  Chesapeake Bay 
Foundation, www.cbf.org    League of Conserva-
tion Voters    http://www.mdlcv.org

 I will be working closely with Vinnie DeMarco from 
Health Care for All   http://healthcareforall.com

 The commencement of each legislative session is 
exciting, and this year it is also particularly sober-
ing, given the major budgetary issue that need 

to be resolved.  Though Maryland’s financial is as 
good as any state in the country, we stil l have dif-
ficult decisions to make.   As we do our work, it is 
important to remember some of the poor decisions 
that contributed to the current sitation – too much 
deregulation in the financial and energy sectors and 
the undue influence of big money in general.

 I have a deep belief that people are basically good 
and that we can work together with respect and 
dignity so that everyone has the opportunity to live 
life with dignity.

 Please keep in touch with me about issues of con-
cern to you.  It is always helpful to hear from people 
back home.

 Peace.

Liz
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Many individuals and companies view the New 
Year as a time for new opportunities, new be-
ginnings—a fresh start.   This holds true for Girl 
Scouts of Central Maryland, especially this year 
as plans for our national organization’s 100th 
Anniversary in 2012 are underway.   In addition 
to planning for our anniversary celebration Girl 
Scouts of Central Maryland will  also revisit the 
strategic direction of the organization and de-
velop a plan that will  encompass the next four 
years.   Unlike previous years, when we  utilized 
a corporate planning strategy that relied heav-
ily on management by objectives ,  this year we 
will  use a process known as Strategic Learning.   
Developed by Columbia Business School profes-
sor Willie Petersen, strategic learning creates an 
adaptive organization that is able to sense and 
respond to market shifts on an ongoing basis.
Girl  Scouts provides a program for girls ages 
5-17, which emphasizes the leadership experi-
ence and encourages girls to discover, connect 
and take action.  Like any other organization 
or business, we are vulnerable to changes that 
occur in both the social and economic environ-
ment that surrounds us.   In order for our or-
ganization to remain relevant we must remain 
nimble and flexible—able to adapt to the needs 
of today ’s girls in a relatively short period of 
time, or as I  call  it,  “at the speed of girls”.   Girl 
Scout councils across the country must become 
more flexible and must create a structure that 
allows for easy adaptation to changes that ulti-
mately affect the needs of our customers—our 
girls.
In 1925, just 13 years after she began the Girl 
Scout movement in the United States, Juliette 
Gordon Low stated: “I  realize that each year 
it has changed and grown until  I  know that, a 
decade from now, what I  might say of it would 
seem like an echo of what has been instead of 
what is.”   Ninety-nine years after the formation 
of the first Girl  Scout troop in Savannah, GA, 
some 50 million women and girls have partici-
pated in this enduring legacy – a somewhat of 
an amazing feat since the long-standing prem-
ise is that longevity in corporations/organiza-
tions is the exception, not the rule.  
“ The Strategic Learning Process will  identify 
trends important to shaping our destiny.”
Charles Darwin believed that “It is not the stron-
gest of the species that survive, nor the most 

intelligent, but the most responsive to change.”   
This principal is easily applied to organizations 
and businesses and is certainly applicable to the 
Girl Scout Movement.  Over the years Girl Scout-
ing has made numerous changes in response to a 
myriad of social,  cultural and economic changes, 
including the ages of girls invited to partici-
pate in Girl Scouting, uniform design, awards, 
programs—even the mission statement has been 
adapted—in order to increase sustainability and 
retain interest in the organization.  And, while tra-
dition is at the core of the movement’s existence, 
responsive change has been a key to its long-term 
survival.
Recognition of this fact led the organization to 
pursue a strategic initiative aimed at renewing 
the planning system, refreshing the Girl Scout 
brand and re-invigorating the base. As a result, 
councils across the United States are encouraged 
to incorporate and engage strategic learning 
within their processes of creating and implement-
ing business strategies. Unlike corporate planning 
and other traditional strategies that produce one-
time change, strategic learning drives continuous 
organizational adaptation. Many corporate plan-
ning systems solely focus on long-range planning 
and management by objective—tools that are 
most suitable for stable and predictable environ-
ments. By balancing focus with flexibility and 
thoughtful analysis with creative thinking, stra-
tegic learning is designed to engage the creative 
and intellectual energies of the organization in as 
many relevant areas as possible.
By utilizing the Strategic Learning Process Girl 
Scouts of Central Maryland will  identify trends 
that are most important in shaping our destiny, 
take a close look at our customers (the girls) and 
identify how trends today differ from yesterday.  
This process will  not just produce a one-time 
change, but will  allow the Council to be poised 
for continuous adaptation as well as the ability to 
easily create new or revised winning strategies.  
The process will  stimulate new conversations and 
new ways of thinking—and in every instance in-
volve our key constituents. I t will,  in short, ensure 
that Girl Scouts of Central Maryland is around for 
the next century – building tomorrow’s leaders 
today!

 Girl  Scouts of Central Maryland plans for the future utilizing a new 
strategic learning process.

New Year, New Strategy



26 Focus On Women Magazine January/February  2011

person who will raise children with you, spoil 
grandchildren with you, and grow old, gray, and 
forgetful with you.  That is the person whose 
cute quirks may eventually become unbearably 
monotonous annoyances.  And that person is 
your built-in movie date and partner for the rest 
of your life.  Promising your life to someone is 
an unparalleled lifelong commitment.  

 After an extra-long pause following her 
question, I asked slowly and deliberately, “Can 
he pass the character test?” She gave me a 
quizzically earnest look, then asked me to ex-
plain what I meant. “Can he pass the character 
test?” I repeated. “Is he a man of character, 
honesty, and integrity?  Is he someone you will 
have to watch every minute, or is he someone 
you can trust?  Is he someone who will misbe-
have when he is out of your sight, when he is 
gone for an evening with the boys? Can he be 
trusted to be right in the litt le things?  If he can-
not be trusted to be right in the litt le things, he 
certainly cannot be trusted with the really big 
things.  Is he someone worthy of your unques-
tioning, unconditional love?”

 As I spoke, she remained silent, focused 
on her hands and examining her nails. When 
she finally did look up at me, she nodded her 
head, then stood to give me a quick hug before 
leaving my office.  
A few weeks later, I saw her in the library and 
asked how she was doing with her decision.  
She answered that she had turned down the 
marriage proposal, and that they were no lon-
ger dating.  She said she realized he was not 
the right person because, even when they were 
dating, she could not trust him to be right in 
the litt le or the big things.  In fact, she added, 
although he thought he was always right, she 

Righteousness Has Roots
By Rick D. Niece, Ph.D

I l ike being around college students. I admire 
their energy, optimism, and belief that anything 
is possible. One of the joys of being a univer-
sity president is that when you truly have an 
open-door policy, students seek you out for 
conversation. 

Last year one of our female students stopped 
by my office to see me.  She was a senior on 
schedule to graduate in May.  I asked if she 
wanted to talk about an academic issue or if it 
was something personal in nature.  She said it 
was personal, and that she just needed some 
advice. Anyone who knows me very well under-
stands that I hesitate to give advice.  Since I 
seldom appreciate receiving unsolicited advice, 
I dislike appearing to be hypocritical by freely 
distributing it.  Anyway, I agreed to listen and 
then decide if I felt comfortable advising her.

 She said the person she’d been dat-
ing for several months—a young man I did not 
know and who attended another university—
had asked her to marry him. Already I was 
suspicious about this guy.  If he was not wise 
enough to attend our campus, was he good 
enough for her?  She then asked the question 
she had come to see me about. “Is he the right 
person for me to marry?”  

 As I looked at her oh-so-somber face 
waiting in anxious anticipation for me to an-
swer, I realized just how important my words 
were going to be for her.  Those of us in lofty 
positions of authority need to remember that 
others take our advice seriously—sometimes 
even more seriously than we intended.  We 
cannot be hasty or superficial when we advise 
others. Advice can become the basis for l ife-al-
tering decisions, and that is why I give it spar-
ingly.

 “Is he the right person for me to marry?” 
she had asked.  Marriage is a big league, whole 
enchilada, prime-time decision, and she wanted 
my advice. I thought very carefully before an-
swering.   

When you marry someone, that is the person 
you fall asleep with each night and wake up 

with each morning.  That is 
the person who sits across 
the table from you for break-
fast every morning and for 
dinner every evening.  That 
is the person whose family 
now becomes your family—
even goofy Uncle Garfield and 
flighty Aunt Ida.  That is the 
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found him to be more self-righteous than right.  As 
she thanked me for listening, I noticed she looked 
happily relieved and much more content than she 
had several weeks before.

 Her words, “…more self-righteous than right,” 
have stayed with me. I hear the term self-righteous 
quite often when someone is being critical of some-
one else: “That self-righteous so and so,” or “He acts 
so self-righteous.” I do not hear the word righteous 
as much, such as, “There goes a righteous man,” or 
“She is righteous in actions and words.” Righteous 
is defined as acting justly, doing what is right, being 
virtuous, and having a sound moral basis. Too often, 
I hear righteous only in the context of self-righteous, 
and based upon the definitions of righteous, self-
righteous is the ultimate oxymoron. 

 The world needs more righteous people. 
Righteousness has roots.  Righteousness is deeply 
grounded in honesty, integrity, character, and values.  
Righteousness is knowing good from bad, truthful-
ness from deceit, honesty from dishonesty, sincerity 
from hypocrisy.  Righteousness is not seeing how 
much we can get away with, or how far we can push 
the limits, or what we can make from the misfortune 
of others, or how much we can gain by taking advan-
tage of others.  Righteousness is knowing right from 
wrong.  My goodness, how important is that in this 

day and age:  knowing right from wrong? 

Who does know right from wrong?  Corporate CEOs?  
Wall Street Gurus? Elected Politicians? Judges?  
Lawyers? Newspaper Editors?  Right Wingers? Left 
Wingers? Tea Baggers? Priests? Television Evan-
gelists? What about University Presidents?  All of 
us—all of us—need to know right from wrong, and 
we need to demand the same from others.  Righ-
teousness beats self-righteousness every day of the 
week. 

 These difficult and challenging times call for 
righteous people—people who know what is right. 
These times call for us to ask this question: How can 
I make right what others make wrong?  Sounds like 
an impossible challenge, doesn’t it?  Maybe it is.  
But if working to answer that question begins with 
each one of us, we can, in our own unique manner 
and environment, begin to make a difference in our-
selves and within the lives of those around us. Righ-
teousness grows deeply when it is firmly planted and 
nurtured. Righteousness is right in so many ways.  

     Righteousness has Roots.   
     

Rick D. Niece, Ph.D., author of The Side-Yard Superhero, currently serves as President for the 
University of the Ozarks in Clarksville, Arkansas. Along with his wife, Sherée, he works to pro-
vide intellectual and cultural enrichment for the 650 students at the University, preparing them 
for graduate school and professional employment success while establishing lifelong values. For 
more information, please visit www.RickNiece.com.   

ROMANCE IN THE ROCKIES
Celebrate Valentine’s Week  in Gunnison-Crested Butte, Colorado

GUNNISON-CRESTED BUTTE, Colo. (January 7, 2011)– “Romance in the Rockies,” Gunnison-Crested 
Butte’s annual Valentine’s celebration of love, returns Feb. 8 – 14.  Not only are there concerts, brunch 
at the yurt, yoga and massage workshops for couples, a Valentine’s chocolate class for kids and a the-
atrical celebration of food, you can romance the one you love with a sleigh-ride dinner, dog sledding 
adventure and outstanding vacation packages.  

Valentine’s Week Events

8            The Wailin’ Jennys Concert, Crested Butte Center for the Arts 
11 & 12   Children’s Valentine Chocolate Class, Arrangements Catering & Events, Crested Butte

11 & 12   Theatrical Celebration of Food (Reader ’s Theater & Food Competition), Gunnison Arts Center

12           Partner Yoga and Tantra Workshop, Yoga for the Peaceful, Crested Butte

13           Brunch at the Magic Meadows Yurt Hosted by Crested Butte Nordic Center

13           Partner Massage Workshop, Yoga for the Peaceful, Crested Butte

13           Snowball Express (1972 Disney movie, fi lmed locally), CB Center for the Arts
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Critical Financial Life Skills for Our Girls
By: Nancy Phillips, MBA

Last week a father contacted me 
after reading my blog on how 
happiness relates to wealth. He 
said, “Nancy, you’ve really got 
something here. I have realized I 
really need to start teaching my 
three daughters how to manage 
money. They are all pre-teens 
and teenagers and they don’t 
even seem to understand the 
difference between a need and a 
want. It’s probably my fault; I’ve 
given them just about everything 
they ask for.”
This dad recognized it was time 
to take action. He could see 
from several recent experiences 
that he needed to help his chil-
dren learn the basics of money 
management. Many parents are 
in a similar situation. “I know I 
should be teaching my children 
how to be smart with money, but 
where do I start?”
There are some very important 
messages to relay to our chil-
dren regarding the manage-
ment of money and it’s critical 
to teach our girls to be just as 
financially responsible as our 
boys, if not more so. There are 
stil l many old fashioned ste-
reotypes around about the men 
“taking care of the money.” This 
mindset is paralyzing because 
it prevents young women from 
learning how to make good deci-
sions with their money, deci-
sions that will have long-term 
consequences. Financial inde-
pendence is a life skill that must 
be learned by everyone, the 
current economy clearly demon-
strates that. 
If you’re starting a bit late and 
your child is already a teen, let 
them know it’s time for them to 
begin learning how to become a 
financially independent woman. 
The first big step is making them 
aware that they can be financial-
ly independent (no matter what 
their present circumstances 
are.) Here are some key con-
cepts to get started:

1. They need to understand 
that they can control their l ife and 
their successes by taking action. 
Life doesn’t just “happen” to them 
and they should avoid coasting 
through it on autopilot.
2. They don’t need to be a 
math or investing genius to build 
wealth.
3. They should divide all in-
come into Give, Invest, Save and 
Spend categories as they receive 
their money. This includes allow-
ances, gift money, bonuses etc. 
According to the financial l itera-
ture, this is the most powerful con-
cept to build long-term wealth.
4. Charitable involvement 
raises self-esteem, develops 
social skills, and encourages 
children to appreciate their own 
lifestyle. Talk to your child about 
the causes they would like to help 
(from #3 above.) It is very empow-
ering for a child to feel that they 
can make a difference in the world 
and it’s inspiring for the parent 
to hear their ideas. You can often 
hear the gratitude in their voices 
as they talk about helping others.
5. They need to keep track of 
what they spend. The rate of their 
financial “success” will be signifi-
cantly enhanced as they become 
more aware of where their money 
is going.
6. Help them understand that 
“things” won’t ultimately make 
them happy, despite what the 
media portrays. Happiness comes 
from within. Research shows 
true mill ionaires care more about 
financial freedom and the positive 
benefits it affords (such as spend-
ing more time with their families) 
than they do about living a glittery, 
high spending lifestyle. The vast 
majority of high net worth individu-
als are not hyper-consumers, as 
demonstrated by Dr. Stanley in his 
book The Mill ionaire Next Door.
7. How much is enough? Ev-
ery extra unnecessary item they 
purchase requires them to work/
save that many more hours to pay 

for it. Help them learn to think about 
their purchases beforehand. Is it a 
need or a want? Why do I want this 
now? How much use will it get? Help 
them learn not to make mindless pur-
chases. They are watching you, so be 
thoughtful about your purchases as 
well.
8. Teens should understand the 
importance of establishing a good 
credit rating and keeping a good 
score throughout their l ives. Look for 
an opportunity to teach them about 
the importance of understanding and 
complying with contracts. For many 
families, cell phone contracts are 
the first legal contract a teen enters 
into. Read it with them and help them 
understand it, especially the extra 
charges. I’ve heard dozens of horror 
stories about the first bil l being hun-
dreds of dollars because of the teen 
misunderstanding the “extras.” 
9. Let them know that it’s okay to 
make a mistake. Mistakes are lessons 
that need to be learned. Help your 
children to focus on what they learned 
from the experience so that when 
they face the next challenge they’ll 
be more prepared to come up with a 
good solution. Keep in mind; it’s bet-
ter to have financial mistakes happen 
at home as a child with small amounts 
of money versus during adulthood 
when the results can be devastating.
10. When they do get married, 
make sure that your daughters are 
aware how important it is for them to 
maintain their own financial identity. 

It’s up to us as parents to let our 
girls know that they can learn to be 
financially responsible; it just takes 
the commitment to make it happen. 
All skills take time to learn. You will 
see that the results are well worth 
the time when your child becomes an 
adult that is able to confidently man-
age their finances. This will benefit 
them in many other areas of their l ife 
as well
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To Pay Attention
By 

Daniel  L .  Buccino,  MSW, BCD
“Imagination is better than a sharp instrument. 
To pay attention, this is our endless and proper work.”
-Mary Oliver, Yes!No!

I get paid to pay attention.  I am a 
licensed, professional attention-
payer.  As a clinical social worker 
and psychotherapist, I have 
realized that one of the most 
important services that I provide 
is a place and a time, if only for 
the proverbial 50 minutes, for my 
patients to pay attention to the 
things that may trouble them, or 
the things that they may wish to 
change.  I have created for my-
self, and for my patients, l itt le is-
lands without interruptions where 
we and they can truly attend to 
the things that are the most im-
portant or distressing to them.  
 I value the opportunity to 
pay attention so highly that I have 
made it my career.  I get to pay 
attention all day long, to block 
out, in 50-minute increments, 
all the distractions that arise in 
our frenetic, always-on world.   
This is my most basic prescrip-
tion - that simply taking the time 
out to pay attention can lead to 
the resolution of just about ev-
ery problem.  During this time of 
shared attention, people are able 
to re-orient themselves toward 
their preferred view of themselves 
or their preferred vision of the fu-
ture.  I have come to realize that 
by taking time out to pay attention 
to a set of problems that need to 
be solved, or a life-story that may 
need to be rescripted, I not only 
help my patients, but I also re-
mind myself of the enduring value 
of the examined life.
 As I became more experi-
enced as a clinical social worker, 

I realized I was engaged in a paral-
lel process with my patients. I was 
paying attention to what was going 
on with me while learning better 
to pay attention to what was going 
on with my patients - while I was 
trying to help them pay attention to 
what was going on for themselves.  
Through this, I realized how power-
ful it could be to help people take 
a litt le time out of their l ives to pay 
attention to things that were dis-
tressing to them, to try to attend to 
the sources of the distress, and to 
develop some options for changing 
it.
 However, even a licensed 
attention-payer needs time to pay 
attention to and for himself, and I 
have come to realize that my mid-
life transition to endurance athletics 
(I have run 16 marathons) has be-
come the main way to pay attention 
to things that are going on for me.  I 
generally run 30-60 miles a week, 
five to six days per week, which is 
time that has become increasingly 
essential for me to think through 
issues, to strategize about how to 
handle certain situations, and even 
what to say during difficult conver-
sations.  These mental rehearsals 
allow me to be more prepared in 
my personal and professional l ife 
for the variety of eventualities that 
occur and, I l ike to think, allow me 
to remain somewhat more unflap-
pable, and even civil, than I might 
otherwise be.  My running helps me 
be more thoughtful, reflective, de-
liberative, and well-planned, rather 
than simply being reactive.  Since 
civil ity has been defined at times as 

“purposeful poise,” running allows 
me to clarify my purpose and retain 
my poise.  
 I then bring this clarity back 
to my work as a therapist, where 
I am concerned with helping my 
patients find their own focus and be 
able to “free associate,” in a new 
way of understanding that term:  to 
be able to speak freely, to say the 
right thing at the right time in the 
right way to the right person, as 
opposed to blurting out whatever 
comes to mind.
 But my running has also 
come to serve, at times, as the 
opposite of paying attention.  Run-
ning has become a reliable source 
of “flow,” a condition in which I 
lose sense of time because I am 
so caught up in an activity.  Often, 
I simply need the time on my feet 
to keep my mind quiet, to prepare 
myself for all the concentrated at-
tention that will need to be paid 
throughout the day.  This time 
of quiet mind and quick feet has 
become my running meditation, a 
transitional state that readies me to 
better focus my attention on myself 
and my patients, my life and my 
work.

“If the world were merely seduc-
tive, that would be easy. 
If it were merely challenging, that 
would be no problem. 
But I arise in the morning torn 
between a desire 
to improve the world and a desire 
to enjoy the world.
This makes it hard to plan the 
day.” -E.B. White



About The Build Haiti Foundation

BHF is a dynamic, Haitian-American led organization with 
strong ties to Haiti and the Haitian community in the Diaspo-
ra. We work to develop partnerships across the globe to lift 
Haitian families out of poverty and hunger. BHF works with 
schools, churches, community organizations, microfinance or-
ganizations, chambers of commerce, etc. in Haiti and abroad 
to identify their regional and local needs. Once the needs are 
identified, BHF looks within its network of partner organiza-
tions and volunteers to bring the right capability and resourc-
es to bear. Our technology platform allows us to coordinate 
the effort of non-governmental agencies (NGO’s) and other 
stakeholders currently working in Haiti and thereby allow-
ing them to leverage the effort of those working within the 
same industry. BHF is reestablishing a base in Haiti to coordi-
nate all relevant development efforts undertaken in Haiti and 
abroad. We work with prominent professionals in Haiti and 
the Diaspora to build a strong network of people and insti-
tutions capable of responding to the challenges the country 
faces. We invest in the locals by providing basic training as 
well as professional development and leadership training to 
encourage a new breed of leaders to take charge of their own 
community. We are continually recruiting volunteers to join 
our cause. 

Build Haiti Foundation • P.O 6895 • Columbia, MD 21045 • 
Phone: 1-877-812-0002
or 410-205-2444; Website: www.thebuildhaitifoundation.org
Email: info@thebuildhaitifoundation.org
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Enjoy costumes, casino games, cocktails, dancing, dinner & more!

Bustles, 
Boots & 
Blackjack
Casey Cares 11th Annual Gala

March 26, 2011
B&O Railroad Museum

443.568.0064              CaseyCaresFoundation.org

Take a Step Back in Time With Casey Cares


